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Thorough feeder coverage in care- 
_ fully selected farm magazines, 
paves the way for greater sales of ac 
Blatchford’s Pellets. Strikingly at- , 
tractive ads in these favorite farm 
magazines stress the economy and > 
dependability of using modern f 
Blatchford’s Pellets—made by the 
eriginators of the first milk re- / 
placer. Blatchford’s leadership isa 
tradition in modern calf and young " 
stock nutrition. Blatchford’s coast- 


to-coast advertising campaign re- 

sells old customers, pre-sells new 

buyers. Makes your sales faster, 

easier, steadier all through the Som 

year. 
100 LBs NET 


eBlatchforg rd; 


KANSAS FARMER 
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[ne Victory Ahead in Weed Battle 


How Chemicate Wilt Cat 3 Billion Doitar Loxs 


braska 
NEDPAaSKaA 
Your Own Stowe Farm Mogarine ¥ 
ASH NGTON. 
THE 
| FARMER: 
SAINT PauL. MINNESOTs 
| 
FARM 


Build Efficiency and 
Economy In Your Plant 


With STRONG-SCOTT Equipment 


Triple 
Action 
Dry Feed 


Mixer 


This horizontal mixer with its ribbon 
agitator is the most positive mixing de- 
vice in existence and will outmix any 
other type. Not one out of 400 sacks 
showed any variation in the mix in a re- 


Feeder 
Scalper 
and 
Magnetic 
Separator 


For safety and efficiency, this unit is 
a wise investment. It keeps trouble and 
danger out of the grinding chamber. It 
also assures an even and steady flow to 
the grinding mill, thus improving grinder 


cent test. 


Write for full particulars 


operation. 


Details upon request 


Pivoted Motor Base 
Head Drive 


Many improvements have been made to eliminate 
noise, add to its strength and assure longer life. This 
Pivoted Motor Base Head Drive has what it takes to 
give efficient and dependable service. There are over 
3500 of them in use. 


Write for complete information 


V-Belt Drive 


Leg speeds 
changed 
quickly and 
easily by 
changing | 
motor ! 
sheave 


Automatic k 
Back-stop 
V-Belt 


SPOUTING.. . All Kinds, Standard or Special 


ALS BELTING... All Kinds 


= ELEVATOR HEADS and BOOTS ...Wood, Iron and Steel 


Everything Jor Every Mill, Elevator 
and Feed Plant 
he Stron 
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ON THE COVER—Late sum- 
mer is county fair time from 
coast to coast and many feed 
dealers have been and are 
busy with exhibits at the popu- 
lar gatherings. Most farmers 
recognize the importance of 
quality balanced feed to prize- 
winning livestock, of which this 
sturdy blue ribbon bull is typ- 
ical. (Photo by Leon Cantrell) 
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All four-footed animals 
need Vitamin 


Sperti Foods, Inc. 


N irradiated vegetable sterol, SPERTI 
Vitamin D, is an economical source of 
Vitamin D. 
Necessary to regulate the calcium and phos- 
phorus content in the body, Vitamin D is im- 


portant in the prevention of rickets, in repro- 


duction, and in the vitality of young animals. 


speRTi oRIED BREWERY Yeast (1YPe No. 4), 
with VITAMIN D.,, contains 6,000,000 U.S.P. 


units per pound of this required vitamin. In 


addition, it provides the needed Vitamin 


B-complex factors. Vitamin deficiency is multi- 
ple in form, rather than a lack of one single 
factor. Thus Sperti Brewery Yeast with D, 
provides many of the factors which help correct 


such deficiencies. 


816 Clinton Street, Hoboken, New Jersey 


Service from our plants lo 


CINCINNATI 
NEW ORLEANS 
PITTSBURGH 
NEW YORK CITY 


Net weight 
Biological No. 


VITAMIN Ds TYPE No. 4 


(Fortitied with an Irradiated sterol! 
AN ECONOMICAL SOURCE OF VITAMIN 9 


GUARANTEED POTENCY 
6,000,000 U.S.P. units per pound 


GUARANTEED ANALYSIS 
Protein (min.) 43.0 Ash (maz.) 6.9 
Fat (min.) 0.5 N.F.E. 37.46 
Fiber (max.) 3.0 Molsture (maz.) 6.0 
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Master 


America’s largest manufacturers of Concentrates 


McMILLEN FEED MILLS, Division of Central Soya Co.,Inc., FORT WAYNE 2, INDIANA 
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KELLOGG MILLING CO. 


FEED MANUFACTURERS 
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tamin D most @ 


ctive on 


is vitamin D3 deriv 
7-dehydrocholesterol. 
snthrop’s bran T 
nin a HIS TRADE MARK can save you time and money. 


It identifies Winthrop vitamin products and standard formu- 
las distributed and serviced by a nation-wide organization. 

In your locality, there is a technically-trained Winthrop 
representative to give you on-the-spot service and practical 
assistance with your feed formula. Prompt, dependable deliv- 


ich pure vitamin D3 


us 
the calcium and phosphoro 


eries are assured from the nearby Winthrop stock depot. 
need. - 
“a in vegetable = nord Winthrop’s research laboratories have made many important 4 
tains 200; AOAC chick contributions to the nutritional improvement of food and feeds. ee 
of vitamin D3 per _* Winthrop’s research facilities and know-how in the use of its = 
TRIDEE in — a ynits products are available to you without cost or obligation. 


ins 900, 
‘of vitamin D3 pet 
Riboflavin ..- Amino Ac 


Special Markets Diuision | 
WINTHROP CHEMICAL COMPANY, INC. 
170 Varick Street, New York 13, N. Y: 
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TAGS TALK 


EAL OF 


*(THIS IS THE TRADE MARK PROPERTY OF SAVAGE, INC.) 


EFFICIENCY*-ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


Our amazing efficiency in feed-tag production resulted 
from our pioneering. 

. The economy in “Tags that Talk” results from our 
specializing i in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay colors and identifying designs 
from'as far away as they can be seen, tells what is in 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
send.a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
@ents in manufacturing and shipping keep our service 
sawing better and better. 


Do Write Us TODAY! 


EARLY 
PROFIT 


Let Savage Art Ingenuity help with your 
postwar improvement of formula-feed 
bagging. We'll make specific suggestions 
at no cost whatever if you will— 

Send us samples of the tags you use in- 
annual voluffie of a thousand or a million, 
of one kind or many kinds; and mark 
quantities used on the back of each sheet. 

We'll show you color and design com- 
binations that say what's in a bag—and 
say it loud and quick from as far away as 
you can see it. 

We'll show you tags without glare— 
with colors that won’t change with shifts 
from brilliant to dim or from daylight to 
other light. Special Savage Processing 
takes care of that. Ordinary printing can’t. 

We'll show you tags so strong you can 
grab a tag and pull a bag the instant the 
“Tags that Talk” tell you you’ve spotted 
the right one. 

We'll do all this FREE and send you a 
“Batch of Samples” in addition if you'll 
write us NOW. 
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WE’RE SHOUTING FROM THE ROOF-TOPS 


[— changes have taken place in the feed 

industry. Today, successful feed manufacturers are 
learning in the school of experience that whoever offers 
most in customer service is most likely to succeed. 


Hundreds of manufacturers of Ultra-Lifed Feeds in 

all parts of the country are today doing more busi- 
ness, more profitably than ever before because they 
took our advice and began placing their major efforts 
on service to their customers. 


pecial training and assistance from our pou 
department, which includes the Eames Institute of 
Poultry Technology. 


Veterinary advisory service. 


Advertising helps and advice, prepared especially for 
each individual manufacturer of Ultra-Lifed Feeds 
by our advertisers’ service department. 


Plus many other services too numerous to mention. 


All these services are rendered at no extra charge to 
franchised manufacturers of Ultra-Lifed Feeds. 


Many manufacturers of Ultra-Lifed Feeds have found 
one of the most profitable moves they ever made was 
their switch to the use of Ultra-Life Livestock Con- 
centrate and Ultra-Life Poultry Concentrate as ingre- 
dients of all their formula feeds. You owe it to yourself 
to get the facts about Ultra-Life products and services. 


ere) Mail Coupon Today 


Feeds 
Top the Top 


Ultra-Life Laboratories have helped tremendously 
in this shift of emphasis. We have streamlined our 
Ultra-Life Eamesway course in poultry service work 

and culling. We have developed and expanded our 
livestock schools. 


We also offer manufacturers of Ultra-Lifed Feeds 
other outstanding helps to success. These include: 


ULTRA-LIFE LABORATORIES, INC. | 

East St. Louis, Iil. 

Please send me full information about your plan sg 
for helping me serve my customers bet‘er. 

Please send me full information about Ultra- | 

Life Ultra-Way Poultry Inspect’on Service. | 

Please send me enrollment blank for next ia : 

| 

| 

| 


Ultra-Way School. 
(Signed) 


Ultra-Life Laboratories 


Main Office and Plant « EAST ST. LOUIS, ILL. Saomees 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of eee 
Wheat 
Wheat Middlinga 
Rye Middltings 
Malt Sprouta 
Linseed Meal 
Soybean Meal 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Cargill, Inc., Conrad, Mont. 


Individual 
or Combination 


Building an individual plant or a 
combination all in one compact unit offers 
no problem to IBBERSON but is all in a 
day's work. 


You can profit by our 60 years’ ex- 


perience. Write us in confidence. Ask for 
our FREE book. 


E. IBBERSON COMPANY 


Engineers and Contractors Minneapolis, Minn 


HUE 


Earnings 
At Small 


Expense 


puts quality in oats 


Clips, cleans, polishes. Easily regulated to raise 
weight, purify and improve quality of all varieties 
of oats—at small cost. Simple, safe and profitable 
for all usage. Ten sizes—capacity 60 to 1500 bu., 


hourly. 
Ask for Catalog B-177 


: S. HOWES CO., INC., Silver Creek, N. Y. 
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You Get 
BETTER RESULTS 


@ @ @ You'll agree that ALDEN Cal 
cium Carbonate mixes better 
. . gives you better results. For 
Alden has maintained  test- 
proved, uniform purity for 
over twenty years. Most mixers 
of quality feeds specify AL- 
DEN .. . for ALDEN mixes 
right. 


IOWA LIMESTONE 
COMPANY 
DES MOINES 


THE FEED BAG — September, 1947 


| 
= 
= { 
= 
en You opecity 
= 
= 
= 
= 
4 | = 
= 
= 
= 
: 
= 
= 
= 
= 


,YOUR OWN BRAND NAME+ 


HUBBARD SUNSHINE 22. 


oe 


OW feeders can raise their own 


grain—and balance it, too. 
There’s no longer any need of 
paying the freight to a large manufacturing 
center and back again. More and more farmers 
are finding that it pays to take their grain to 
their nearby Hubbard manufacturer-dealer— 
the man who can blend it with the right amount 
of Hubbard’s Sunshine Concentrate. Feeds are 


made up as needed—so they’re always fresh. 


Feeders know that the guess is all gone from 
feeding when it’s done The HUBBARD SUN- 
SHINE Way. That’s because formulas are first 
tried and proven in the laboratory and on the 


Hubbard Experimental Farm. No feeder is ever 
required to experiment unknowingly. Write 


for complete information on how you can 


build your own sound, profitable business on 


EASTERN BRANCH: 410 ELEVENTH STREET, AMBRIDGE, PA. 
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TRADE MARK 


* A HOG RECUPERATOR 


@ No Segregation: Farmers don’t have to pen runts separately to 
give them a “Pick-Up” with this new Arcady Feed. Just switch 
the entire lot onto the Arcady Hog Boost’R Program. The little 
ones get big and the big ones get bigger. In a recent test a heavy 

hog in a pen of runts gained from 180 lbs. to 255 lbs. in 27 days; 
75 lbs. gain at feed cost for Arcady Hog Boost’R and home grains 
of slightly more than 12c per pound of pork. 


@ Feed Home Grains: After the first week feeders can add home grains; 
in a month they have the entire drove back on full feed of grain 
with either Arcady Pig and Sow Feed or Arcady 40% Hog Sup- 
plement, depending on their age. 


@ For Better Litters: sell Arcady Hog Boost’R for pregnant gilts and 
nursing sows to provide that extra nutrition that makes bigger 
litters and better pigs. Sell it to push sows to market after weaning. 


“GRAD Ask your Arcady Representative or write us for com- 
; \ | plete Arcady Hog Boost’R feeding and merchandising 
Ai Program with feeding circular, Picture and Weight 

results; 24-page Hog Book, posters, mailing pieces. 


Hoc Proceam 


MILLING COMPANY 


223 WEST JACKSON BOULEVARD 
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- MERCHANDISING MAGAZINE OF THE FEED 


INDUSTRY 


Get Out and Find 


New 


Customers 


They’re Vital to Your Business Future 


@ YOU cannot hope to dominate your 
market as the leading feed dealer in 
the community if you don’t, first of 
all, conduct a constant search for new 
business. Of course, even a try at it 
once in awhile is better than nothing, 
but to systematically plan and carry 
on such a program is to practically 
eliminate the possibility of your fall- 
ing behind the other fellow. Most suc- 
cessful feed dealers are constantly sur- 
veying their territories, ferreting out 
new customers; in fact, to some, it is 
the most important single thing in their 
business — knowing who lives where 
and who’s feeding what. 


This business of surveying your ter- 
ritory is ridiculously simple. It calls for 
no elaborate “system”, takes very little 
of your time, and is pleasant and 
profitable. I'd say that the first rule is 
to keep your eyes open. When you go 
into the country on service or delivery 
calls, look around you. Look at the 
farms you pass and see who has the 
cattle, the hogs, the poultry flocks. 
Take a minute to stop in here and 
there and say “Hello”. As you become 
acquainted adopt an interested and 
friendly attitude toward the farmer 
and his problems. 


Specialists in sales psychology are 
agreed that the most powerful selling 
tool ever discovered is a helpful atti- 
tude—remember that. Regardless of 
what we are sometimes forced to 
think, most people still appreciate 
kindness and a helping hand. There’s 
no tougher job than trying to sell 
something to a man who is already 
buying a similar product from a per- 
sonal friend. 


You don’t have to ask your pros- 
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By E. C. (GENE) HOLCOMBE 


pect to buy from you the first time 
you set eyes on him. Nowadays, you 
don’t get very far high-pressuring the 
average farmer. He’s had that done to 
him by experts and, ten chances to 
one, he'll freeze up tight if you whip 
out an orderbook the first time you 


This is the first of a series of nine 
articles by E. C. (Gene) Holcombe, who 
has been active in feed merchandising 
circles in the Midwest for many years, 
designed to help you make your feed 
business more profitable. In subsequent 
issues of The Feed Bag, Mr. Holcombe 
will discuss cash and credit selling, the 
need for competent employes, sideline 
merchandise, the importance of a mod- 
ern store, and other helpful topics. We 
think it will pay you to clip these articles 
and paste them in your scrap book. 


call on him. Especially is this true, I 
think, in selling feed. In the first place, 
you're not likely to catch him out of 
feed—more than likely he has a sup- 
ply on hand at the moment. If he’s a 
good sound feeder he no doubt is 
“sold” on someone else’s program and 
thinks it’s all he wants and needé. 
And, you are a stranger to him. So, 
how to proceed— 

I think that if you eliminate that 
last hurdle first, the others may in time 
take care of themselves. In other 
words, it’s up to you to see to it that 
you don’t remain a stranger. Stop in 
once in awhile and nourish your bud- 
ding friendship, building up to the 
time when you can bear down and get 
the order. You'll be surprised at the 
way some of your prospects will be- 
gin to warm up and relax after awhile. 


Some day, and before too long, you're 
going to be right there on deck when 
you're needed. 

I know one eminently successful 
young feed dealer whose business is a 
classic example of what “missionary 
work” can do. He spends every morn- 
ing in the country on service and sales 
work—to use his words, “spreading 
the gospel” of good feeding practices. 
His wife remains in the store, waiting 
on customers and answering the 
phone. I asked him recently if he 
might not be losing business because 
of the fact that some of his customers 
might resent having to carry out feed 
now and then. 

He said, “Yes, I suppose I might 
lose a bag here and there, trying to re- 
main a one-man outfit. In fact, [m 
afraid I'm going to have to hire a man 
very shortly. But, I figure it this way. 
Maybe I do lose a bag here and there, 
as I said. But, at the same time I’m 
probably selling a ton or two out in 
the country. That’s where the busi- 
ness is these days and I’m out getting 
my share.” 

You can take my word for it, this 
young man is building up a big, sound 
feed business, and he knows his ter- 
ritory! 

As your work takes you out into 
the country, travel all the roads. Don’t 
feel that you have to ride on cement 
all the time. Try the side roads, the 
back roads, the gravel roads, the dirt 
roads. There’s business on every one 
of them if you look for it. And, no 
matter how rushed you may think 
you are, take the time to make at least 
one or more prospect calls every time 


(Continued on page 110) 
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CAPACITY 
HAMMERMILL 


24 HOUR SERVICE 
7 DAYS A WEEK 


5 SIZES 

30 to 150 H. P. 
Belted or 

Direct Motor Drive 


Vs 


UNEQUALLED 


on the 
Market 
Today! 
ENGINEERING 
@ Solid One-Piece Base Casting Fer sos 
®@ Three-Piece Bearing Housings Power Economy 
@ Patented, Beater Blade Assembly Uniform Grinding 
® “Miracle” Self-Sharpening Cutting Plate Increased Capacity 
®@ Instant Accessability of All Working Parts BIGGER 
@ “Thirty Second” Screen Change PROFITS 
SMOOTH RUNNING . . . MAINTAINS ALIGNMENT All result from the 
rugged construction 
and efficiency of 
eading mmelLm hl” JACOBSON 
meucas G 
Al L DESIGN 


Thousands of Custom Grinders and a 


many of the World's Largest Millers 
have Standardized on Jacobson UNIVERSALS ior NEW Installations and Replacements 


e PROMPT DELIVERY OF SEVERAL SIZES bd 


Wire, Write or Call JACOBSON MACHINE a RKS 1074 Tenth Ave., S. E. 
For Complete Details Minneapolis 14, Minn. 
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e FINGER-TIP merchandising is 
what Paul and Frank Bissell call their 
system of displays at the Bissell Feed 
store, located just east of Canton, 
Ohio. The Bissell brothers reason that 
the merchandise which sells best is 
that which is displayed prominently 
and in a manner that invites self- 
service and have laid out their sales- 
room accordingly. 

“The best way to sell to farmers of 
the ‘look and run’ school is to put 
everything out where they can see and 
handle it,” Paul Bissell declared. “We 
are located on a busy highway and so 
we go all-out first to prompt the farm- 
ers to stop in at our store and second 
to induce them to buy as much as 
they can.” Thoughtfully worked out 
displays help the Bissels to accomplish 
the latter aim. 

Originally the Bissell brothers were 
not feed men. They formerly raised 
and dressed rabbits, keeping 700 
breeders and dressing and selling as 
many as 300 in a single day. “That’s 
how we became acquainted with the 
feed business,” Paul Bissell explained. 
“We bought ton after ton of rabbit 
feed over a long period of time, ex- 
perimenting with one brand and then 
another. Our customers sometimes 
purchased rabbits for breeding pur- 
poses and so we saw that they too 
were buying a substantial volume of 
feed at regular intervals. 

“Coupled with this, they frequently 
asked us why we weren't handling 
feed, seed, poultry appliances, and a 
dozen other farm needs. It was then 
that Frank and I decided to quit the 
rabbit raising business and become 
feed dealers,” Paul Bissell declared. 

The suburban Bissell Feed store was 
opened in 1940 and has had a steady 
growth since that time. This year the 
Bissells expect to gross $150,000 from 
their feed and sideline sales which is 
ample evidence that they’ve learned 
a lot about the feed business in less 
than seven years. 

Because most of their trade is from 
city and suburban half-acre farmers, 
Paul and Frank Bissell have made 
theirs a complete farm store catering 
to this class of feeders. “Sure, we sell 
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Display All Merchandise Neatly 


It Will Attract Look and Run Shoppers 


tons of feed to large-scale farmers but 
the bulk of our business is still with 
the backyard farmers, the ones who 
‘look and run’,” Paul Bissell explained. 
“So we concentrate our merchandising 
and our service on them.” 

The Bissell Feed store isn’t a large 
layout but it is a far cry from the tiny 
20 by 20 foot structure in which the 
Bissells launched their feed business 
in 1940. Three times they have ex- 
panded their facilities so that today 
the store measures 37 by 68 feet. 

The front of the Bissell Feed store, 
which faces highway 68, principal 
Canton-Columbus thoroughfare, is 
painted white and bears a large iden- 
tification sign carrying the firm name 
and the brand of formula feed it 
handles. Bright neon signs in the two 
front windows stress that the Bissells 
also stock paint and hardware as side- 
lines. The neons are prominently vis- 
ible from the highway at night. 

The 20 by 40 foot displayroom at 
the Bissell Feed store has attractive 
cream colored fiber board walls and 
modern fluorescent lighting fixtures. 
Shelves are painted a neat white color 
and are built to within a few feet of 
the ceiling. Low, easy-to-reach display 
tables occupy the center of the sales- 
room. 

“We're set up to sell everything 
from door stops to 10 tons of feed at 
one time,” Paul Bissell stated. “We 
feature the Vitality line of formula 
feeds and also carry a large stock of 
remedies, poultry equipment, plant 
foods, field and garden seeds, paint, 
and a wide variety of hardware items.” 

Classified advertising has proven an 
excellent medium for publicizing their 
feed store and its merchandise, ac- 
cording to Paul and Frank Bissell. 
They use generous advertising lineage 
in the widely read Canton Repository, 
a popular daily, in addition to several 
weekly newspapers. 


FARMERS who "look and run" 
are the special target of mer- 
chandising efforts at the busy 
Bissell Feed store, Canton, 
Ohio, shown at right. In top 
photo, left to right, are Frank 
Bissell, Salesman S. K. Finni- 
cum, and Paul Bissell. Note 
clear-vision shelves. 


“We have found that most farmers, 
even of the backyard variety, read 
the classified sections closely and 
that’s why we spend a generous por- 
tion of our advertising allotment on 
classified space,” Paul Bissell said. 

One or two items are usually men- 
tioned in each classified advertisement. 
These are sometimes “leaders” de- 
signed to attract city and farm folk 
alike to the Bissell Feed store. “We 
know that classified advertisements are 
read because lots of prospects come 
into our store and ask for the mer- 
chandise we feature in these ads,” 
Frank Bissell stated. 

The most recent addition to the 
Bissell Feed store measures 18 by 37 
feet and has enabled the owners to 
enlarge their stock of feed and farm 
supplies. One section of the addition 
consists of a covered driveway which 
is inclined so that truck beds rest al- 
most level with the loading dock. 

“This improved loading system is a 
great convenience to our customers 


(Continued on page 86) 
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CCC STABILIZER 


CCC Research Ends a Battle of Nature 


Iodine, when mixed with manganese and other oxi- 
dizers, starts a chemical war which volatilizes the 
iodine. When combined with the “CCC” Calcium 
Carbonate improved patented stabilizer, the iodine 
becomes compatible and maintains its guaranteed 
potency. This process is a result of CCC's continuous 
research. Feed manufacturers know they can rely 
on quality CCC products in the required levels to 
insure the proper mineral content of their feeds. 


OTHER “CCC” PRODUCTS 


Iodized-Manganesed Calcium 
(any desired level) 
Iodized Calcium 
(any desired level) 
Manganesed Calcium 
(any desired level) 


Electro (free-flowing) Calcium 
Pellet Machine Calcium 
Regular Calcium 
Dustless Calcium 
Shellmaker Calcium Grit 
Arrow-Head Insoluble 
Flint Grit 
G-220 Riboflavin Supplement 


CaRBoNATE ComMPANY 


r Produc 


WEST ADAMS STREET @ CHI 


CAGO 6 ILLINOIS 


BRANDEIS THEATRE BUILDING, OMAHA 2, NEBRASKA @© BOX 409, CARTHAGE, MISSOUR! 
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Rising prices are placing a grave responsibility upon the 
sn a shoulders of the feed industry. Good feeding has always 

been profitable but never as profitable as during the war 
and now that the feed-egg and meat ratio is not as favorable as it has been, there 
is definite resistance to the purchase of feed at current prices. 


Throughout the war, we heard many feed men admit they were on a merry-go- 
round but that sooner or later they would have to go back to work. The time to 
go back to work has now come upon us rather suddenly and we have a big job 
to master. 


First, we must convince our farmer customers that the feed industry is not 
responsible for the increased prices of formula feeds and feed ingredients. Every 
farmer knows that the selling price of the grain he raises has increased and he can 
consequently be convinced that the price of feed naturally rises in accordance with 
higher grain markets. 


In addition, every farmer knows that growing conditions have not been ideal 
this year. This is the major reason for increased prices but even with smaller crops 
prices would not have soared to present levels except for the amount of grain and 
protein meals the government is shipping overseas. It is the shipments to foreign 
countries that have reduced our supplies below domestic requirements and have 
caused a shortage which is responsible for the slightly less favorable feed-profit 
ratios and the higher prices of feeds and grains. This is the second fact which 
all feed men must be sure their farmer customers understand. 


It is important that farmers know these facts because of the present clamor for 
the return of price control and use control on basic commodities which means on 
feed and food. We have often said and repeat again that price control can not be 
effective unless it covers all commodities and provides for the limitation of wages 
and salaries. The control of only a few basic commodities, while wages and salaries 
are permitted to go sky high, will only lead to black markets with scarcities at legal 
price levels and plenty for those who can or will pay the price. 


The federal government has recently reported that the total farm cash receipts 
during the first eight months of 1947 were 17 billion, 400 million dollars—a 21 per 
cent gain over the same period of 1946 which was the record year to date. The 


gain in income in 1946 was 19 per cent more than in 1945 while the expenses of . 


operating a farm increased only 9 per cent. No estimate has been made of 1947 
operating expenses but the farmer is still better off than he ever was before in history. 


If you are one who has been waiting for the time to go back to work, get busy 
now. Your customers, the farmers, have plenty of money to spend for feed. They 
can buy feed and make a bigger profit than ever before in the history of normal 
operations. There is a telling and selling job to be done. Let’s be sure that we do it. 
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DEPENDABLE — SAFE — 
LOW OPERATING COST 


Here is one of the greatest chore-savers ever offered farmers—the 
Hudson automatic Lektrik-Heet* stock tank heater. No question 
about farmers with electric service walking out of your store with 
this item when you know the sales-making facts. 


“At temperatures below zero to fifteen above, no difference 
in electric bill!’’ “Lays close to side of tank . . . cattle can’t 
knock it off!” “Does swell job—requires no care!’’ “Keeps water 
at uniform temperature— stock drink more—eat better— and 
in healthier condition!’’t 


Tested and Proved? You bet for two and a half years by 
nearly a hundred dirt farmers in every climate. A tremendous 
advertising campaign in farm papers will bring Hudson Lektrik- 
Heet* prospects to your store fast if you display them. Attractive 
display unit in each carton. Order from your jobber now. Display 


them early — get all the sales. 
tExcerpts from actual user letters. 


Livestock 


Part of HUDSON Basic Inventory Plan 


The Hudson Lektrik-Heet* Tank Heater fits 
all tanks—steel, wood, concrete. Takes up so 
little room, it will fit even small tanks. Thus, 
it fits the Hudson Basic Inventory Plan of 
offering dealers standard merchandise to fill 
many needs with lowest investment, fastest 
turnover, biggest profit. 


OTHER HUDSON TANK HEATERS 


Hudson Alaskan* Hudson Klondike* 
The dependable, effi- Burns anything from 
cient oil-burning corn cobs to coal. 
heater, all welded. Welded into one piece 

for long life. 


* PATENT PENDING © 1947 D. H. MFG. Co. 


Fain Ventilation 
Equipment | 


TESTED AND PROVED EQUIPMENT 


THE FEED BAG — September, 1947 


| but Tested and Proved 
| but Tested and Proved 
stock tank heater SS 
: 
. H. D. HUDSON MANUFACTURING COMPANY © 589 E. Illinois Street, Chicago, Illinois, U. S. 
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Aggressive Spirit 


Helps Vet Succeed as Feed Man 


e ALTHOUGH the junior partner 
in the firm of J. L. Rickard “and Son” 
is less than a year old, his father, J. L. 
Rickard, is building up a feed business 
at Schoharie, N. Y., that will prob- 
ably soon require the young fellow’s 
help. At present Mr. Rickard and his 
wife are doing a capable job of oper- 
ating the feed firm but there'll defi- 
nitely be a place for the junior partner 
whenever he wants it. 

Farmers in the fertile Schoharie 
valley welcomed back the young army 
captain from four years of war ser- 
vice and pledged to give him a gener- 
ous share of their trade when he de- 
cided to start his own feed business. 
“Yet many of the farmers understand- 
ably hesitated to terminate accounts 
with dealers who had served them 
through the war scarce feed years, 
| found after making a survey of pos- 
sible customers,” explained Mr. Rick- 
ard, 

Mr. Rickard didn’t try to win this 
business away from the established 
feed firms which had been doing a 
capable job of serving their customers. 
Instead he concentrated his merchan- 
dising activities on those farmers who 
were purchasing their feeds and farm 
needs from firms located many miles 
away. 

“T felt I had a legitimate right to go 
all out to get this business,” Mr. Rick- 
ard declared. “I realized that with a 
little conscientious effort, I could do 
a far better job of serving them than 
the feed companies located quite a 
distance from Schoharie.” On this 


RICKARD 


GRINDING 
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selling basis, Mr. Rickard moved 12 
tons of feed during his first month in 
business, with orders ranging from 25 
pounds of poultry feed to half a ton 
of dairy ration. Now sales are far 
higher than that initial month but Mr. 
Rickard has not slackened his mer- 
chandising aggressiveness. 

“I'm a stickler for quality,” he ex- 
plained. “So before I chose a line of 
formula feed to handle, I talked to 
dozens of farmers and got their opin- 
ions on the brands they preferred. As 
a result, I took on the West-Nesbitt 
line, manufactured at Oneonta, N. Y. 
This is no indictment of the dozens 
of other fine brands of formula feeds 
by any means. I couldn’t take on 20 
lines, though, so I had to choose one 
which I felt reasonably certain would 
be popular and would sell well.” 

Within a month of opening in an 
abandoned freight house in the county 
seat of a county predominantly de- 
voted to dairying, the word was 
spreading fast from the initial handful 
of satisfied customers that J. L. Rick- 
ard was operating a thoroughly com- 
plete, well planned feed service. 

“I've made it a practice to know 
the problems of my customers as well 
as I know the outside appearance of 
their barns,” Mr. Rickard declared. 
“IT know how much feed they ought to 
buy at one time and never try to over- 
sell them nor to let them buy too little 
feed. In delivering, I place all the feed 
right where the farmer wants it—so 
that he doesn’t have to move the sack 
once until he opens it for feeding.” 

The old practice of merely dumping 
feed at the end of the lane or inside 
the barn door nearest the road is a 
sure aid to business failure, Mr. Rick- 
ard believes, and his delivery policy 
is directly the opposite. 

When Mr. Rickard takes a tele- 
phone order at noon, for example, and 
promises delivery the same day, he 


GOING out after feeders who 
were buying their feeds from 
firms in other towns has meant 
hundreds of dollars worth of 
extra business for former army 
captain J. L. Rickard, Scho- 
harie, N. Y. The busy dealer 
is shown at left loading his 
truck. 


J. L. RICKARD 


makes the delivery the same day. 
There’s no delay, no long explana- 
tions, and no haggling because Mr. 
Rickard realizes the importance of 
pleasing all customers, especially in a 
buyers’ market and when getting 
started in business. 

Frequently the Rickard family tele- 
phone rings just as dinner is being 
eaten, but Mr. Rickard always com- 
plies with farmers’ requests when they 
need immediate delivery. “I'd rather 
eat a cold and belated supper than lose 
a customer,” he explained. 

“Most farmers know that no other 
feed man would humor them after five 
o'clock by promising immediate de- 
livery, but if the need is urgent, that 
is just what I do,” Mr. Rickard stated. 

“And when a delivery is promised 
by a certain time, it’s always made by 
that time. That is one of the few poli- 
cies which we have instituted to regu- 
late our business.” 

Besides quality feed, Mr. Rickard 
also handles fertilizer, blocksalt, and 
water softener salt, an extremely popu- 
lar new seller not previously handled 
in the Schoharie area. 

Mr. Rickard is a graduate of a Dr. 
Salsbury’s poultry health school but 
doesn’t play at being a disease expert. 
“TI often check on stock condition as 
part of my day’s work,” he reported, 
“but feel that if more than a simple 
tonic or treatment appears advisable, 
a competent veterinarian should do 
the diagnosing and treating.” 

A few months ago Mr. Rickard in- 
stalled a small hammer mill and now 
does a limited amount of custom work 


(Continued on page 86) 
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you get away from 


Borden’s Ration-Ayd 


Contains natural-source ingredients 
from milk and fish which supply not 
only Riboflavin, but the entire B-G 
Complex, plus Vitamins A and D and 
other valuable nutrients. Saves feed 
manufacturers time, labor, waste, 
mistakes, trouble. 


TOP trying to measure and mix all that stuff. 

Get the vitamins you want into your poultry 

feeds in proper amounts and combinations, with- 
out a struggle! 

A small percentage of Borden’s RATION-AyD, 
used as directed, does the whole job of providing 
ALL the vitamin fortification your poultry feeds 
need. And it gives you a BONUS, too—because 
Ration-ayd contains other nutrients which are 
extremely important to poultry. 


Ration-Ayd makes it so easy for you 


Ration-ayd is dry—mixes easily, quickly, without 
pre-mixing, waste or mess. It can be, and should 
be, a big help to you in making better feeds and 
a better profit. 


Contact your nearest Ration-ayd distributor or 
write us. 


THE BORDEN COMPANY 


Ration-ayd Department 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
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Mutual Millers Meet Aug. 10-11 


Scott Gray Elected President of Group 


SCOTT GRAY 


@ \WITH the thermometer reaching 
a near record 100 degrees, the Mu- 
tual Millers & Feed Dealers association 
held one of the most successful meet- 
ings in its history at Jamestown, N. Y., 
Aug. 10-11. Wilted but undaunted by 
the extreme heat, members of the or- 
ganization heard timely messages from 
industry experts, elected new officers, 
and laid the groundwork for. associa- 
tion activities during the coming year. 

Scott Gray, Franklinville, was elected 
president of the Mutual group, suc- 
ceeding Howard Fiske, Falconer. Wal- 
ter Sibley, Cuba, was elected vice pres- 


ident to succeed Clarence Andrews, 


Jamestown, and Gustavus A. Bentley, 
Jamestown, was re-elected secretary- 
treasurer. 

Mrs. Elizabeth A. Coleman, pres- 
ident of the Wellsville Feed & Sup- 
ply Co., Wellsville, was elected to the 
board of directors along with Mr. 
Fiske; Raymond Hammar, Russell, Pa.; 
and Lewis Abbott, Hamburg. Hold- 
over directors are Sherman Shadle, 
Forestville, and Roy Gravink, Clymer. 

More than 200 New York and 
Pennsylvania feed dealers attended the 
convention and heard speakers includ- 
ing W. E. Glennon, Chicago, IIl., sec- 
retary of the American Feed Manu- 
facturers association, and Dr. E. I. 
Robertson, Cornell university, Ithaca, 
N. Y., present timely discussions on 
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KISSES FOR THE MRS. 

The women were really in the lime- 
light at the annual convention of the 
Mutual Millers & Feed Dealers associa- 
tion. At the banquet session Mrs. Henry 
Wilbur, whose late husband contributed 
greatly to the organization and success 
of the Mutual group, and Mrs. Harriet 
E. Carpenter, mother of Eastern Federa- 
tion's executive director, Austin W. Car- 
penter, were presented with beautiful 
corsages. The presentations were mado 
by Gustavus Bentley, secretary, who in 
addition to the flowers thoughtfully add- 
ed a kiss for each of the honored guests. 
The election of Mrs. Elizabeth Coleman 
to the board of directors is believed 
to mark the first time that a woman has 
been so honored by a feed association. 


current topics of interest to eastern 
feed men. 

Mr. Glennon presented a detailed 
analysis of the current crop outlook 
and described in a highly interesting 
yet factual manner present domestic 
and foreign demands on this year’s 
grain production. He also sketched 
current feed demands and indicated 
what changes could be expected in 
these demands in the near future. 

Dr. Robertson graphically presented 
information on how the feed dealers 
could do a better job of balancing 
breeder mashes with necessary nutri- 
tive, mineral, and vitamin factors. II- 
lustrating every major point in his talk 
with an effective platform device, Dr. 
Robertson emphasized the vital impor- 
tance of completely balanced and ade- 
quately nutritive rations to maximum 
profitable poultry production. 

Walter Sibley, Cuba, vice president 
elect of the Mutual association, re- 
ported in detail on a recent joint con- 
ference of officers of the organization- 
with Dean William Meyers of the 
Cornell university college of agricul- 
ture and his staff of poultry and dairy 
husbandry experts and extension work- 
ers. Mr. Sibley revealed that much had 
been learned from the “cards on the 
table” discussion with the college au- 
thorities and urged continued close 
cooperation between the feed trade 
group and the Cornell staff. 

“We have gone a long way toward 
complete cooperation with the college 
experts,” Mr. Sibley stated, “but there 


MRS. ELIZABETH COLEMAN 


is still considerable room for even 
closer teamwork.” He said that both 
feed men and their customers would 
benefit immeasurably from each in- 
formative conference between repre- 
sentatives of the industry and college 
research experts. 

Featured speaker at the annual ban- 
quet session of the Mutual Millers & 
Feed Dealers association was Dr. Carl 
Winters, pastor of the Oak Park Bap- 
tist church, Oak Park, Ill. Dr. Win- 
ters’ address, while humorous and en- 
tertaining, stressed the vital impor- 
tance of modern man’s overcoming the 
threat of atomic power. “Unless we 
control atomic power by character, 
civilization is certain to perish,” Dr. 
Winters warned. 

Election of Mrs. Elizabeth A. Cole- 
man to the board of directors of the 
Mutual association is believed to be 
the first time a woman has been so 
honored by a feed trade organization. 
Thoroughly experienced in all angles 
of feed and farm supply merchandis- 
ing and service, Mrs. Coleman heads 
the Wellsville Feed & Supply Co., 
which has plants at Wellsville and 
Andover. 

Retiring directors of the Mutual 
Millers & Feed Dealers association are 
Graydon Williams, West Valley; Pres- 
ident-Elect Scott Gray, Franklinville; 
and Lawrence Mann, South Dayton. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
August 26, 1947 
BACK TO THE CAPITOL 


After a brief three weeks in Wisconsin it was necessary to return to Washing- 
ton in preparation for a study trip to Europe. A select committee from the senate 
and house foreign affairs committees--five from each body--will travel to most of 
the countries in Europe for the purpose of ascertaining the effectiveness, if any, 
of the educational programs of the state department, known as the Voice of America. 
There has been and still is considerable argument, pro and con, as to the merits 


of this activity. Upon its return this committee should be able to add light to 
the controversy. 


INTERNATIONAL SITUATION IS TENSE 


Foreign affairs holds the spotlight in Washington. There is an air of un- 
certainty as events in Greece move toward a climax. The question is: are we 
going to back up or throw fighting men into that country in support of commit- 
ments already made? We are in the position of "saving face” or getting out. The 
Truman doctrine is in for a severe testing and Mr.Griswold, who is administering 
our affairs, has a hot potato in his hands. As this is being written he has ap- 
pealed to all the political parties in Greece to form a coalition government. 

The so-called "liberal elements" have refused to join other parties in such a 
move. In the meantime the communists are making hay; they thrive on chaos and 
that's the situation in Greece today. 


Within the next few weeks our government will have to make a decision on the 
policy to be pursued in Greece. In the hearings before our committee when the 
Greek-Turkish aid bill was under consideration our top-flight officals all testi- 
fied that the adoption of the legislation would make for peace. Obviously the 
program is not working out that way. Today we are very near to war because Russia 
is resisting. The experts here seem to be agreed that the time is here to announce 
a strong, vigorous policy in both Greece and Turkey--in fact, for all of the Near 
East. Unconfirmed reports have reached me that the navy has already alerted 
some naval reserve men. Perhaps important decisions have already been made. 


IN THE FAR EAST 


Russia has charged that American activities in Korea are preventing a settle- 
ment of that problem. Gen. Hodge has denied the charges with considerable vigor ’ 
and he has made counter-charges against the Russians. The propaganda employed by 
the Soviets is of a common pattern used by that government wherever it operates. 
it is usually designed to cover up some other questionable activity. 


In Japan, Gen. MacArthur is pressing for an early peace. He states that the 
time has come to settle the terms of peace so that the Japanese people can begin 
to function again as a government. Sumner Welles does not agree with MacArthur. 
He believes that if we are to write a treaty now, and then withdraw we would play 
right into the hands of Japanese nationalists who are looking for an opportunity 
to join hands with the Russians. He further contends that this is the objective 
Russia now seeks. There is a difference of opinion in Washington and President 
Truman is keeping quiet. Japan and Korea present similar problems and it would 


(Continued on page 101) 
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ARE FEEDS TOO HIGH? 


Many people in the feed industry think feeds are too high priced, 
and that the industry is going to price itself out of business. It’s 
true that formula feeds are high priced in dollars and cents, but 
so is everything else that the farmer buys or sells. Grains and 
livestock are at an all-time high and they definitely determine the 
price of supplements and by-product feeds. 


What establishes a value on merchandise we buy? Is it the 
purchase price, or is it the results and profits that are obtained 
from the use of the article? Formula feeds have always been a 
profitable investment in the feed lot. With their present high 
efficiency they are returning more dollar and cents profits than 
ever before. 


Do Feeds Pay For Themselves? BHD 
The only reason a livestock or poultry raiser will feed Trem 
a balanced ration is because it has been proven to him 
that the grain saved more than pays for the outside S = 
investment. Never before has it taken so few bushels of uu % ee 
wheat, corn, oats, barley, soybean, or flax or any other 
farm crop to buy a ton of feed. Never before could a 3 en 
feeder lose as much money by not feeding formula feeds. eEED FROM 
1S epricle 
Feeders and feed dealers can depend on OCCIDENT yes FEEDS = 
quality feed for livestock and poultry. These feeds are oT al FEED 
formulated to get top results and lowercosts of production 
in the feed lot. Users of Occident feeds know that good 
feeding does pay off and that feeds are not too high priced. ; 
_ 


FEED BUSINESS IS NO ACCIDENT 


FEEDS For LIVESTOCK and POULTRY 


RUSSELL-MILLER MILLING CO. - MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. | 
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Ferguson, Associates Form 
Royal Scot Milling Co. 


Francis L. Ferguson, East St. Louis, IIl., 
with associates has incorporated the Royal 
Scot Milling Co., officials of the firm have 
announced. For many years Mr. Ferguson 
served as vice president of Dixie Mills, Inc., 
at East St. Louis. 

The Royal Scot Co. has purchased the 
Alfocorn Milling Co., which John Ander- 
son has headed for many years, and will 
modernize the Alfocorn plant in the near 
future. According to Mr. Ferguson, who is 
president of the new company, Alfocorn’s 
Dollar Mark line of feeds will be retained 
as a new line of poultry and livestock feeds 
will be added under the Royal Scot trade- 
mark, 

Norman Lewis, president of the Ridgway 
Co., Inc., advertising agency at St. Louis, 
Mo., is secretary of the Royal Scot Milling 
Co. and Fred M. Mersinger, member of the 
firm of Mersinger & Allison, certified pub- 
lic accountants at East St. Louis, is treasurer. 

Mr. Ferguson announced that franchises 
will be offered to dealers in the Royal Scot 
Co. sales territories. 


Appoint More to Assist in 
Poultry Congress Planning 


Three more subcommittees to represent 
the American poultry industry at the eighth 
World's Poultry Congress in Denmark next 
year have been announced by W. D. Ter- 
mohlen, director of the department of agri- 
culture poultry branch. The poultry meet- 
ing will be held at Copenhagen, Aug. 20-27, 
1948. 

Homer I. Huntington, general manager 
of the Poultry & Egg National Board, has 
been named to represent his organization 
at Copenhagen. M. C. Small, executive 
secretary of the National Turkey Federa- 
tion, will represent the turkey raisers who 
belong to his group. 

G. T. Klein, extension poultry husband- 
man at Massachusetts State college, has 
been appointed to head a committee on 
visual education which will present college 
and commercial films at the Congress. Dr. 
O. B. Kent, Chicago, Ill., was named vice 
chairman of this committee. 

Mr. Termohlen, chairman of the execu- 
tive committee of the American delegation, 
recently visited Copenhagen to confer with 
W. A. Koch, Danish chairman, and to in- 
spect housing facilities for American visi- 
tors. He has reported that accommodations 
for 500 Americans will be available in 
Copenhagen’s first-class hostelries. 

The Danish meeting will be the first 
World’s Poultry Congress held since the 
1939 meeting at Cleveland, Ohio. Only the 
Danish national exhibit will be featured at 
the Copenhagen exposition, Mr. Termohlen 
stated. Commercial exhibits such as those 
arranged at Cleveland are not planned. 

Some 50 educational papers are expected 
to be presented by American poultry ex- 
perts. Speakers who are planning papers 
have been asked to register the titles of 
their works with Dr. T. C. Byerly, National 
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Agricultural Research Center, Beltsville, 
Md., as soon as possible. 

More than 1,000 United States member- 
ships are expected to help finance the 1948 
Congress. Dr. Louis H. Ritzhaupt, pres- 
ident of the American Poultry association, 
heads the Congress membership committee. 
His address is Box 968, Guthrie, Okla. 

Information on activities at the Congress, 
tours of Europe arranged in connection 
with the meeting, and other pertinent data 
may be obtained by writing Leon Todd, 
managing director of the Northeastern Poul- 
try Producers Council, 11 W. State street, 
Trenton 8, N. J. 


Northwest Feed Group Will 
Hold Meeting Jan. 26-27 


The Northwest Retail Feed association 
will hold its 1948 convention Jan. 26-27 at 
Hotel Nicollet, Minneapolis, Minn., G. H. 
Homme, president of the organization, has 
announced. The meeting is expected to be 
one of the largest in the history of the 
midwest feed group, according to Mr. 
Homme. 

In predicting a record 1948 convention, 
Mr. Homme pointed out that membership 
of the Northwest association has grown 
steadily in recent years with a subsequent 
increase in convention attendance of about 
10 per cent each year. The Northwest Re- 
tail Feed group has members throughout 
Minnesota and North Dakota. 


Wisconsin Seed Dealers to 
Meet at Madison Oct. 3 


The Park hotel at Madison will be the 
site of the fall meeting of the Wisconsin 
Seed Dealers association to be held Oct. 3, 
James D. Hopkins, Madison, president of 
the organization, has announced. All feed 
men who handle seeds are invited to attend 
the meeting, whether they are members of 
the seed association or not. 

The program is scheduled to begin 
promptly at 9 a.m. Speakers at the morning 
session will include A. H. Wright, whose 
topic will be “What Certified Seed Really 
Is"; Gager T. Vaughan, chairman of the 
state association division of the American 
Seed Trade association; J. M. Anderson, 
publisher of Seed World; and Dr. J. R. 
Holbert, president of the American Seed 
Trade association. 

In the afternoon, the seed and feed deal- 
ers will tour the University of Wisconsin 
experiment farm with N. P. Neal, agronomy 
professor, in charge. Hybrid corn work will 
be featured on the farm tour. The meeting 
will end in the late afternoon with informal 
evening entertainment planned at the Park 
hotel. 

Seed and feed dealers who would like 
room reservations at the Park are asked to 
write Mr. Hopkins at 807 Butternut road, 
Madison 4, Wis. 


@ FARMERS GRAIN CO., Liberty Center, 
Ind., is remodeling its feed mill. 


New Feed Industry 


History Off Presses 


Author Larry Wherry, center, is shown 
above autographing the first copy of his 
new book, “The Golden Anniversary of 
Scientific Feeding”, as David K. Steenbergh, 
left, president of Business Press, Inc., Mil- 
waukee, Wis., which published the book, 
and Walter Berger, Chicago, Ill., president 
of the American Feed Manufacturers asso- 
ciation, look on. Mr. Berger's organization 
sponsored publication of the newly issued 
chronology of the feed industry. 


Mr. Wherry, who is associated with Sher- 
man & Marquette Advertising Agency, Chi- 
cago, traces progress in the industry from 
shovel mixing on upward, highlighting im- 
portant events in an interesting and thor- 
oughly readable manner. Durably bound in 
cloth, copies of the book are available at 
$2.50 each from the American Feed Manu- 
facturers association, 53 W. Jackson boule- 
vard, Chicago. Special prices are available on 
quantity purchases. (Photo by The Feed Bag) 
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LOUIS H. SCHROER 
Seymour, Indiana 


Cc. W. BLOOMHALL 
132 E. Avenue, N.W., 
Cedar Rapids, Iowa 


CHARLES G. ELLIS 


HAZEL GRIFFIN 
P.O. Box 236, Houston 1, Texas 


E. W. HAHN 
Marshfield, Wisconsin 


M. B. LANE 
Amenia, New York 


You were selected for the manner in which you 
described how you sell the importance of vitamin 
D in dairy and swine rations. 


Some of you emphasize profits to the farmer, 
explaining that plenty of vitamin D is needed 
to promote good health, economical gains and 
efficient production. 


Several stress the protective role supplemental 
vitamin D plays, pointing out that it guards 
calves and pigs against rickets, helps guard 
high producers against break-downs. 


Others warn of deficiencies which may occur 
when animals depend on natural sources tor 
vitamin D—and tell their customers that rations 
containing ample vitamin D offset this possible 
lack. We are pleased there were so many con- 


GEORGE P. McCARTHY, P.O. Box 1380, Fort Worth, Texas 
CHARLOTTE SHERIDAN, Ithaca, New York 


W. D. SPRINGER, 827 Board of Trade Bldg., Indianapolis 4, Indiana, 


CASH AWARDS 


76 North Main St. Middletown, Conn. 


‘5 EACH 


52 State Street, Hammond, Indiana 


A. WOLCOTT HARBISON 


FRANK D. LOWERY 
P. O. Box 110, Meridian, Miss. 
J. WESLEY NELSON 
761 Grain Exchange, 
Minneapolis 15, Minn. 
R. W. NOLAND 
Casper, Wyoming 
NOBLE S. WARREN 
Binghamton, New York 
MARY E. WEINBERG 
141 West Jackson—Room 2020 
Chicago, Illinois 


.The judges have named 
you the winners of our VITAMIN D CONTEST 


testants—that so many states were represented 
by entries. To those who did not win prizes, 
we wish to say, “Thank you for your construc- 
tive ideas and for your interest!” Standard 
Brands Incorporated, Agricultural Department, 
595 Madison Avenue, New York 22, N. Y. 
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Feed Dealers Convene 


Group Will Meet at Peoria Sept. 29-30 


@ ATTENDANCE at the fourth an- 
nual convention of the Illinois Feed 
association is expected to be the high- 
est in the organization’s short history, 
according to L. W. Keller, Decatur, 
acting president of the feed trade 
group. The meeting will be held Sept. 
29-30 at the Pere Marquette hotel, 
Peoria. 

“We have planned a two-day pro- 
gram packed with features of interest 
and importance to every feed dealer 
in the state of Illinois,’ Mr. Keller 
declared. “There are many critical 
problems facing Illinois feed men to- 
day and we've arranged for the top 
experts in the industry and from col- 
leve staffs to discuss them in detail.” 

Prof. L. E.Card, head of the depart- 
ment of animal-science at the Univer- 
sity of Illinois, will give the first ad- 
dress, “The Three Links —College, 
Feed Dealer, and Farmer”, at 10:30 
a. m, on Monday, Sept. 29. Highly 
aware of the vital need for close, co- 
operation between these three groups 
so directly concerned with the welfare 
of American agriculture, Prof. Card 
is well qualified to discuss the topic 
he has chosen. 

Second speaker on the first morn- 
ing’s program will be Ray B. Bowden, 
Washington, D. C., executive vice 
president and capital representative of 
the Grain & Feed Dealers National 
association. Mr. Bowden will speak 
on “Strength in Unity” and is ex- 
pected to stress the many advantages 
feed trade association membership of- 
fers to retail feed dealers. In his talk, 
Mr. Bowden will discuss activities and 
accomplishments of the Grain & Feed 
Dealers ‘National association, with 
which the Illinois Feed association is 
affiliated, 

At noon Sept. 29 Arthur C. Page, 
popular radio figure, will broadcast his 
WLS Dinner Bell program direct from 
the convention hall. Illinois feed men 
will be featured on the broadcast in 
interviews with Mr. Page. 

On Monday afternoon, Sept. 29, the 
association will hold its annual busi- 
ness meeting and will elect three new 
directors. The retiring directors are 
Victor C. Dewein, Decatur; James 
Moore, Mount Vernon; and Roland 
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KEN EVANS 


Nelson, Lemont. Mr. Dewein was the 
Illinois Feed association’s president in 
1946 and Mr. Moore is concluding his 
term as treasurer. 


Ed Moran, author of “The Credit 
Side of Selling”, will be the first speak- 
er following the business session. Man- 
ager of the central division and direc- 
tor of sales and promotion for the 
National Association of Credit Men, 
Mr. Moran is widely known and re- 
spected for his down-to-earth beliefs 
regarding cash and credit selling. He 
is a past president of the Rotary clubs 
of Chicago and New York City. 


Dr. W. E. Peterson’s film, “No 
Hand Stripping”, which he edited for 
Babson Bros., will be screened follow- 
ing Mr. Moran’s address. The movie 
is of timely interest and importance to 
dealers who sell a large volume of, 
dairy feed. 


The Illinois Feed association’s an- 
nual banquet will be held Monday 
evening, Sept. 29 at the Pere Mar- 
quette. There will be no speakers but 
an elaborate floor show is planned, 
according to Lloyd S. Larson, Chicago, 
association executive secretary. 

A lively salesmen’s breakfast is 
scheduled to start the second day’s pro- 
gram off with a bang. Following the 
wake-up session, Ken Evans, director 
of the American Feed Manufacturers 


R. A. TOBIAS 


association agricultural service divi- 
sion, will speak on the subject, “Service 
to Agriculture.” Mr. Evans has had 
15 years’ experience in the field of 
agriculture including production of 
educational and promotional material 
for feed, remedy, insecticide, and farm 
equipment manufacturers. ‘3 

Dr. Jerry Sotola, assistant director é 
of the livestock bureau of Armour 
& Co., Chicago, will follow Mr. Evans 
and will tell how “Modern Technique 
Accelerates Nutritional Research.” Dr. 
Sotola was on the staff of Washington 
State college for more than 22 years 
and also taught at the University of 
Illinois. Prior to joining Armour he 
was research director for Philip R. ‘s 
Park, Inc., San Pedro, Calif. 

Final convention speaker will be R. 
A. Tobias, merchandising manager of 
the H. D. Hudson Mfg. Co., Chicago, 
who will deliver his popular and time- 
ly address, “Bet the Blue.” Mr. Tobias 
will illustrate his talk with typical 
poker hands, effectively stressing the 
need for alert, modern merchandising. 

Concluding feature of the two-day 
convention will be a tour through the 
plants of the Hiram Walker Co., one 
of the nation’s largest distilling and 
brewing firms. The tour is planned for 
Tuesday afternoon, Sept. 30. 


~ 
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The hottest summer in many years is 
coming to a conclusion but the weather is 
still too warm and humid. The fish are bit- 
ing a bit better for even your reporter has 
caught a few perch and fishing is expected 
to improve throughout the fall season. 

H. I. (Dusty) Rode of the Milwaukee 
Feed & Grain Co. reports that on a recent 
two weeks’ vacation in Ontario he caught 
his limit every day in less than three hours. 

Ray Lang and Al King of the L. L. Olds 
Seed Co., Madison, Wis., along with Wil- 
liam Borst, W. J. Borst & Sons, Brooklyn, 


Wis., recently tried deep trolling for lake 
trout on Lake Superior. They report a nice 
catch of 10 large trout with a minimum 
weight of five pounds. 

Joe Gehring of the Farmers Store Co., 
Bloomer, Wis., never admits that fishing is 
bad. The other day he came home with a 
6% pound bass and sent his friend, Paul 
Sather of the King Midas Flour Mills, Min- 
neapolis, a picture to substantiate his claim. 
According to Paul, Joe is one of those rare 
individuals who may be classified as an 
honest fisherman. 

Have you heard of The Playboy from 
Buffalo? Throughout the years, we've 
known a number of Buffalo playboys whose 
names we will now censor, but the latest 
Playboy is a new automobile which com- 
bines the features of a business coupe, club 


Algona, lowa 
Fremont, Nebr. 


Minral 


Sell the supplement your hog-feeders PREFER - - - 
the one-and-only Sargent Minral Meal. Big demand 
means big volume, big profits. Get our dealer propo- 
sition and see the difference. 


SARGENT PLANT 


DES MOINES 
IOWA 


Monmouth, Ill. 
Waverly, Mo. 


coupe, and convertible. It has an all steel 
convertible disappearing top and is powered 
with a 4 cylinder 40 hp Continental engine. 

Rae E, Walters who manufactures Squeal- 
er feeds at Harlan, Iowa, held an open 
house at his new feed plant on Sept. 2. Rae 
was formerly head of the OPA for the 1] 
midwestern states and has the distinction of 
having been the only chief executive in 
OPA who served without pay. 

After October 1, Ralph M. Field, former 
president of the ‘American Feed Manufac- 
turers association, will be at home at 2634 
Haskell drive, Tucson, Ariz. 

Thorvald S. (Ted) Paulsen, purchasing 
agent for the Russell-Miller Milling Co, 
Minneapolis, took an extended vacation in 
August to recuperate from the strain of be- 
coming a grandfather July 31. Mother and 
baby are doing fine, but the grandfather 
thought he needed a rest. 

Charles Davidson, president of the Stone 
Mountain Grit Co. and mayor of Lithwonia, 
Ga., purchased a large block of tickets in 
a fund-raising drive for civic improvements. 
The tickets were each good for a chance on 
a new auto. At the American Feed Manu- 
facturers convention in May, Charlie passed 
out the tickets to his friends. Lucky Tom 
Sexton of the J. T. Sexton Co., Kansas City, 
was awarded the car. 

Stanley C. Smith of Darling & Co., Chi- 
cago, gave his daughter, Shirley, away in 
marriage on August 23 to Donald K. Gibbs. 
Stan was more excited than the bride for 
at least three weeks before the ceremony but 
is reported back to normal at present. 

Jinx Heffelfinger, daughter of F. Peavey 
Heffelfinger of the Van Dusen Harrington 
Co., Minneapolis, and president of the 
Grain €& Feed Dealers National association, 
was married on Sept. 6 to Richard S. Clark, 
chief of the United Press bureau for central 
Europe. The wedding took place in Frank- 
furt-am-Main, Germany. The former Miss 
Heffelfinger recently resigned from a year's 
service as a civilian actress technician with 
the special service department of the United 
States army. 

Frank Liethen of the E. Liethen Grain 
Co., Appleton, Wis., is buying milk for 
what he claims to be the travelingest kitten 
in all the world. Molly, the kitten, is only 
four months old but likes to travel with one 
of the Liethen truck drivers on the helper 
spring of the truck. 

J. E. Sams of the Blatchford Cali Meal 
Co., Waukegan, Ill., reports he felt like a 
Mormon with 15 wives after a two-day ses 
sion with his company’s district sales man- 
agers at the Kaercher hotel in Waukegan. 
Lloyd Larson of Lloyd Larson & Associates, 
Chicago advertising agency, who was one 
of the speakers, blamed his secretary, Ann 
Kerwin, for not bringing his pre»ared 
speech to the meeting, but everybody sus 
pected Lloyd was either bluffing o: that 
Ann was being an efficient secretary. 

Frank Lowe, president of Blatchford 
Feeds of Canada, will complete 25 years of 
service with his company on Sept. 2° 
dinner party is being planned in his lh: 
at Toronto. 

Now for a “cooler”, until it’s covler. 


—D.K:S. 


ynor 


@ CLELL MARTIN, Vevay, Ind., has 


opened a new feed mill. 
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Dramatic 
evidence of 

Riboflavin’s 
effectiveness 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and ___ Riboflavin deficiency ina turkey poult. Same poult, 6 days later. Recovered 
large-scale production of pure vita- 
min substances, Merck continues in 
this réle by providing the feed in- | 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 


NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 
Balance is starch and small amounts of 


i Riboflavin deficiency in a chick. Age Same chick, 7 days later. Recovered 
Calcium Sulfate and Iron Sulfate. 28 days. Weight, 124 Gm. Note typical when treated with crystalline Ribo- 
deficiency characteristics. flavin. Weight, 210 Gm. 


Photographs Courtesy of Department of Agricultural 


Chemistry, 


RIBOFLAVIN MERCK | 


MERCK & CO., Inc: RAHWAY, N. J. 


New York, N.Y. + Philadelphia, Pa. * St. Louis, Mo. * Elkton, Va. 
Chicago, Ill. * Los Angeles, Calif. 
In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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“Well Pleased With 
Sales, Profits and Results” 
That’s Why Progressive Dealer Features - 


Glenn D. Lehman 
MADRID HATCHERY & FEED STORE 
Madrid, lowa 


Che” th. Poy 
*Flock Treatment to tte 
be Lag é vy 4 Bo. hay, 
worms... any Play, 
t 


Increase Your Sales and Profits by Promoting 
Dr. Salsbury’s ROTA-CAPS and Dr. Salsbury’s AVI-TON 


Cash in on the big demand which Dr: Salsbury’s 
national farm and poultry paper advertising is 
creating for these two outstanding products. 


Use Dr. Salsbury’s tie-up ads and other sales 
helps: Get your share of sales and _ profits. 


4 
4 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 
4 Nation-wide Poultry Service 
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Stress Feed Quality, Not 


Performance Counts Most Asserts Lipsey 


@ QUALITY speaks with a far more 
authoritative voice than does price, 
according to Dale Lipsey, who oper- 
ates the Brownwood Hatchery & Feed 
store, Brownwood, Tex. Mr. Lipsey 
is thoroughly convinced that most 
Texas farmers and ranchers prefer 
paying a slightly higher price for 
tested and proven merchandise than 
accepting inferior quality at lower 
prices. 

“My 10 years in the feed business 
working for others before we estab- 
lished our present store convinced me 
firmly that the vast majority of ranch- 
ers and farmers want good perform- 
ance far more than cut prices,” Mr. 
Lipsey stated. “I’ve seen quality mer- 
chandise show up the inferior stuff 
time after time and insist that every- 
thing that is sold in the Brownwood 
Hatchery & Feed store is of uniform 
high grade.” 

This quality-first policy has been 
followed ever since Mr. Lipsey, C. W. 
Simpson, and W. T. Jones organized 
their firm back in 1942. Texas cattle- 
men and other ranchers and farmers 
have endorsed it without qualification. 

Quick to admit that high quality 
merchandise of necessity sells for a 
higher price, Mr. Lipsey stresses in 
his sales talks that the customer al- 
ways gets what he pays for in feed 
and other farm necessities. “There’s 
no sense trying to push off low grade 


products on your customers,” he ex- 
plained. “No store can operate suc- 
cessfully unless it has a large volume 
of repeat business and unless custo- 
mers are pleased with their first pur- 
chases it isn’t very likely they'll ever 
supply repeat orders.” 

Mr. Lipsey has concrete proof to 
support his statements that higher 
quality and slightly higher priced 
merchandise pays off in his own flocks 
of chicks and turkey poults. Every 
sturdy young bird the Brownwood 
Hatchery & Feed store sells is living 
testimony of the merits of balanced 
formula rations and highly efficient 
remedies. 

Red Chain formula feeds manu- 
factured by Universal Mills in Fort 
Worth are featured at the Brownwood 
Hatchery & Feed store. Monthly sales 
average 2,000 sacks with aggressive 
merchandising boosting this figure 
steadily. “We are well pleased with 
our line of formula feeds and are es- 
pecially happy to note the large per- 
centage of repeat orders for them,” 
Mr. Lipsey remarked. 

The Brownwood Hatchery & Feed 
store stocks a complete line of Dr. 
Salsbury’s remedies and offers courte- 
ous, efficient advice and aid on all 
types of livestock and poultry diseases. 
Mr. Lipsey attended a training course 
for feed dealers at the Salsbury plant 
in Charles City, Iowa, and is able to 
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QUALITY may cost a little 
more but will make up for the 
difference by better perform- 
ance, declares Dale Lipsey, 
co-owner of the Brownwood 
Hatchery & Feed store, Brown- 
wood, Tex., shown right above 
with a customer. Exterior view 
of the store is shown at lower 
left. 


clear up most poultry and stock health 
problems himself. When a particular 
problem vexes him, he never hesitates 
to call in a highly skilled veterinarian 
to help his customer. 

Ideal sidelines to the general feed 
business at the Brownwood Hatchery 
& Feed store are stock minerals, sprays, 
dusting powders, weed killers, poul- 
try feeders and fountains, and field 
seeds. “We are especially well pleased 
with our field seed department,” Mr. 
Lipsey declared. “We specialize in 
seasonal seeds and are doing an ever 
increasing volume of seed business.” 

One section of floor and wall space 
is devoted entirely to the display and 
sale of seeds and plants. Field seeds 
are displayed in open bins with prices 
plainly indicated on each. Garden 
seeds are sold in bulk from bright 
glass jars, each bearing a colored pic- 
ture of its particular variety and a 
neat price tag. Tied in closely with 
field seed sales are sales of vegetable 
plants, gardening tools, and farm 
implements. 

The quality theme at the Brown- 
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wood Hatchery & Feed store is adequately 
evidenced in the firm’s hatchery department. 
Electric incubators with a capacity of 96,000 
eggs handle both the chicks which Mr. Lip- 
sey sells and a limited amount of custom 
hatching. White Leghorns and Rhode Island 
reds are the most popular breeds in the 
Brownwood: farming area and all Brown- 
wood Hatchery & Feed store birds are 
Texas-approved U. S. pullorum controlled 
from R. O. P. males. 

Keeping his big hatchery department 
running smoothly in addition to operating 
one of Texas’ busiest feed stores is a full- 
time job for Dale Lipsey. Seven employes 
staff the Brownwood Hatchery & Feed 
store during the busy spring season, with 
an attendant watching over the incubators 


24 hours a day, seven days a week. 

“Whenever I have time, I am always 
glad to do culling and blood testing for our 
customers,” Mr. Lipsey asserted. “Because 
of our heavy trade, I prefer to do this work 
at the store whenever possible but am al- 
ways available for service work right at 
the farm when necessary.” 

Cash and carry is the general sales policy 
at the Brownwood Hatchery & Feed store, 
although a very limited amount of credit is 
granted in hardship cases. “We don’t feel 
we can afford to deliver free and we've 
found that most ranchers and farmers dis- 
like to pay delivery charges, so we've cut 
out delivering altogether and have had 
very few complaints,” Mr. Lipsey stated. 
When farmers request delivery service, Mr. 
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LINDSEY-ROBINSON 
AND COMPANY 


INCORPORATED 


€}ror THE MONEY . . 


Somebody’s going to make a 
lot of money on Fair-Acre Feeds 
right in your trading area. Why 
shouldn't YOU make this money ? 


Gyror THE SHOW .. 


The show has started via radio, 
farm magazines, newspapers, 
These 
promotions are starting a lot of 


feeders on Fair-Acre. 


€}10 GET READY .. 


Opportunities ate bigger in 
the new South — but don’t wait. 
Get ready and underwrite your 
own future success with a Fair- 
Acre franchise. 


AND €}T0 Go! 


Let’s go now . 


direct mail, Farm Service. 


. - phone, wire, 
or write at once for more particu- 
lars about your Fair-Acre fran- 
chise — we'll do the rest. 


May we send you our illustrated 
brochure? It’s titled ‘'The Fair- 
Acre Plan’’. 


Lipsey arranges it through a local delivery 
firm, the customer paying the charge. 

Direct mail advertising has proven most 
successful for the Brownwood Hatchery 
& Feed store and interesting, eye-appealing 
messages are directed at regular customers 
and prospects at frequent intervals. Per- 
sonal calls to the farmers’ homes are also 
extremely fruitful advertising ventures, bu: 
Mr. Lipsey is somewhat limited in hi: 
ability to make these calls by his firmi: 
heavy trade. 

Located just off the courthouse square in 
Brownwood, Mr. Lipsey’s modern hatchery 
and feed store is winning new friends daily 
with quality merchandise sold at fair prices. 
“Our customers keep coming back for more 
and that’s what really counts!” Mr. Lipsey 
emphasized. 


Harry Reinshagen, Cerea! 
By-Products Co., Dies 


Harry L. Reinshagen, manager of the 
Cereal By-Products Co. office at Minnea- 
polis, Minn., died Aug. 3 at his home afte: 
a brief illness. Mr. Reinshagen had been 
confined to his home for two weeks with a 
chest cold and the accompanying severe 
coughing is believed to have weakened his 
heart. He suffered an attack of coronary, 
thrombosis eight years ago. 

Mr. Reinshagen was under 60 at the 
time of his death. He began in the feed 
business with Corno Mills, St. Louis, Mo., 
traveling for the firm in the South when 
mixed feeds were first gaining popularity 
When he came north, Mr. Reinshagen es- 
tablished the Minneapolis office for Cereal 
By-Products, later serving as president and 
vice president of the firm. He was vice 
president at the time of his death. Mr. 
Reinshagen’s survivors include his widow 
and a son, Harry, jr. 


@ EQUITY ELEVATOR CO., Hillsboro, 
N. D., is planning to construct new ware: 
house facilities. 

@ A. O. WILSON, Falkirk, N. D., has 
purchased the Independent Elevator Co. 
elevator at Washburn from R. O. Iverson. 


"Say b-a-a-a!" 
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free-chotce Salt 
mean Extra meat 


and milk 


T WILL pay you to encourage your customers 
to feed salt Free Choice to their livestock. Vital 
to the proper digestion and assimilation of the nu- 
trients in feed, salt improves the thrift of livestock 
—they make faster gains, give more milk, produce 
more wool — and the feed gets much of the credit. 
At the same time, because of the faster gains, you 
sell more feed. Morton’s Free Choice Salt is espe- 
cially developed for livestock feeding. It’s easy to 
feed, and easy to use for mixing. We'd be glad 7 
to tell you the whole story and why you and LS 
your customers will profit with Morton’s , 
Free Choice Salt, advertised in more than 60 
farm magazines. 


MORTON SALT COMPANY, Chicago 4, Illinois 
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EST 
Your will tell you 


that distillers solubles are recognized by feeders and 
feed-mixers alike as the most advantageous source of 
the needed and desired supplemental vitamins, min- 
erals, and other valuable though unidentified ingre- 


dients for livestock feeding. 


They will also tell you that it is mighty important that 
your source of supply for this supplement should guar- 
antee you a constant supply of unvarying quality and 
UNIFORMITY in color, texture, vitamin content, min- 


eral content, and moisture content. 


“vIN. FORMAN DISTILLERS CORPORATION av LOUISVILLE in KENTUCKY 
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Protect Your Estate With 
A Partnership Agreement 


@ LAST month we proposed a simple set 
of partnership agreements. Let’s continue 
discussing the importance of having a part- 
nership agreement in writing. 

Did you ever stop to think what might 
happen to your business if you were forced 
to liquidate it imme- 
diately? You might 
be able to realize 25 
to 50 cents on the 
dollar on your 
accounts receivable. 
Your real estate 
might be turned into 
cash at a fraction of 
its real worth and 
your inventory might 
bring about 50 per 
cent of its market 
value if you threw 
in some machinery 
and equipment to close the deal. 

But no one would willingly sell a busi- 
ness that way you might protest. 

That's true. 

Yet in the absence of a clear-cut partner- 
ship agreement, if a partner were to die or 
withdraw, it could happen. The partnership 
has to be dissolved. The affairs of the busi- 
ness would be wound up by liquidating the 
assets. It is amazing how much more a 
going business will bring than one that has 
to be terminated. The greatest shrinkage 
takes place when a partnership is termi- 
nated by death. Experience has shown it is 
almost impossible to collect a dead man’s 
bills and it is human nature to drive a hard 
bargain when buying anything at a forced 
sale. 

The surviving partner has to assume the 
responsibility of trustee in liquidation. He 
must make a careful accounting to the es- 
tate of the deceased. Because of his superior 
knowledge of the business, the burden of 
proof is upon him if he is challenged by 
the heir or heirs. 

The surviving partner may not want to 
liquidate. There have been many cases 
where he has carried on hoping to make 
a satisfactory settlement later with the es- 
tate. In most cases, it hasn’t worked too 
satisfactorily. The heirs are usually inter- 
ested in getting their hands on cash and are 
not in sympathy with improvements and 
expansion often necessary in a going busi- 
ness. Attempts to take the heirs in as part- 
ners are not as simple a solution as may 
appear on the surface. There are many 
legal obstacles. Often the heirs are either 
not familiar with the business or physically 
unable to participate. The surviving partner 
may have to carry the whole load without 
his commensurate share of the profits. 

Offers by the estate to buy out the sur- 
viving partner or vice-versa present many 
problems. It may necessitate the raising of 
a large sum of money by the purchaser. 


Gerald Burke 
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Legal obstacles may arise from the heirs or 
the creditors and the surviving partner may 
be called upon later to defend his actions 
in the matter. 

You wouldn't knowingly let yourself in 
for anything like this I’m sure. 

It can be eliminated by having a clear 
binding purchase and sale agreement be- 
tween the partners. ‘An agreement can be 
made whereby the survivor may agree to 
purchase at a price stipulated in the agree- 


A NEW SERVICE FOR OUR READERS 


Gerald Burke, who discusses timely 
business subjects and answers questions 
from readers on this page every month, 
is business counsellor for the Cooperative 
Feed Dealers, Inc., Binghamton, N. Y., 
a purchasing organization of independent 
retailers. Readers are invited to ask Mr. 
Burke's help with their business problems. 
Letters should be addressed to Better 
Business Clinic, The Feed Bag, 1712 W. 
St. Paul avenue, Milwaukee 3, Wis. 


ment or ascertainable at the time of death 
by using a stipulated definite valuation for- 
mula. By doing this the survivor does not 
assume obligations of a trustee in liquida- 
tion and all the headaches that go with it. 

The outcome of such an agreement is 
that the surviving partner owns the business 
without encumbrance and the estate of the 
deceased partner receives payment of ex- 
actly the amount agreed upon by the part- 
ners as the proper price. 

‘A great majority of the states recognize 
this as a binding contract and will grant 
specific performance. Partners can set up 
the agreement with full confidence their 
wishes will be carried out. The plan cannot 
fail if the surviving partner has the funds 
necessary to make the purchase. Funds can 
be provided with the proper planning. Life 
insurance has played, and will continue to 
play an important role in many binding 
purchase and sale agreements. An insurance 
program can be worked out to fit almost 
any set of circumstances and is certainly 
worth investigating. 


QUESTIONS AND ANSWERS 

Q.—Mr. Roe, of the partnership of Doe & 
Roe, dies. Mr. Roe stipulates in his will 
that the partnership is to run for two 
years after his death to protect the as- 
sets for his survivors. Does this bind 
Mr. Doe? 

A.—No. Mr. Roe’s death dissolves the 
partnership. If his wishes are carried out, 
a new partnership must be formed with 
Mr. Doe and the estate. Mr. Doe is not 
legally bound to do this. The right to 
choose one’s own partner has always been 
a basic tenet of the partnership form of 
business. 

Q.—Should the partnership buy insurance 
on the lives of the partners in a binding 
purchase and sole agreement? 

A.—No. Each partner carries insurance on 
the life of the other. On the death of 


one partner, the survivor gets the pro- 
ceeds and with this ready cash he can buy 
the deceased’s partner's interest from the 
estate at the price agreed upon in the 
agreement. A good insurance counsellor 
will be happy to present a suitable plan 
after careful consideration of all the facts. 

Q.—My oldest son and I are partners. He 
has decided to go into another business 
and I want to take my other son into the 
business as a partner. We can arrange this 
easily but want to know how it will affect 
the partnership. 

A.—When your oldest son withdraws, the 
partnership is dissolved and a separate 
accounting is required for tax purposes. 
You are supposed to file a final partner- 
ship return with the federal government. 
A new partnership must be formed be- 
tween you and your younger son. This 
can all take place without a hitch. One 
partnership can terminate for example 
September 30 and the other begin Oc- 
tober 1. You are not supposed to con- 
tinue on as if nothing happened just be- 
cause it’s all in the family. The change 
over is really not difficult. Failure to 
change over may lead to needless trouble 
with the government. 

Q.—How can I form a partnership where 
persons are closely related to me by blood 
or marriage? 

A.—The federal government has refused 
to recognize a great many such partner- 
ships for tax purposes, because many of 
these partnerships were in name only. 
They were primarily designed to evade 
taxes. Partnerships will be recognized 
where all partners are given the same 
treatment and consideration with respect 
to their interest and responsibilities. The 
partnership agreement should be drawn 
up in much the same manner one would 
be drawn where no relationship existed. 
Unless you feel the opportunity to come 
into the partnership has been earned or 
will be, you might better forget it, for 
two reasons. (1) The federal government 
will undoubtedly refuse to recognize it. 
(2) It is unfair both to the person you 
want to favor, and to the loyal employes 
you want to keep. 

Q.—I had $700 in a wallet which I carried 
in my coat with letters and other papers. 
During the day I took these letters and 
papers out on three or four occasions, 
but when I got home at night, I found 
the letters and papers intact, but my 
wallet missing. I presume it was stolen. 
Can I deduct this loss? 

‘A.—There is no evidence to substantiate 
your belief. In claiming a loss because of 
theft, there must be evidence of theft. 

Q.—I operate my business on a cash basis. 
I let one of my customers have $800 
worth of feed, and he went bankrupt. 
Can I deduct this as a bad debt? 

A.—No. You never reported the sale be- 
cause the customer did not pay cash. 
The loss will be reflected in your inven- 
tory. It will simply increase the cost of 
goods sold by $800. If you were allowed 
a bad debt deduction, you would be 
claiming $1,600 instead of the $800 you 
are entitled to claim. 
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ATKINS « DURBROW, wc. 


Headquarters for 


High Quality Vitamin Products 


Whether it is during a war or in the course of every day 
business, “Headquarters” is a short-cut explanation of that 
place from which comes supreme authority. And while the 
less-informed sometimes question the wisdom of headquarters, 
they do so mostly because they are not fully cognizant of 
all the facts involved. 


The fact of headquarters for high quality Vitamin Products R d 7 


however is easily established. E. R. Squibb & Sons 
D-SEC 
We distribute the Vitamin Products of seven of the coun- Vitamin D in dry powder form 
try’s leading Vitamin Product manufacturers — the most 

DICOCE 
complete and comprehensive group of Vitamin Products— Eo 
brought together so that you might be more conveniently 
served. ! California Packing Corp. 

Each of these seven firms is a leader in its own right— a ph 
the right established because they have discovered their SPECIAL: 400 D, 1000 A. units 
product in their own laboratories under the direction of EXTRA: 400 D, 2000 A units 
eminent chemists, biologists, etc. and have developed them 


Also Available in 
800/2000 and 800/4000 oils 


according to the highest standards of both quality and ethics. 


And this service is made available to you through sales 
representatives operating from 11 centrally located cities, 
with warehouses and stocks in 14 cities. Through this dis- 
tributing system you are as 
sured of prompt and efficient 
service at all times. 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


The next time you need 
Vitamin Products try this ser- 


CarO-Green, Inc. 
vice. You will find it depend- 
 DRICONURE able and well worth while. “High in Carotene” 


the 
all-organic animal-manure World Products Corp. 
fertilizer PROT-A— Vitamin A in powder 
- form. 1,362,000 A units per Ib. 


PROT-D— Vitamin D, in powder 
form. 6,000,000 D, units per Ib. 
(for four-footed animals) 


ATKINS « DURBROW, 

N STREET NEW YORK 7, N.Y. Jos. Schlitz Brewing Co. 

BREWERS’ DRIED YEAST 
CHICAGO MINNEAPO 


LIS KANSAS CITY OMAHA DETR 
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Mickey Pulls Little Bo-Peep Act 


Walks Off with Parade Prize at County Fair 


e IT was a relief to all hands at the 
Hickory Grove Feed store to tear the 
leaf off the calendar of a blistering 
August and to feel assured that, al- 
though there might be a few sultry 
days in September, the cool, fall days 
were ahead. 

Farmers, too, relieved of their har- 
vesting and threshing duties would 
again turn their attention to the better 
care and feeding of their hogs, poultry 
flocks and dairy herds. 

These thoughts trickled through the 
mind of Lem Jones, proprietor of the 
Hickory Grove Feed store, as he sat 
at his desk making a mental note of 
whether or not he had sufficient feed 
and supplies on hand to supply the 
fall demand. 

He was interrupted in his reverie 
by Mickey, the office boy, and Skid 
Ward, ex-GI trainee and now country 
salesman and service man. 

“Boss,” Skid Ward informed Lem. 
“That sign you used for years for your 
booth at the county fair is getting 
kinda old-fashioned and I think we 
need a new one. I did a little sign 
painting before I went in the army 
and I'd like to try my hand in making 
up something different.” 

“That's the trouble with you young 
fellas,” barked Lem. “Nothing around 
here is good enough for you. How 
do you suppose I kept the Hickory 
Grove Feed store going before you got 
here?” 

“Aw, gee, boss,” Mickey pleaded on 
Skid’s behalf. “Let him try it. He told 
me about his idea and it’s a swell one.” 

“Yeah, it sure is,” agreed Joe, ware- 
house manager, as he approached. 
“And I'm a sort of a half-cocked paint- 
er myself. I'd be willing to give Skid 
a hand.” 

“It’s no use,” Lem groaned. “Since 
you and Skid and Mickey started get- 
ting your heads together, I’m just the 
porter around the place. Go ahead.” 

But it didn’t take an expert to tell 
that Lem was inwardly proud of his 
fast and forward-thinking trio. 

“Say, boss,” blurted Mickey. “Did- 
ja hear about the new stunt they’re 
havin’ at the county fair this year? 
Gonna have a comic parade of all 
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kinds of dressed up farm animals and 
poultry and maybe a three-legged calf 
and they're offerin’ a big prize. It 
would be a swell idea if we could 
think up somethin’ to enter in the 
parade. Lookit all the free publicity the 
Hickory Grove Feed store would get.” 

“Stop right there, young fella,” 
warned Lem. “That booth we have at 
the fair every year costs us enough 
money. Besides we haven't got the 
time to be monkeying around with 
two-headed calves, with all the work 
we got to do puttin’ up the booth and 
runnin’ this business besides.” 

“He’s right, Mickey,” agreed Joe 
and Skid. “Let’s spend our time in 
fixin’ up a better booth and forget 
about the parade. Besides we wouldn’t 
know what to enter anyway.” 

“Well,” said Lem, faking a startled 
look. “Don’t tell me I finally won my 
point.” 

Mickey, disappointed, walked back 
toward the warehouse sulking, with 
Spot the warehouse cat treading dis- 
consolately at his heels. 

Joe and Skid soon followed and all 
were soon congregated around the 
parts that were used in building the 
booth and were preserved from year 
to year. 

“Lookit this sign,” said Skid. “All 
it says is just plain “HICKORY 
GROVE FEED STORE?” on a narrow 
board. You'd have to use a microscope 
to see it. 'm gonna paint a sack of 
poultry feed on one side and dairy 
feed on the other and make the letters 
a foot high and put plenty of color in, 
the whole thing.” 

“Now you're cookin’ with helium,” 
agreed Joe. “And why don’t you put 
on a demonstration of how you figure 
out what’s wrong with a dead chick 
or something? Just sittin’ there on a 
sack of feed and lookin’ simple isn’t 
gonna bring the farmers around, espe- 
cially with that new hula dancer I 
understand they’re gonna have at the 
sideshow this year.” 

“Well, don’t worry about the hula 
dancer,” argued Skid. “Their wives 
will keep "em away from her. But I 


guess you're right about that demon- 
stration. I'll work something out 
that'll be a lulu.” 

Mickey, gathering pieces of the 
booth together, listened listlessly, his 
mind still set on entering the parade, 


_and a grouch curving around his lips 


because he was so flatly outvoted. 

It was quitting time and the display 
was taking rapid shape, even to the 
lettering in of the words “HICKORY 
GROVE FEED STORE” — THE 
STORE OF KNOWLEDGE, SER- 
VICE AND FAIR PRICES”—a foot 
high in true Skid fashion. 

As Mickey took his customary short 
cut across the Hickory Grove play 
ground to his home, he was still boil- 
ing inside at his parade turndown, but 
when his mother set his favorite dish 
on the table, the rankling surrendered 
to his appetite. However, as he lay in 
bed that night his thoughts switched 
back to the fairgrounds. Then he sud- 
denly realized that Lem and Skid and 
Joe were right. Even if he had been 
given the go sign to enter the parade, 
he didn’t have a single idea of what 
sort of stunt to cock up. It was a full 
hour before slumber overtook him and 
then he tossed restlessly all night. 

Back at the Hickory Grove Feed 
store several days later, Skid Ward 
took his boss by the arm and led him 
back into the warehouse. Joe and 
Mickey were standing around a blan- 
ket of empty sacks under which some- 
thing was obviously concealed. When 
Lem was brought before the mys- 
terious hidden something Skid’s voice 
boomed: 

“Ladees and gentlemun! You are 
about to witness a phenomenal spec- 
tacle, the greatest exhibition of art 
this world has ever known. A rare 
painting executed by that talented pair 
of masters Skid Ward and Joe Mi- 
chaels. Now, ladees and gentlemun, 
feast your eyes.” 

At a given signal Mickey withdrew 
the sacks and as each one was tossed 
aside there appeared the new Hickory 
Grove Store sign. For an interval, Joe, 
Skid and Mickey stood in silence while 
Lem looked on in awe. 

“Boys,” he finally said. “I must say, 
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you did a swell job. And just to show you 
I'm a good sport, your check this week will 
be for just that much more, figuring what it 
would have cost me to have a sign painter 
do it.” 

Skid and Joe thanked him and slapped 
each other on the back. 

The three-day Cornhay county fair was 
blessed with ideal weather on its opening. 
And in the row of various merchant's 
booths which flanked an aisle leading to the 
Ijvestock exhibit the Hickory Grove Feed 
store booth stood out like a sore thumb. 

Busily engaged in putting the final touch- 
es on the “masterpiece” were Joe, Skid and 
Lem. On one side of the booth Joe had set 
up his demonstration table and an early 
pair of farmers were already curiously 
watching him. 

Mickey soon arrived, panting. 


D DAIRY FEED PROFITS | 
and Selling 


Calf Starter! 


ts Thrifty! 


“Where in blazes have you been?” blurted 
Lem. “Just because there’s a fair on you 
don’t hafta think this is a three-day holiday. 
C’mon and get busy stacking up these 
pamphlets on concentrate and poultry mash- 
es that we’re gonna pass out today.” 

Mickey didn’t seem to mind the chastise- 
ment. For some unknown reason he was 
beaming inwardly and his mind was on 
other things beside the routine business of 
passing out pamphlets. 

All through the day the Hickory Grove 
Feed store booth attracted more than its 
normal share of visitors and Lem’s fingers 
were practically mashed to pulp from shak- 
ing hands with customers and acquaintances. 
And he watched with deep satisfaction the 
dwindling stacks of pamphlets and adver- 
tising souvenirs that were passing from 


Mickey’s hands. 


So rich in feeding value is Ful- 


O-Pep Calf Starter that one pound replaces up to 
10 pounds of whole milk in calf feeding. As much 
as 75% of the milk formerly used . . . from one to 
two thousand pounds per calf... may now be 
saved for the market. 


Handy! 
[f. S an Ful-O-Pep Calf Starter is easy 
to feed—there’s no gruel to mix, no buckets to scrub, 
no fuss or bother. Begin feeding Ful-O-Pep Calf 
Starter Pellets when the calf is 3 to 6 days old. 
Calves take to*Ful-O-Pep readily and the way they 
thrive and grow on it is amazing. 


Nutritious / 


Dairymen often find they may 
grow even better calves on Ful-O-Pep than they 
formerly raised on whole milk. That’s because Ful- 
O-Pep provides even more feeding benefits than 
whole milk itself, once regarded as the “perfect 
feed” for calves. 


Cash in on today’s profit opportunity by recom- 
mending and selling Ful-O-Pep Calf Starter. This 
vitamin-rich feed builds satisfied customers and re- 
peat business, and opens the door to big tonnage 
on other Ful-O-Pep Feeds. For more information 
write to 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
e 


The last and final day finally arrived and 
one of the features announced for the clos- 
ing afternoon was the comic animal parade. 
When the time of its scheduled performance 
neared Lem turned to Skid and Joe and 
said: 

“Go ahead, boys, and watch the parade 
if you like. And where's Mickey? I was 
gonna tell him to go too since we turned 
him down on the idea of entering it. Well, 
it’s his fault if he misses it.” 


The parade was a sensation. First entry 
to pass the grandstands was a Shetland 
pony ridden by the hardware dealers’ son 
who was dressed to resemble a knight riding 
to the fray, but instead of a lance held a 
pitchfork’ in his hand. On they came, dogs 
dressed in ridiculous costumes, a pig with 
a piece of coiled wire tied to its tail and 
stretching 10 feet behind him. 

Then suddenly there was a roar of cheers 
and handclapping thundering from the 
grandstands. Skid and Joe projected their 
necks in the direction the crowd was look- 
ing. 

There, coming down the parade track, 
was a tall youth leading three lambs, one 
dyed pink, another blue and another gold, 
with ribbons of corresponding color at- 
tached to their necks. 

“Wonder whose entry that is,” asked 
Skid. 

“Dunno,” answered Joe. “But it'll sure 
win the prize hands down or else I'm gonna 
be meek as a lamb.” 

When the youth and the lambs finally 
came within recognizable range, Joe and 
Skid almost toppled from their seats. For, 
majestically leading the lambs, was none 
other than Mickey, official office boy of 
the Hickory Grove Feed store and master 
showman. 


It didn’t take the judges a bat’s blink to 
decide. The lambs won first prize, fleece 
down. 

And it was a curious Lem Jones, Skid 
Ward and Joe Michaels, who surrounded 
Mickey when he returned to the booth 
covetously clutching a check for $50. 

“H-h-how'd you ever get the idea?” 
Lem finally managed to ask, forgetting to 
give Mickey his customary one-two. 

“Aw, it was nuthin,” he grinned. “Just 
couldn't fall asleep one night and started 
countin’ sheep.” 


“Junior said his first 'moo' today!" 
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In 1932, Perry Parks started his career 
with Purina with a $700-order for Chows. His 
first year Parks sold 1,500 bags — largely through 
house-to-house can- 
vass; Gainesville, 
Georgia, began 
to know about 
Perry Parks and 
his Checker- 
board wares. 


As is true of a great many Purina Dealers, 
Parks soon took an aggressive, alert interest in 
the community affairs— joined Rotary, Cham- 
ber of Commerce, other 
Gainesville civic 
groups. Meanwhile, 
recognizing the 
problem of 
opening more 
and bigger 
feed markets 
in a cotton 
community, he cast about for new merchandise 
outlets -- wider sales opportunities. 


He soon sensed the tremendous future in 
the broiler business... began to spend a lot of 
time building customers, servicing and feeding 


PURI 


CHOWs 


“FARM SUPDBLiEs 
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their flocks and 
his hunch was 


right: Northeast 
Georgia began 
to develop into.one 
of the country’s lead- 
ing broiler areas. Perry 
Parks grew right along with the industry he had 
helped to develop... today dresses and ships a 
half million broilers a year all over the South. In 
1946 he sold 108,000 bags of Purina Chows. 
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By 1946 Parks had sold a 

million dollars worth of 

,.Purina merchandise, 
received his Purina 
Million Dollar 
Dealer Award. With 
a fine home and fam- 
. ily and a leading 
business position in 
Gainesville, Perry Parks can look back on 17 
years of splendid growth. 


OO 


Many fine success stories have been written by 
Purina Dealers over the country. The Purina 
Franchise has been a major ingredient in all of 
them. For this Franchise is much more than an 
agreement to market Purina products—it stands 
for the mutual drive and spirit that get business 
results. Yes, Purina and Purina Dealers pull 
together on the Purina Franchise. 


RALSTON PURINA COMPANY 


St. Lovis 2, Missouri 
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Michigan Miller’s Tithing 
Described in New Book 


The story of the unique and inspiring 
tithing of Perry Hayden, feed mill opera- 
tor at Tecumseh, Mich., is recorded in 
vivid detail in “God is My Landlord,” a 
new book by Raymond J. Jeffreys. How 
Mr. Hayden planted one cubic inch of 
wheat in a tiny 4 by 8 foot plot, harvested 
the crop, gave 10 per cent to his church, 
replanted the remainder, and then repeated 
the process for six years is described in a 
dramatic and highly interesting manner. 

After six years of planting, Mr. Hayden 
rested his field the seventh year. His crop 
at the end of the sixth season was 72,150 
bushels of wheat from 2,666 acres—and all 
from the one cubic inch of wheat with 


which he began. From each season's crop 
in each of the six years Mr. Hayden had 
given a 10 per cent tithe to his church. 


Had Mr. Hayden's experiment been 
continued for 10 years, it would have re- 
quired all the land in the United States 
and in 13 years, all the land on earth. Cloth 
bound copies of “God is My Landlord” 
are $2.50 each and may be ordered by 
writing Dynamic Kernels Foundation, 537 
S. Dearborn street, Chicago 5, Ill. The 
paper bound edition is $1.50 per copy. 

@ E. J. CRANE & SONS, Chippewa Falls, 
Wis., are planning to construct a new two- 
story concrete block feed mill and ware- 
house at Abbotsford. 


@ FARMERS UNION COOPERATIVE, 
Clay Center, Kan., has purchased the Green 
Cooperative Grain association elevator. 


DO YOU HAVE: 


dependable source 


meal 


tor this winter 


ELK VALLEY ALFALFA MEAL 


is available on a 12-month basis. 


Don’t be caught short. Arrange 


for your winter supply now. 


SELK VALLEY ALFALFA MILLS 
DIVESTON, MIDLAND INDUSTRIES, INC. 
INDEPENDENCE, KANSAS 


Keep Them Paid 


By EMIL J. BLACKY sommes: 


A bill is a document of faith 

W hich shows that someone trusted you. 
It’s a record of the goods you bought— 
A notice of promise to pay when due. 


A bill, though it’s not as nice as a check, 

And makes you feel a financial wreck, 

Is a sign that you still remain on the 
books, 

And can buy on the way your rating 
looks. 


And doesn’t your feeling of pride run 
high 

When you walk right up to the counter 
and buy 

W hat you need at the time you're in a 
squeeze 

By simply saying, “just charge it, 
please?” 


With thirty whole days to lay out the 
dough 

For something you wanted and need 
pronto. 

Yes, thirty whole days with goods on 
your shelf, 

While you sell ’em and make some 
money yourself. 


So, look at that bill with a sense of 
pride 

And vow right now not to let it ride. 

Keep your credit good—it’s a sacred 
trust; 

Make paying your bills your No. | 
“MUST.” 


P. E. Goodrich Heads Board 
Of Grain Dealers Mutual 


P. E. Goodrich, Winchester, Ind., has 
been elected chairman of the board of the 
Grain Dealers National Mutual Fire In- 
surance Co., the firm has announced. Mr. 
Goodrich succeeds the late Charles S. Clark 
of Chicago, Ill., who died three months ago. 
He has been a director of the company 
since 1918 and is one of its charter mem- 
bers. Mr. Goodrich heads Goodrich Bros. 
Co., Inc., Winchester, and 10 other Indi- 
ana grain firms. 


@ FARMERS ELEVATOR, Minnesota 
Lake, Minn., is planning to construct a 
new 36 by 90 foot concrete block ware- 
house. 


@ DR. WILLIAM C. HEINZ, Cincinnati, 
Ohio, has purchased the Bloomingburg 
Grain Co. at Bloomingburg from A. B. 
McDonald. 
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Fish products have never been abundant. 


The shortages have meant difficult 


. times to feed manufacturers. 
p iS . Dehydrating Process Co. has met this 


situation and has contributed to the feed industry 


an all-fish, liquid ingredient, 
that LIQUA-FISH. It’s 2 for 1. 


No, this fish did not get away. LIQUA-FISH is now 


. available to mixers and offers nutritional, 
; 0 mechanical and economical advantages. 


Wire or write your request for an analysis, 
prices and samples of LIQUA-FISH. Patents 


are applied for on process and product. 


LIQUA- 


Product of 
DEHYDRATING PROCESS CO. 
10 HIGH STREET, BOSTON 10, MASS. 
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Selling Telephone Big Success 


Smith Calls Farmers Day Before Delivery 


@ TELEPHONE selling is easy both 
on the feet and on business overhead, 
according to A. J. Smith, jr., who 
operates a highly successful feed and 
hatchery firm at Nashville, Tenn. Mr. 
Smith believes that a central location 
and an alert telephone promotion pro- 
gram can build sales steadily and can 
make one-stop prospects become regu- 
lar customers. 

Delivery service costs many feed 
dealers from coast to coast far more 
than it is worth to them in profits. 
But Mr. Smith has correlated his tele- 
phone sales campaign to his truck de- 
liveries so closely that deliveries have 
come to mean extra profit for his firm. 

Mr. Smith’s heavy duty delivery 
truck covers a different section of 
greater Nashville on four days of 
every week. The day before the truck 
leaves on each route, Mr. Smith or 
one of his staff sits down and calls 
customers in the route area to check 
on their feed and farm supply needs. 

“We leave nothing to chance,” Mr. 
Smith stated. “Rather than hope the 
farmers and backyard farmers will 
phone in their orders, we go out and 
seek the orders.” Results have proven 
the merit of the telephone sales plan. 

When Mr. Smith or an employe 
talks to a route customer on the tele- 
phone, he always has a pad of order 
blanks before him. As the customer 
dictates what he will need on the fol- 
lowing day’s delivery, the informa- 
tion is recorded on order blanks in 
triplicate. Two copies of the order 
then go to the route man, one for the 
customer and one for route records. 
The third copy is filed where it can 
be located in an instant in the Smith 
Feed store office. 

“Many times customers will call in 


TELEPHONING his customers 


the day before deliveries are 
made to their sections of the 
trading area has meant count- 
less extra business for A. J. 
Smith, jr., above, owner of the 
modern A. J. Smith, Jr. Feed 
Store & Hatchery, Nashville, 
a which is shown at lower 
eft. 


two or three times during the week 
to order products they want delivered 
the next time the truck comes their 
way,” Mr. Smith stated. “In these 
cases, the convenience of the order 
blanks, filed as they are, makes it a 
simple task for us to simply add the 
extra items onto those already ordered. 
Many times a customer fills in an en- 
tire order blank with ‘I forgot this 
last time’ items.” 

“Although Mr. Smith sells an aver- 
age of 5,000 sacks of Ful-O-Pep for- 
mula feeds every month and has many 
large volume customers, no small 
quantity purchaser is ever neglected. 
“T don’t believe there is another deal- 
er in this section who works as per- 
sistently as I to keep the two bag 
customer on his sales list,” he ex- 
plained. 

“All of us are competing for the 
big farmer with several thousand 
chickens or a couple hundred head of 
dairy cows. He looks mighty good 
when he drives off with as much as 
20 small volume customers buy. But 
when that big volume purchaser sells 


his stock or his farm and you lose his 
account, you realize how much the 
small volume purchasers mean to 
you,” Mr. Smith asserted. Catering to 
these small volume purchasers has won 
Mr. Smith dozens of new friends 
among the backyard farming class in 
Nashville’s hinterland. 

Because Mr. Smith’s planned de- 
livery system requires only four days 
of each business week, two days are 
left in which the truck can make 
emergency deliveries. Although this 
type of delivery is not encouraged, 
Mr. Smith is highly cognizant of the 
good will and extra business an oblig- 
ing dealer can attain by rendering just 
such a service. 

A. J. Smith, jr., has been in busi- 
ness for himself a little more than two 
years. For several years prior to 1945 
he had been active in the management 
of a hatchery and feed store on the 
opposite edge of Nashville, in part- 
nership with his father, A. J. Smith, 
sr., and his brother, Blanton Smith. 
The hatchery sales were most impor- 
tant at the Smith family’s establish 
ment because feed had to be hauled 
114 miles from a railroad siding, which 
necessarily meant higher overhead. 

When Mr. Smith, jr., opened his 
own feed business he made sure he 
had a convenient location and one 
that was directly on the railroad. His 
father and brother no longer handle 
feed at their hatchery but refer feed- 
minded customers to him, while A. J. 
Smith, jr., handles only two breeds 
of baby chicks and channels all other 
prospective buyers to his father’s 
hatchery. 

The efficient and well planned A. 
J. Smith, jr., feed store is housed in 
a 90 by 100 foot building with a spur 
track running along its entire length. 
Two broad doors in the spur track 
side of the building make it possible 
for Mr. Smith’s staff to unload two 
box cars of feed at one time. 

“We've placed our offices in the 
front of the building, where they are 
convenient to the warehouse depart: 
ment and salesroom and yet assure 
ample privacy to farmers who like to 
talk over farm problems with us,” Mr. 


(Continued on page 84) 
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Stabilized Vitamins 
and 


in dry carrier i 


NET WEIGHT 


100 LBS. 


GUARANTEE 
VITAMIN D - 400 A.0.A.C. Chick 


Units per gram (181,600 units per pound). 
Stabilized for 1 year from date of manufacture. 


VITAMIN A -] 1000 U.S.P. Units per 
gram (454,000 units per pound). Stabilized 
for 6 months from date of manufacture. 


VITAMIN D 
Stabilized 1 yr. 


CONTROL NO. DATE MANUFACTURED 


VITAMIN A 
Stabilized 6 mo. 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories: Vineland, New Jersey 
Vitamin A and D Supplements in Feeding Oils and Dry Supplements 
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BRAND OF SULFAMERAZINE tedinle 


VETA-MERAZINE Brand of Sulfamerazine Lederle is winning wide recognition for 
cutting losses from pullorum disease, coccidiosis and fowl cholera—a triple-purpose 
sulfa drug for use in poultry mashes. 


Mortality from outbreaks of pullorum disease among chicks under two weeks of 
age is quickly checked by this drug. 
Coccidiosis is controlled quickly without fatal hemorrhages, and immunity estab- 


lished if this drug is administered promptly in the mash when first signs of the 
disease are noted. 


Acute fowl cholera strikes quickly. Immediate mortality from this disease may 
be checked when VETA-MERAZINE Sulfamerazine is fed in the mash. Additional sani- 
tary measures should be employed when an outbreak of acute fowl cholera occurs. 


We will gladly supply complete information on VETA-MERAZINE Brand of Sul- 
*Trade Mark famerazine Lederle upon request. 


Poultry Department 


LEDERLE LABORATORIES DIVISION 


American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
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Farm Machinery Popular Sideline 


It Makes Cash Register Sing for J. B. Reel 


e EMPHASIS on serving farmers 
courteously and efficiently in his farm 
machinery as well as feed department 
has played a vital role during the past 
12 years in more than tripling the 
volume of business at the Reel Feed 
&? Seed Co., Augusta, Ga. The firm’s 
aggressive owner, J. B. Reel, took on 
farm machinery and repair parts mere- 
'y as a sideline back in 1935 but now 
‘he implement department is highly 
‘important to his profits. 

“Our machinery and spare parts de- 
partment has grown so much that to- 
day it ranks very high in all our mer- 
chandising activities,” Mr. Reel stated. 
Although high quality formula feed 
is, of course, the basis of his business, 
Mr. Reel is highly conscious of the 
importance of farm machinery as an 
ideal teammate for it. 

Converting his farm implement side- 
line prospects into full-fledged custo- 
mers both for machinery and feed re- 
quired plenty of ingenuity and hard 
work on Mr. Reel’s part. From the 
day he added a few pieces of farm 
machinery to the stock of the Reel 
Feed & Seed Co., Mr. Reel has train- 
ed his employes in the importance of 
being fully informed on all phases of 
its operation and repair. 

Mr. Reel handles Ful-O-Pep and 
Spartan formula feeds in his modern 
new brick feed store and is eminently 
satished with the results they have 
shown in ever mounting volume of 
business. The Reel Feed & Seed Co. 
is the largest retail feed establishment 
in its 50-mile trading area, according 
to Mr. Reel, and so he feels an es- 
pecial obligation to the farmers in his 
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trading territory to offer them com- 
plete stocks and helpful service. 


That is why Mr. Reel encourages 
his employes to take an active interest 
in the problems which customers re- 
port to them. The sales and service 
force is also keenly aware of the need 
for self improvement and Mr. Reel 
encourages the employes to help each 
other render better service to the cus- 
tomers. 

“Every man is encouraged to be 
alert to the errors and lapses of his 
co-workers and to suggest how they 
can improve their selling styles,” Mr. 
Reel explained. “Each one is urged to 
offer friendly corrections and sugges- 
tions directly to the persons whom 
they will help. The plan isn’t for any- 
one to be reporting to the boss on 
anyone else but instead is simply to 
help each man do his job better. I 
feel that there is a great need through- 
out the retail feed industry for em- 
ployes to learn more about the work 
they are doing. Management and 
workers can do the best job when 
they share common objectives.” In 
the past Mr. Reel has offered a 
monthly prize to the employe judged 
by his fellow workers to have done 
the best all-around selling job during 
the previous 30 days. 


In line with his employe-education 
plan, Mr. Reel urges his workers to 
ask him questions when problems 


COMBINING farm machinery 
sales with his feed business has 
rung many extra sales on the 
cash register for J. 3. Reel, 
owner of the Reel Feed & Seed 
Co., Auaqusta, Ga., shown 
above with his secretary, Al- 
berta Malone. His attractive 
brick feed store is shown at 
lower left. 


arise to puzzle them. “I want my men 
to feel that their questions are always 
welcome and don’t indicate ignorance 
but on the contrary show a desire to 
learn and an aggressive spirit,” he 
stated. “There’s no reason for a man 
to feel ignorant merely because he 
has to ask a question. On the contrary, 
closer teamwork between an owner 
and his employes will make the point 
clear that questions indicate a desire 
to learn!” 

The new brick home of the Reel 
Feed & Seed Co. is 40 by 170 feet in 
dimensions, almost twice the size of 
the older store. Farm machinery rates 
about one-fourth of the display space 
with feed and smaller sideline mer- 
chandise occupying the remainder. 

The modern new structure has a 
weatherproof concrete floor and is 
thoroughly insulated with rock wool. 
Mr. Reel’s 11 by 11 foot office is 
glass enclosed and allows him to keep 
an eye on activities in the salesroom 
while attending to book work at the 
same time. 


Although Mr. Reel regards the 
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value of self-service to many departments 
of the modern feed and farm supply store, 
highly he believes that experts should trans- 
act every sale of machinery repair parts and 
so has enclosed his parts department behind 
a 22 foot long counter. “This isn’t designed 
to keep customers out so much as it is to 
make sure they'll be getting expert help 
with their purchases,” Mr. Reel asserted. 

The Reel Feed & Seed Co. has grown 
rapidly during the 30 years Mr. Reel has 
been in business at Augusta. Thirteen em- 
ployes now staff his busy firm, including 
two field salesmen who were added recently. 

Before the war the Reel Feed & Seed 
Co. sponsored picnics for its regular custo- 
mers at frequent intervals and Mr. Reel is 
planning to resume this profitable promo- 
tion in the near future. He also does con- 
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siderable direct mail advertising and makes 
good use of the display cards, streamers, 
and posters supplied by Quaker Oats and 
the other manufacturers whose products 
he handles. 

Although he is firmly convinced that em- 
ployes should know all about the merchan- 
dise they are selling, Mr. Reel doesn’t be- 
lieve in lengthy sales talks when farmers 
have already made up their minds to buy. 
Too much “hot air’, Mr. Reel believes, 
will drive a good customer away just as 
surely as sensibly planned and honest talks 
will attract prospects and will help induce 
them to buy. “My first rule is “show the 
farmer the merchandise’,” Mr. Reel de- 
clared. “Then consider talking it up only 
if the customer hasn't already made up his 
mind to buy.” 


Mr. Reel’s sales philosophies have prover 
their worth to him during the past 30 years 
and in the future he plans -an increased 
merchandising drive for farm machinery 
and other sidelines which have coupled with: 
formula feed to boost his sales volume t: 
a figure even he wouldn't have though: 
possible 30 years ago. 


Michigan State to Conduc! 
Elevator Training Course 


Michigan State college, East Lansing 
will begin an intensive 18 months’ cours: 
in elevator and farm supply management 
Sept. 25, A. E. Oliver, coordinator of ele 
vator and farm supply courses at the col 
lege, has announced. Twenty nine student: 
have registered for the course, Mr. Oliver 
stated. 

The course will be divided into three 12 
week terms of resident work on the cam- 
pus at East Lansing, three terms of on-the- 
job work in the industry, and a final term 
of work at the school. Veterans may enter 
at the beginning of any one of the terms, 
Mr. Oliver stated. 


Mell Wilkinson, 82, Long 
Active in Industry, Dies 


Mell Wilkinson, 82, chairman of the 
executive committee of Ashcraft-Wilkinson 
Co., Atlanta, Ga., died July 27 at Emory 
university hospital following a lengthy ill- 
ness. Mr. Wilkinson founded the broker- 
age firm in association with Lee Ashcrait. 

Widely known throughout the industry, 
Mr. Wilkinson was once voted “Atlanta's 
best citizen.” With his father-in-law, the 
late Edward Van Winkle, Mr. Wilkinson 
helped organize the Van Winkle Gin & 
Machinery Co., which subsequently de- 
veloped into one of the nation’s largest 
cotton machinery exporting firms. 

@ MEADE COOPERATIVE ELEVA. 
tor, Meade, Kan., is building a new feed 
storeroom and service station. 


FEEDER, SCALPER, Waguctic Separator 


‘THE incorporation of Eriez Non-Electric Perma- 

nent Magnetic Separators in the Howell ‘‘Per- 
fection’’ Feeder, Scalper and Magnetic Separator 
completes the cycle of removing all foreign matter 
from grains and feeds before processing or bagging. 
R. R, Howell Mfg. Co. of Minneapolis chose Eriez 
Magnets of course! . . . Because the Eriez compact 
design parallels Howell ‘‘Perfection’’ compactness, 
simplicity and ruggedness. Eriez of course! .. . 
Because under test, their powerful, permanently 
magnetized field helped gain Mill Mutual Class ‘‘A”’ 
rating for Howell ‘‘Perfection.”’ 


Again Eriez Non-Electric Permanent Magnets 
are contributing to the efficiency of modern equip- 
ment in the milling industry. 


When Magnetic Protection . . . See Piret 
RIEZ 


Pat. Pending 


Hinged types approved b 
Mill Mutual Fire 
tion Bureau for Class A 
or Class B installation. 


MANUFACTURING COMPANY 


42 12H Stree + Pennsgluanca “Best dang bait | ever used!" 
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With all these important advantages: 


FREE-FLOWING 
No additional equipment is needed to 
handle this new Emulsion. Looks and 
flows like cream. Easy to handle. 

MONEY-SAVING 
Here's extra profit through lower costs! 
Buy Red Rooster Vitamin A & D Emulsions 
for your poultry mashes and save! Write 
for prices today. 

READY MIXED 
For those of you who prefer ready mixed 
feeding oils, this new Emulsion has all 
the qualities you require. There is no sep- 
aration of oil and water under proper 
storage conditions. 

HIGH QUALITY 
With water substituted for carrier oil, 
the consumer gets all the benefits of 
highest quality Vitamin A & D without 
having to pay present high oil prices. 


From the research laboratories of Collett-Week-Nibecker, 
Inc., comes this new, exclusive Vitamin Emulsion feeding 
product, developed to provide a less expensive source of 
vitamins A & D for poultry mashes. Biologically tested and 
fully guaranteed, RED ROOSTER Vitamin A & D Emulsion 
contains the same high quality that has made the RED 
ROOSTER family of products famous. Write today for free 3 


sample. 


ROOs 
2, 


— 
VITAMIN ABD 
FEEDING PRODUCTS 


Manufactured Under Strict Laboratory Control By 


GUARANTEED VITAMIN CONTENT 


These potencies are now available: 85D, 
250A/85D, 600A/100D, 1000A/400D, 
2000A/400D, 3000A/400D, 4000A/- 
400D, 2000A/800D, 3000A/800D, 
and 4000A/800D. 
IMMEDIATE DELIVERY 

This new addition to the famous RED 
ROOSTER family is now available to you 
for immediate delivery. Plan to put Red 
Rooster Vitamin A & D Emulsion to work 
for you now. 


RED ROOSTER PRODUCTS 


VITAMIN A & D FEEDING OILS 
VITAMIN A FEEDING OILS 
VITAMIN D FEEDING OILS 

DRY VITAMIN D 


WATER SOLUBLE 
VITAMIN A & D OILS 


VITAMIN A & D EMULSIONS 
SHARK LIVER OILS 


ail 


SOUTH SAN FRANCISCO, CALIF. 
R. W. GREEFF & CO., INC. » DISTRIBUTORS EAST OF THE ROCKIES * NEW YORK CITY * CHICAGO 
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Good Design Depends Materials 


Plan Your New Displayroom Carefully 


@ GOOD design ends up as a success 
or failure depending on the choice of 
materials specified. Materials possess 
definite characteristics and, you might 
say, personalities. Therefore, careful 
consideration must be given to the 
selection of the materials. Of course, 
I am speaking of the function of the 
architect, but since in this era the mer- 
chant is the most active and critical 
patron of architecture, you may act 
as critic and guide in the development 
of the store which you may build. 

Durability of materials is the key- 
note of good housekeeping in the store 
and contributes in a large measure to 
the economical maintenance of your 
plant. Constant repairs and replace- 
ments are not only costly but they 
always interrupt the business and cause 
a mess which upsets the morale of 
both employees and customers. 

Many excellent materials are avail- 
able, but those which are chosen 
should be clean cut and fresh look- 
ing. The texture should repel moisture 
and dirt so that the new modern feel- 
ing lasts for a long time before clean- 
ing is required. If there is one quality 
of design that modern conveys, it is 
that of being crisp and clear cut. The 
type of store, its particular merchan- 
dise, and location will suggest the kind 
of material to choose for the exterior. 

For the entrance doors no one can 
go wrong in specifying the well-known 
makes of non-shatterable glass. I know 
of no design as abstract and beautiful 
as these doors. They also constitute 
an additional show window at no addi- 
tional expense. 


Interiors are not exposed to the 
elements exactly, but all the materials 
are subject to constant wear and tear. 
The ravages of dust and moisture, 
heat and cold, and the heavy hands 
of the cleaning squad set up a chal- 
lenge which must be recognized. For 
practically any type of store the mate- 
rials used for the interior must con- 
tribute to the comfort of both custo- 
mers and employes. Quiet, good vision 
—-which means fine lighting—restful 
design and display, and temperature 
and humidity control all combine to 


By JOHN M. HATTON 


welcome the customer and encourage 
him to buy. 

Floor finish is one of the most im- 
portant items among materials em- 
ployed in the building. For smaller 
stores, and those less crowded, there 
are a number of good materials which 


Planning a new or remodeled display- 
room for your postwar feed store is a 
difficult task which requires plenty of 
imagination and foresight. These sug- 
gestions on the design and materials 
to use inside your store were presented 
by John M. Hatton, prominent New 
York architect, at the store moderniza- 
tion show held at Grand Central Palace, 
New York City, in mid-July. Mr. Hatton 
outlines the importance of color to the 
sales appeal of a modern salesroom. 


can be installed over concrete or wood 
surfaces. Rubber tile, which is now 
being manufactured again, cork, re- 
silient plastic tile, and asphalt tile. All 
of these are silent when laid on con- 
crete, but where the base is a wood 
floor, the ceiling should be acoustically 
treated. In the crowded active store, 
sound conditioning will contribute 
more to selling probably than any 
other feature. 

Small pronounced patterns in the 
flooring material should be avoided. 
They really do compete with the mer- 
chandise. It is essential that all mate- 
rials must create a contrasting back- 
ground for the merchandise. It is al- 
ways the merchandise which should 
first attract the eye. The quality and 
interesting design of the setting and 
background must always be what are 
known as the “intangibles”. This idea 
is very important, but not often under- 
stood. 

Lighting of the store is probably 
the most important element in the 
makeup of the design. There are many 
types of recessed ceiling fixtures and 
cove lighting installations, all aiming 
at a common factor—the brilliant il- 
lumination of the merchandise by con- 
cealed sources of light which elimi- 
nate as far as possible, direct glare. 


Walls above the fixtures should be 


lightly bathed with light and that th: 
ceiling should be dark in color, s 
that it is not noticeable. The walls o: 
the other hand are important back 
grounds and they define the area o! 
the store. With the brightest ligh: 
on the merchandise, the line of great 
est interest is at eye level and below 

Walls are still made of plaster anc 
paint. When new, the surface is ai 
tractive and altogether satisfactory 
However, time produces cracks whic): 
soon give the feeling of obsolescence. 
Careless workmen chip the plaster just 
after the final coat of paint is applied 
and it is very difficult to patch satis: 
factorily. 

For most merchandise today, light 
colored fixtures are desirable. The old 
dark finished walnut and mahogany 
were so dour that any display would 
be killed, or toned down. In many 
instances, the backs of fixtures were 
dark, and, of course, this absorbed 
most of the light without giving any 
zest to the display such as our modern 
dark pastel paint colors do. The 
bleached hard woods are very hand- 
some, and yet are unobtrusive.. Public 
acceptance is general. The naturil 
wood colors are always interesting and 
gay, and they harmonize with all the 
modern colors. However, parts thit 
will receive wear and tear should re 
ceive a very strong finish that will not 
deteriorate easily. A pleasing variation 
is colored lacquer which for many 
types of merchandise is more effective. 

Recent developed plastic upholstery 
materials will be in great demand for 
covering counters, and facing show 
cases and other fixtures as soon as the 
technique of applying the material ‘s 
perfected. The fact that any color can 
be produced and that the material can 
be easily washed strongly appeals to 
the maintenance man in the store. 

These are only the basic materia 's 
used in design. There are many wor’ 
derful things like corrugated glass, 
heavy plastics, cast glass and metals, 
bronze, aluminum, stainless steel, and 
enamelled steel, all of which the me: 
chant can use to add interest and 
glamour to his displayroom. 
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Standardized High Performance Feeds 
Build Long Time Users! 


Uniformly high feed performance is the mag- 
net that holds customers year after year. 
Borden feed fortifiers, biologically standard- 
ized in natural source performance factors, are 
powerful nutritive aids in helping you stand- 
ardize your feeds to a “top results” level. 


Plus Values of Natural Sources 
The use of Borden’s Flaydry and Ladpro for- 


tifies your feeds with a wealth of essential vi- 
tamins and amino acids from natural sources— 
including milk’s whey solubles and fish liver 
and glandular meal. 


A combination of Flaydry and Ladpro pro- 
vide an ample supply of the entire B-G Com- 
plex plus A and D Vitamins. This combination 
also supplies valuable proteins with the top 
bracket amino acids and other nutritional fac- 
tors associated with the rich natural source 
ingredients. 


Both Flaydry and Ladpro are nutritionally 
standardized by rigid laboratory control and 
by closely controlled animal feeding tests. 
Flaydry and. Ladpro come in dry granular 
form—free flowing for easy handling and even 
distribution in your mixes. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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STILL WITH YOU? 


New Opportunities Ahead 


FOR THE MANUFACTURER 
OF POULTRY FEEDS 


of the past six years has 
demonstrated the vital importance of 
scientific feeding in stepping up egg pro- 
duction. 

During this period, when manufactured 
feeds were in widest use, average egg 
production per bird rose to an all-time 
high.* 

Most authorities believe that the in- 
creased use of manufactured feeds was 
one of the principal reasons for this spec- 
tacular production achievement. 


Market for Manufactured Feeds 
Can Be Expanded 


This remarkable record of performance 
offers an exceptional opportunity to pro- 
mote wider use of manufactured feeds. 
For the record shows that many poultry 


POUNDS OF FEED 
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0 30 70 
PER 100 HENS PER DAY 


THE AMOUNT OF FEED required per dozen eggs goes 
down when get higher egg production per 
bird. U.S.D.A. figures show that increased feeding of 
mash steps up production and reduces feeding cost. 


* The predominant source of Vitamin D used to for- 
tify these feeds was "Delsterol"”’ ""D"-Activated 
Animal Sterol... originated and perfected by Du 
Pont through 10 years’ research. 


“434 PER sino 


154 toos Pea sind 


SINCE 1940 average egg production per bird has in- 
creased ot a spectacular rate. In thdt year production 
averaged 134 eggs per bird. By the end of 1946 it had 
risen to 154 eggs per bird . . . and latest figures show it 
may go even higher in 1947. 


raisers still depend on uneconomical, 
casual feeding methods. 


Ample evidence is available to show 
that feed costs go down, while returns 
increase, when birds are fed properly 
balanced, scientifically fortified rations. 


This creates the opportunity to tell 
poultry raisers a documented story of 
these benefits in such a way as to promote 
interest in scientific feeding . . . and ex- 
pand the market for manufactured poul- 
try feeds. 


Educational Work Now 
Being Carried On 


Besides serving the feed industry as the 
originatorof“D”-Activated Animal Sterol 
(Vitamin D,), Du Pont is helping in this 
important work through its consistent 
program of continuing education. 


The “Delsterol” campaign to poultry 
raisers continues to emphasize the im- 
portance of using manufactured feeds to 
get higher yields per bird. 


Helpful Booklet Now Available 
to Feed Manufacturers 


As part of its program to serve the feed 
industry, Du Pont has just published a 
new booklet which discusses the signifi- 
cance of the recent rise in egg production 


5, pat. Off 
BETTER THINGS FOR BETTER LIVING 
ees THROUGH CHEMISTRY 


... and how feed manufacturers can capi- 
talize on the opportunity at hand. 

Included in the booklet is a timely arti- 
cle by a leading authority on poultry nu- 
trition on the economics of poultry pro. 
duction. He shows how increased feed- 
ing of scientifically balanced mash helps 
reduce the poultryman’s feed cost per 
dozen eggs. 


THIS NEW BOOKLET published especially for feed man- 
ufacturers discusses the opportunities now open to pro- 
mote wider use of manufactured feeds. 


If you have not yet received your copy 
of this informative booklet, you may ob- 
tain one by writing E. I. du Pont de Ne- 
mours & Co. (Inc.), Organic Chemicals 
Dept., Wilmington 98, Delaware. 


REG U. OFF. 


ACTIVATED ANIMA 
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Announce National Wheat and Rye 
Production Goals for 1948 


National wheat and rye production goals 
for 1948 of 75,000,000 and 2,300,000 acres 
respectively have been announced by the 
department of agriculture. The wheat goal 
is about the same as the 1947 indicated 
acreage but the rye goal is 347,000 acres 
higher than the 1947 indicated acreage. 

In listing the 1948 wheat acreage goal, 
the department of agriculture stated that in 
normal times a much smaller planted acre- 
ege of wheat would be desirable but that 
foreign demands for United States wheat 
make the high goal necessary. Considera- 
tion was given to the fact that this year’s 
wet season was later than normal and may 
make more land in the Corn Belt available 
for seeding to wheat this fall in formulating 
the wheat goal, USDA officials stated. 

With an average yield of 14.3 bushels per 
acre, the 1948 wheat acreage goal would 
account for 1,070,000,000 bushels. If the 
yield could approximate the 1942-46 aver- 
age of 16.3 bushels per acre, production 
from the goal acreage could reach 1,221,- 
000,000 bushels, allowing ample wheat for 
export and feed purposes. 

This year’s average per acre yield of 18.6 
bushels is expected to produce a record 
wheat crop of 1,435,551,000 bushels. 

Rye production for the 1948 goal acre- 
age would total 27,000,000 bushels com- 
pared with this year’s crop estimated at 
25,000,000 bushels. This would provide 
ample rye for domestic requirements. With 
other grains in good supply, it is believed 
unlikely that much rye will be exported in 
1948. 

State goals for wheat and rye will be an- 
nounced at a later date. 


Soybean Price Support Provisions 
Similar to Those in 1946 Program 


Lending agency agreements similar to 
those in effect in 1946 will be offered soy- 
bean processors and private lending agencies 
under the 1947 soybean price support pro- 
gram, the department of agriculture has 
announced. The agreements, which will be 
offered by the Commodity Credit Corp., 
are designed to protect against losses to pro- 
ducers and private lending agencies and 
thus to make it possible for processors to 
purchase soybeans from farmers as soon as 
the crops are harvested. This is especially 
important to farmers who lack facilities for 
storing soybeans. 

These are the major provisions of the 
agreements: 

(1) To be eligible for loans, processors 
will have to pay at least the support price 
for all 1947 crop soybeans and must not 
purchase in excess of their crushing re- 
quirements to Oct. 10, 1948. 

(2) Private loan agencies must advance 
their own funds to processors on security 
of the soybeans at values determined on the 
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basis of support prices. The loans must 
bear interest at 3 per cent per year and 
must be payable on demand or on Aug. 1, 
1948, whichever is earlier. 

(3) The CCC must receive half the in- 
terest collected by the lending agencies. 
The CCC will take over loans on request of 
the private agencies. 

(4) Any soybeans purchased by proces- 
sors and put under loan will be purchased 
by the CCC on written request made not 
later than next Aug. 1. 

(5) The CCC may request certification 
from processors 6n the amount of unsold 
soybeans under loan and may require pur- 
chasers either to sell to CCC the unsold 
quantities or to repay all loans advanced 
on them. 

The department of agriculture announced 
last Feb. 27 that the farm price of 1947 
crop soybeans grading No. 2 and contain- 
ing 14 per cent moisture will be supported 
at $2.04 per bushel for green and yellow 
varieties and $1.84 for brown, black, and 
mixed varieties. 


USDA Announces Supplemental and 
Exchange Export Allocations 


The following supplemental and exchange 
export allocations have been announced by 
the department of agriculture: 400 long 
tons of linseed screenings to France; 1,000,- 
000 pounds of grain screenings oil to Vene- 
zuela; 418,760 pounds of acidulated coco- 
nut oil to Czechoslovakia in exchange for a 
similar quantity in terms of oil of Philippine 
copra; 17,000 long tons of wheat for Au- 
gust delivery to Greece; 12,000 long tons 
of flour for August shipment to Lebanon; 
and 22,400 100 pound bags of 1946 crop 
great northern dry beans for Greece. 

All allocations are to be supplied through 
normal commercial channels except the 
wheat for Greece, which the production 
and marketing administration will provide 
in connection with the department of state’s 
foreign relief program. 


Federal Crop Insurance Coverage 
Will be More Limited in 1948 


Federal crop insurance will be limited to 
fewer counties and will be placed on more 
of an experimental basis in 1948 than dur- 
ing the current crop year, the department 
of agriculture has revealed. The changes 
will be made in accordance with recently 
enacted amendments to the federal crop 
insurance act. 

Under the congressional amendments, in- 
surance in 1948 cannot be in effect in more 
than 200 countries for wheat, 56 for cot- 
ton, 50 for corn, 35 for tobacco, and 50 
for flax. The amendments also provide that 
two additional crops may be added to the 
insurance program in 1948 but that no 
more than three crops may be added in any 
year thereafter. 


Membership on the federal crop insur- 
ance board is broadened by the amend- 
ments to include two insurance men. The 
board personnel is thus composed of these 
two insurance men, the corporation man- 
ager, and two USDA employes. 


Recommends Lower Support Prices 
After End of Steagall Period 


Testifying before the joint congressional 
committee on the economic report in mid- 
July, Dr. Theodore S$. Schultz, University 
of Chicago economist, urged’ that support 
prices to farmers be lowered after the 
Steagall period. 

Once this process is begun, Dr. Schultz 
stated, “We should permit the market price 
to rise above and fall below the support 
price level. Whenever the market price is 
less than the announced support price, the 
government should make up the difference 
by income payments to the farmers.” 

These income payments, when necessary, 
should meet the following conditions, ac- 
cording to Dr. Schultz: (1) they should be 
countercyclical in design; (2) they should 
not induce production decisions in agricul- 
ture inconsistent with long run _ require- 
ments; and (3) they should not clog the 
channels of trade. 


K. A. Brasfield Named Treasurer 
Of Commodity Credit Crop. 


K. A. Brasfield has been appointed di- 
rector of the production and marketing ad- 
ministration’s fiscal branch and treasurer of 
the Commodity Credit Corp., Jesse B. Gil- 
mer, PMA administrator, has announced. 
Mr. Brasfield previously served as associate 
director of the fiscal branch and assistant 
treasurer of the CCC. 

H. F. Shambarger, whom Mr. Brasfield 
succeeds, has been transferred at his own 
request to the PMA general staff and has 
been assigned to the office of the adminis- 
trator, Mr. Gilmer reported. 


Turkey Price Support Program 
Begins One Month Earlier 


The department of agriculture has an- 
nounced that its turkey price-support pro- 
gram will be ready for operation on Sept. 1 
instead of Oct. 1 as originally planned. 

Change in the starting date was made in 
view of present high feed prices, which will 
cause many producers to market their tur- 
keys earlier than usual. Because early mar- 
keting is likely to mean that turkeys will 
reach trade channels in substantial numbers 
well in advance of the development of the 
usual holiday demand, the department has 
amended its pricessupport program to in- 
clude the period from Sept. 1, 1947, through 
Jan. 31, 1948. 

In addition to the change in the starting 
date, the amended program expressly limits 
purchases to turkeys purchased and dressed 
after Aug. 30, 1947. In other respects, the 
program will operate as originally announced 
on April 30. Purchases will be made at 
prices which will reflect a national average 
price of 90 per cent of the August 15 parity 
price for turkeys. 
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Yes, it’s true! Now Dawe's have 
your problem of DEPENDABLE Vitamin 
A potency in mixed feeds! 


"Yo can By the exclusive aew AD- SEALIN. 


process (patent pending), every particle — 


DR of the dry carrier is sealed with a 
tive coating which guards Vitamin A as q 


a well as D, against exposure te air both 
with) = before and after being mixed into feed. 


The poiency of the vitamins is pro-_ 
laboratories until they reach the 
tines of the animal. 
A RA T They are guarded against not only 


oxidation, but also the destructive action 


2 f 1 ther 
Potency and 
Stability: 


Fehrenheit. This means protection even when 
the feed is havled in trucks or placed in ovt- 
door feeders, or under adverse storage condi- 
tions such as in a hot warehouse. pf 
The AD-SEAL-IN ¢oating passes through the 
stomach unaltered, and is not absorbed until 
broken down by digestive action in the intestines. 4g 
This product is a fine, free-flowing easy-to-mix 
powder. immediate'y available in both the 
following potencies: 5,000 USP Units Vitamin 
A, and 1,000 AOAC Units Vitamin D per gram; __ 
also D per gram. 


(Please attach to letterhead) 


DAWE'S PRODUCTS CO. 
4800 South Richmond St., Dept. FB-26 
Chicago 32, Illinois 


Please rush complete details about AD-SEAL-IN 


Firm 


and Vitamin D potency for 
months from date of manufacture. Proportion- _ 
City . ate cash refund will be made for any potency _ 


Address 
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ork with Farm Boys and Girls 


They Hold Key to Your Future Business 


@® WORKING with southern farm 
youth to better their herds and flocks 
has won good will and thousands of 
dollars worth of new business for ag- 
gressive J. M. Brownlee, who operates 
the Brownlee Feed & Seed Co., 
Gainesville, Fla. “Close teamwork with 
farm children and young people not 
only wins their friendship and busi- 
ness but also wins the confidence and 
trade of their elders,” Mr. Brownlee 
explained. “Thanks to the loyal sup- 
port of Florida farm children, our 
store has increased its volume of busi- 
ness 500 per cent in the past two 
years.” 

Mr. Brownlee’s sincere interest in 
young farm people is nothing new. 
“For many years I have been inter- 
ested in 4-H club work,” he explained. 
“Shortly after acquiring my feed store, 
I set out to get acquainted with the 
club members in the trading area 
around Gainesville. Although I wasn’t 
aware of it at the time, I was actually 
discovering my best advertising medi- 
um — the testimonials of young 
people.” 

Each month Mr. Brownlee chooses 
a group of 4-H club members from 
the Gainesville territory and sells them 
feed at cost. He then keeps close tab 
on their feeding and maintenance 
practices, offering suggestions for im- 
provement where he thinks improve- 
ment can be made. 

“The children genuinely appreciate 
my help,” said Mr. Brownlee. “Usual- 
ly at fairs I find signs over their ex- 
hibits which state that their entries 
have been fed with feed bought at 
my store. Of course, even bits of ad- 
vertising such as this all add up, but 
the real value lies in the wide broad- 
casting of my store’s name through 
the personal contacts of the club 
members. 

“New customers entering my store 
frequently mention that their sons, or 
their nephews, or their friends chil- 
dren know me well. Often they talk 
of the great value of 4-H clubs to the 
nation in combatting juvenile delin- 
quency, and express approval of my 
cooperation with the organization.” 

Mr. Brownlee derives genuine plea- 
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sure from working with these young: 
sters and he recognizes the potential 
future benefit to his business. “Why 
shouldn't I take an interest in them?” 


CLOSE teamwork in the pres- 
ent with farm boys and girls is 
certain to pay golden divi- 
dends in the future in the form 
of extra business, declares J. 
M. Brownlee, above, who has 
increased his volume 500 per 
cent in the past two years. The 
Brownlee Feed & Seed Co. is 
located at Gainesville, Fla. 


he asked. “These little customers will 
some day be my big customers.” 

However, Mr. Brownlee not only 
makes it his business to know the 
young people in his trading area, but 
he enters fully into other civic activi 
ties. As a member of the local Ki- 
wanis club, an executive officer of 
the city’s national guard unit, and a 
member of the junior chamber of 
commerce, he has made himself well- 
known to both the farmers and the 
businessmen. 

“By being interested in my com- 
munity I find myself constantly mak- 
ing new friends and strengthening 
relations with the old,” he said. “A 
man in business, especially a retailer, 
cannot afford to be a hermit. One 
might say that I practice the golden 
rule: ‘Do unto others as you would 
have them do unto you.’ That is, I 
concern myself with other people, be- 


cause I would like them to concern 
themselves with me.” 

Patrons of the Brownlee Feed store 
do not have to wrestle with the heavy 
traffic typical of a city of 20,000. Lo- 
cated conveniently just outside the 
busy business section, the store and 
warehouse are combined in one long 
narrow building. A railroad siding 
represents the source of supply and 
large sliding doors opposite the track 
allow outgoing goods to be loaded on 
Brownlee delivery trucks or customers’ 
vehicles. 

The Brownlee trucks furnish prompt 
delivery. One follows a regular route, 
serving customers situated in the out- 
lying districts and the other delivers in 
and around the local area. Often on 
return trips Daniel Dugger, one of 
the store’s four employes, visits various 
farmers to see how they are getting 
along. This is strictly a friendly ges- 
ture, wholly devoid of high pressure. 
Many times a busy farmer will find 
these visits convenient for ordering, 
thereby saving himself a trip to town. 

Reasoning that most people appre- 
ciate sincerity, frankness, friendliness, 
and occasional good counsel, Mr. 
Brownlee set out in early 1945 to 
prove the worth of these ideals. 

Recently graduated from the Uni- 
versity of Florida’s college of agri- 
culture, Mr. Brownlee considered 
many small cities in the South before 
he finally decided to purchase his pres- 
ent feed store in Gainesville. It was 
a delinquent, faltering business. He 
plunged immediately into the task of 
reversing its downward trend. 

“At first I was a little concerned 
about the chain store competition, but 
I soon discovered that those stores 
were clean-fighting rivals,” Mr. Brown- 
lee reflected. “They maintained stand- 
ard prices and there was no commer- 
cial throat-cutting.” 

Although Mr. Brownlee’s purchase 
marked an important step in his life, 
no one else knew about his venture, 
so he proceeded to tell them about it. 
He mailed more than 1,000 personally 
signed letters to farmers both big and 
small. As though he were talking with 
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, indeed—Chase Bags are mighty good to have ‘ 

around your products—whatever they may be. Good A OPEN MESH BAGS 

because they’re designed to best meet your packaging een 
requirements. PROTEX BAGS-SEWN, 
ALSO CEMENTED SEAMS 


Chase has had one hundred years of engineering ex- 
perience in designing containers of all types—cotton, A wuemese AND OTHER PAPER BAGS 
burlap, paper, open mesh, and waterproof bags for the oe , = 
extra protection of hard-to-carry, dry and wet products. - JOPMILL BURLAP BAGS 

Your nearby Chase Salesman is technically trained to : 


analyze your needs and specify the container that best ; COTTON BAGS FOR ALL NEEDS 
combines protection and economy. He will be glad to 


consult with you. SPECIALTIES -” 
Remember the name—Chase Bags—the better con- 


tainers that are GOOD TO HAVE AROUND. 


One Hundred Years of Experience 
in Making Better Bags for 
Industry and Agriculture. 


FOR BETTER BAGS... BETTER BUY CHASE 


tae A S E KS AG Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE BUFFALO CHAGRIN FALLS,O. CLEVELAND CROSSETT, ARK. DALLAS DENVER DETROIT GOSHEN, IND. 
HARLINGEN, TEXAS HUTCHINSON, KAN. KANSAS CITY MEMPHIS MILWAUKEE MINNEAPOLIS NEW ORLEANS NEW YORK 
OKLAHOMA CITY ORLANDO, FLA. PHILADELPHIA PITTSBURGH ¢ PORTLAND, ORE. REIDSVILLE, N.C. © ST.LOUIS SALTLAKE CITY TOLEDO 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: A Comparison of 
Open-Pollinated and Hybrid Corn in a 
Ration for Growing Chicks. 

Authors: C. W. Ackerson, W. E. Ham, 
and F. E. Mussehl, University of Nebraska, 
Lincoln, Neb. 

Digest: The effect of replacing the open- 
pollinated corn with hybrid corn in an 
otherwise complete ration was studied in a 
growth and body analysis experiment with 
two lots of newly hatched chicks. The pel- 
leted rations were consumed in identical 
amounts by all chicks of both lots. There 
were significant differences in the growth 
rate of the chicks at the end of a six week 
feeding trial in favor of the lot fed open- 


pollinated corn. 


Title of Experiment: Sardine Condensed 
Fish Solubles and Rye Pasture for Sows 
During Gestation and Lactation. 

Authors: J. L. Krider, B. W. Fairbanks, 
R. F. van Poucke, D. E. Becker, and W. E 
Carroll, Illinois Agricultural Experiment 
Station, Urbana, Ill. 

Digest: Twenty-nine spring-farrowed gilts 
which had been grown on brome grass 
pasture during the summer were placed on 
the experiment before they were bred. The 
basal ration composed of 67 per cent 
ground yellow corn, 25 per cent expeller 
soybean meal, 5 per cent dehydrated alfalfa 
meal, 0.5 per cent fortified cod liver oil, 
and 2.5 per cent minerals and which con- 
tained 17 per cent crude protein was nutri- 
tionally inadequate for gestation and lacta- 
tion under dry lot conditions. Only 26 per 
cent of the pigs, averaging 17.1 pounds, 
were weaned by sows fed this ration. De- 
ficiency symptoms were described. Addition 
of either 3 per cent or 5 per cent sardine 
condensed fish solubles (fresh basis) effec- 
tively corrected the deficiencies of the basal 
ration for gestation and lactation in dry lot. 
Survivals of the pigs so fed to weaning were 
92 per cent and 71 per cent with average 
weights of 31.1 and 33.7 pounds respec- 
tively. The pigs in both groups grew well 
and were thrifty. The fish solubles were ap- 
parently providing supplementary nutrients, 
probably vitamin-like, which were necessary 
for satisfactory growth, gestation, and lac- 
tation. Fall-seeded rye pasture also proved 
to be an excellent source of the supple- 
mentary nutrients required to correct the 
inadequacies of the basal ration. Gilts re- 
ceiving rye pasture weaned 74 per cent of 
their pigs with a weaning weight of 31.9 
pounds each. The importance of adequate 
nutrition during gestation as a factor in 
promoting successful lactation and the value 
or rye pasture as a vitamin supplement is 
clearly demonstrated. The residual effect of 
of rye pasture as a supplement to the inade- 
quate basal ration fed during gestation is 
shown by a survival of 90 per cent and an 
average weight of 27.4 pounds for pigs from 
dams so fed compared with a survival of 
only 26 per cent and an average weight 
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of only 17.1 pounds for pigs from dams 
fed only the basal ration during gestation 
as well as during lactation. It is suggested 
that the residual effect manifested was prob- 
ably due to a storage of a vitamin-like fac- 
tor (or factors) in the tissues of the sows 
while on rye pasture. These reserves were 
then used during lactation, thus enabling 
the pigs to survive and perform more satis- 
factorily. 


Title of Experiment: Tests on a Fit-Produc- 
ing Dog Food. 
Authors: A. F. Morgan and M. Groody, 
University of California, Davis, Calif. 
Digest: A baked cereal dog food, previously 
found to cause severe running fits in dogs 
within 5 to 19 days, was found by rat 
growth to be deficient in protein, since its 
growth value was improved by the addition 
of 5 per cent casein, 20 per cent wheat 
gluten or 20 per cent baked wheat gluten 
but not by the addition of 1 per cent yeast 
extract of high vitamin content. A new 
baked food by the same manufacturer was 
found to be equal to the stock diet for rat 
growth and failed to produce fits in a young 
dog when fed for 28 days. The main dif- 
ference in the two feeds in the incorpora- 
tion in the latter of beef lungs, meat scraps 
and fish prior to baking. 
Title of Experiment: Nicotinic Acid Defi- 
ciency in Turkey Poults and the Occurrence 
of Perosis. 
Author: George M. Briggs, University of 
Maryland, College Park, Md. 
Digest: Turkey poults on a highly purified 
diet containing all necessary nutrients ex- 
cept nicotinic acid grew poorly and de- 
veloped certain deficiency symptoms such 
as inflammation of the mouth, diarrhea, low 
feed consumption, poor efficiency of feed 
utilization, poor feathering, and _perosis. 
The perosis occurred in spite of ample 
manganese, choline, and biotin in the diet. 
All symptoms were prevented by the addi- 
tion of 3 to 5 mg. of nicotinic acid per 100 
gm. of ration. Higher levels of nicotinic 
acid, however, may be needed for optimum 


growth. 
* & 


Title of Experiment: Tolerance of Farm 
‘Animals to Food Containing 2, 4-D. 
Authors: J. W. Mitchell, R. E. Hodgson, 
and C. F. Gaetjens. 

Digest: Cows and sheep readily grazed 
pastures that had been treated with a lib- 
eral application of weed killer (2, 4-D and 
Carbowax mixture) without any reduction 
in palatability or harmful effects to the 
animals. A cow consumed a total of 1.2 
pounds of 2, 4-D in her ration over a 
period of 106 days without harmful effects 
to her health, feed consumption, or 
milk production. Post-mortem examinations 
showed no pathological conditions in cows 
grazing on pastures treated with 2, 4-D or 


in the cow fed this compound in her ra- 
tion. By means of a biological method of 
assay, the presence of 2, 4-D was demon- 
strated in the blood serum of the cow fed 
2, 4-D at the rate of 5.5 grams daily. It 
probably exists there as a water soluble salt. 
The 2, 4-D, while taken into the blood, was 
not secreted in the milk, nor was it found 
in the blood serum of a calf fed milk from 
the cow fed this material. It is concluded 
that the amount of 2, 4-D that might be 
consumed by cows or sheep from pastures 
sprayed with this material to kill weeds 
would not be injurious. 

x 
Title of Experiment: Purified Rations and 
the Importance of Folic Acid in Mink 
Nutrition. 
Authors: A. E. Schaefer, C. K. Whitehair, 
and C. A. Elvehjem, University of Wiscon- 
sin, Madison, Wis. 
Digest: Feeding highly purified vitamin B 
complex free rations of varying protein 
levels supplemented with thiamin, ribo- 
flavin, niacin, pyridoxine, pantothenic acid, 
and choline produced a severe deficiency in 
10 to 13 weeks in adult mink. The char- 
acteristic symptoms were shown. Adminis- 
tration of synthetic folic acid to eight mink 
at the time of the severe deficiency symp- 
toms resulted in an immediate recovery; 
three mink not receiving folic acid died. 
Preliminary observation indicates the ex- 
istence of another factor present in liver 
distinct from the known vitamins which is 
seemingly necessary for maintenance of 
body weight and hemoglobin regeneration. 


Commercial Feed Sales in 
Wisconsin Drop in 1946 


Wisconsin farmers fed less commercial 
feed in 1946 than in 1945, the first time 
since 1940 since retail feed sales have drop- 
ped from the preceding year, the state de- 
partment of agriculture has reported. Total 
tonnage of formula feeds sold in Wiscon- 
sin in 1946 was 1,005,223 compared with 
1,118,983 tons in 1945 or a drop of about 
10 per cent. 

According to Walter B. Griem, chemist 
in charge of the state feed and fertilizer 
laboratory, 1946 tonnage was about the 
same as 1943. The bulk of the 114,000 tons 
decrease is accounted for by poultry and 
wheat mill feeds. Poultry ration sales drop- 
ped 61,000 tons and wheat mill feeds about 
43,000 tons. 

Dairy and hog feed sales continued to in- 
crease, however. Dairy feed sales went up 
19,000 tons with hog rations showing a 
gain of 5,000 tons. 

Mixed feeds dropped from 736,283 tons 
in 1945 to 670,598 tons in 1946; high pro- 
tein feeds decreased from 161,662 tons to 
147,367 tons; and low protein feeds from 
207,880 tons to 178,747 tons. Unclassified 
feed items dropped from 13,158 tons in 
1945 to 8,511 tons in 1946. 

The volume of wholesale feed ingredients 
used by Wisconsin manufacturers in making 
commercial mixed feeds also dropped, de- 
creasing from 267,376 tons in 1945 to 
253,962 tons in 1946. 


@ B. J. WALLACE, Clifton, Ill., is plan- 


ning to construct a new elevator. 
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DISILLUSIONED 


Gert: “I don’t see Charley half as much 
as I used to.” 

Myrt: “Why didn’t you marry him when 
you had the chance?” 

Gert: “I did!” 


SIMPLE CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 
Mildred: ““What causes petrified trees?” 
Guide: “The wind makes them rock.” MISTAKE SKIN GAME 
. =< ae Blonde beauty: “I said some very foolish Joe: “Now that I'm going to marry 
LONG LIFE things to that salesman last night.” Helen, I’ve got something I ought to get 
Patient: “Doctor, I don’t drink, smoke, Friend: “Yes?” off my chest.” 
or chase around with wild women. Will I Blonde beauty: “That was one of them.” Moe: “What's that?” 
live a hundred years?” * * & Joe: “A tatooed heart with the name 
Specialist: “Probably not, but it will seem Don’t rebuke anybody publicly—not even Alice in it.” 
like it.” a wife! 
DIPLOMAT 


A good, dependable grit 
is important to poultry raisers 
. « » because it is important 
in the process of turning feed 
into eggs. GRAN-I-GRIT, 
the whitest of all granite grits, 


extracts every ounce of nutri- 
tional value from feed. 
Rough, tough and insoluble, 
GRAN-I-GRIT has many 
active, cutting facets. The 
clean graded sparkling white- 
ness is attractive to all poultry. 
GRAN-I-GRIT speeds prof- 
its for you, because it speeds 
profits for the poultry raiser. 
GRAN-I-GRIT comes in 
many sizes for all kinds of 


poultry. A sample display 
is available to all dealers. 


NORTH CAROLINA 
GRANITE CORP. 


MOUNT AIRY, N. CAROLINA _ 


| SAMPLE DISPLAY 

An 11 by 5% 
inch display is 
an eye-catcher 
with definite 

sales appeal. 


“What makes you think you are qualified 
for a position in the diplomatic corps?” 

“Well,” answered the applicant modestly, 
“I've been married 20 years and my wife 


still thinks I have a sick friend.” 
* & 


NOT TOO GOOD 
Sultan: “Bring me a girl, slave!” 
Slave: “Very good, sir.” 


Sultan: “Not necessarily!” 
* & 


MOTIVE ESTABLISHED 
’ Bill: “Well old Pete finally married that 
terrible red head.” 
Joe: “What in heaven’s name got into 
him?” 
Bill: “Buckshot.” 
* 


CONSIDERATE 

The judge had just awarded a divorce to 
a wife who had charged non-support. 

“And,” he said to the husband, “I have 
decided to give your wife $50 a month.” 

“That's fine, judge,” the man replied, 
“and once in a while I'll try to slip her a 
few bucks myself.” 

The moon may not have any effect on 
the tide, but it surely does have an effect 
on the untied. 

* 
ERROR 

An item gleaned from a small-town news- 
paper: 

“The baseball game between Springville 
and Bear Creek, which was played in Sam 
Jones’ cow pasture, was temporarily delayed 
in the last half of fourth inning when Elmer 
Biddle slid into what he thought was third 
base.” 

* * 


PROF’S MISTAKE 

Prof: “Young man in the back of the 
room, what was the date of the signing of 
the Declaration of Independence?” 

“Dunno.” 

Prof: “Let's try another. Who was Tom 
Paine?” 

“Dunno.” 

Prof: “Well, well. I assigned these ques’ 
tions last Thursday. What were you doing 
last night?” 

“Drinking beer with some of the boys.” 

Prof: “You mean to stand there and tell 
me that? How do you expect to pass this 
term?” 

“I dunno, bud. I just come to fix the 
steam pipes.” 


THE FEED BAG — September,’ 1947 


: 
3 
: 
| 
“ 
| | RANIGR| || 
3 
NORTH CAROLINA GRANITE CORR 
MOUNT AIRY, N.C. 
Ni 
= 
% 
e580 
4 


NOW THE 


...part of the big Pillsbury’s Best XXXX Dealer Program 


Hear Pillsbury Pete in his colorful barnyard interviews with these and other 
friendly characters. These are broadcast several times a day over powerful 
“farm program stations” ... selling Pillsbury’s Best Feeds and Concentrates 
with a smile. 

There never has been anything quite like this on the radio before—and it’s 
just one feature of the powerful sales and advertising promotion that’s back- 
ing Pillsbury’s Best feed dealers. 

It you’re not now a Pillsbury dealer, there may be one of these money- 
making franchises available in your locality. Write and find out about the 
possibility ot identifying yourself with the rapidly expanding organization of 
Pillsbury’s Best Feed Dealers. 


Some features of the PILLSBURY’S BEST XXXX DEALER PROGRAM 


Store Identification Plan Farm Paper Ads 

Truck Identification Plan Outdoor-type Posters with Dealer’s Name 
Skilled Resale Help Big Station Radio Broadcasts 

Leading Poultry Magazine Ads Radio Transcriptions for Dealers’ Use 


Local Newspaper Advertising Helps Numerous Local Sales Helps 
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CURBAY B-G 


(dried fermentation solubles) 


Curbay B-G, a low-cost alcohol fermentation 
product, contains vitamins of the B-G com- 
plex essential for maximum feed efficiency. 
It contains a guaranteed riboflavin content 
plus generous amounts of pantothenic acid, 
biotin, nicotinic acid, vitamin Bg, and choline. 


extra cost- 


~a feed supplements do the trick 
SS 


SPECIAL LIQUID CURBAY 


(condensed molasses distillers’ solubles) 


This special concentrate, derived from a yeast-fermentation 
of blackstrap molasses, does an outstanding job as a feed- 
stuff ingredient for hog and dairy rations. It contains all 
the vitamins and minerals normally found in cane rnolasses. 


U.S.I. Brand 
RIBOFLAVIN 
MIXTURE No.1! 


(one gram per ounce) 


Obtained from vegetative fermentation operations, 
this natural riboflavin concentrate contains one gram 
of active riboflavin per ounce of material, along with 
natural carriers and important members of the vita- 
min B complex. 


~ 


U.S.I. Brand 
RIBOFLAVIN 
CONCENTRATE No. 85 


(85% grade riboflavin) 


This natural product, obtained from a vegetative 
fermentation, consists of 85 parts per hundred 
of active riboflavin, along with a natural carrier 
and a new vitamin of the B complex. 


For further information, write to Special Products Sales, Department F* 


U. S. INDUSTRIAL CHEMICALS, INC., 60 East 42nd St., New York 17, N. } 


WU. Inoustriat CHEMICALS, INC. 
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Farm Farm Surveys Build Trade 


Best Promotion in 15 Years States Gay 


@ PROPER use of detailed informa- 
tional questionaires in farm to farm 
surveys can prove highly profitable in 
building new business and creating 
additional good will, according to Earl 
C. Gay, one of the three partners who 
operate the Gulfport Feed Co., Gulf- 
port, Miss. Mr. Gay recently com- 
pleted an exhaustive survey which 
covered every farm in his trading ter- 
ritory composed of Harrison, Han- 
cock, and Stone counties. 

“This has been the most successful 
single promotion our firm has conduct- 
ed in its 15 years of operation,” Mr. 
Gay stated. “We are always highly 
conscious that the primary purpose of 
any survey is the making of new 
friends. Instead of insisting that each 
of our two field representatives com- 
plete 30 or 40 interviews a day, we 
have urged that they concentrate on 
half this number and do a more thor- 
ough job. When these field men aren't 
rushing, they make an excellent im- 
pression with their friendly chats that 
cement friendship and win new cus- 
tomers for our company.” 

During the entire three months in 
which the recent survey was con- 
ducted only two farmers refused to 
cooperate in filling out the question- 
naires. “All the rest were willing to 
help us because they realized we were 


genuinely interested in their problems - 


and wanted to help with solutions 
when we could,” Mr. Gay explained. 

All questionaires were carefully 
filled in by the firm’s two representa- 
tives and now are cross-indexed and 
filed in the office of the Gulfport Feed 
Co. The questionaires not only have 
enabled Mr. Gay and his partners to 
ascertain possibilities for increasing 
their sales of feed but also to deter- 
mine which customers were interested 
in and were likely prospects for farm 
machinery, fertilizer, and other side- 
line sellers. 

The 8 by 10 inch questionaires 
lists under “Equipment They Have”, 
tractors, disks, plows, planters, culti- 
vators, fertilizer disks, mowers, and 
rakes with spaces beside each item for 
listing the make and other perti- 
nent information. Under the heading 
“Equipment Needed” are the same 
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listings and in addition household ap- 
pliances, trucks, and pumps. Space 
here is provided for the make of new 
equipment preferred. 

At the bottom of each sheet are 


PERSONAL 


every farmer in the firm's 


interviews with 
trad- 
ing area over a three months’ 
period have proven excellent 
trade stimulators for the Gulf- 
port Feed Co., Gulfport, Miss., 
according to Earl C. Gay, one 
of the 
ners, shown right above 
ing on a customer 


company $s three 


part 
wait 


the listings good, fair, and medium 
where the interviewer can indicate his 
estimation of the farmer as a prospec- 
tive customer. Atop each sheet space 
is provided for the date of interview 
and the farmer’s name and address. 
“The survey has also told us what 
the farmers want us to add to our 
already large inventory,” Mr. Gay de- 
clared. “Our aim is a one-stop farm 
supply center but we don’t intend to 
lose money by stocking merchandise 
which the farmers don’t want. That’s 
why we appreciate the help our ques- 
tionaires have given us in telling us 
exactly what is wanted.” : 
The 50 by 60 foot displayroom at 
the Gulfport Feed Co. is equipped 
with three self service island fixtures 
which hold dog foods, seasonal sellers, 
and small hardware. “These tables 
have achieved almost miraculous re- 
sults in moving small items,” Mr. Gay 
stated. “They are also an excellent 


place for us to push strongly merchan- 
dise which previously may have fallen 
in the ‘shelf warmer’ category.” Dog 
food sales have increased 30 per cent 
at the Gulfport Feed Co. since they 
have been sold on a self service basis. 


The modern warehouse at the Gulf- 
port Feed Co. measures 80 by 110 feet 
and permits the firm to stock an ample 
inventory of Purina, Staf-O-Life, and 
Gibbons formula feeds and Gaines dog 
foods. “We handle only widely adver- 
tised brands because the farmers in 
our Mississippi trading territory are 
intensely brand conscious and appre- 
ciate the quality and dependability 
that goes with a well known name.” 

Since 1940 the Gulfport Feed Co. 
has increased its sales of milk coolers, 
milkers, fencing, water systems, and 
fertilizer by 50 per cent despite severe 
shortages. Frequent visits to farmers 
by field salesmen of the firm have been 
especially effective in selling farm ma- 
chinery, according to Mr. Gay. Even 
during the war period, two field sales- 
men were kept busy full time serving 
the farmers right at their homes. 

“Our salesmen never knock our com- 
petitors,” Mr. Gay stressed. “We have 
found that quality merchandise is its 
own best recommendation and that 
criticism of the products handled by 
other merchants never does any good 
but can be extremely harmful. 

“If a farmer tells one of our field 
men that he is satisfied with the mer- 
chandise he is using, our salesman will 
drop the subject for the time being 
but will later pay a return visit. We 
repeat this plan until we sell the 
farmer.” 

Aggressive use of the telephone, 
neglected by many feed dealers ex- 
cept when it rings, has also played 
a major promotional role at the Gulf- 
port Feed Co. Mr. Gay makes a prac- 
tice of contracting local and suburban 
farmers almost every day by phone to 
promote his firm’s sales of dog, rabbit, 
goat, and pigeon rations: The Gulf- 
port Feed Co. does a substantial vol- 
ume of business in these specialty 
feeds. 

In making his telephone calls, Mr. 
Gay always points out one of the 
special services which the Gulfport 
Feed Co. renders its customers. These 
include the very popular same day 
emergency service which is available 
to feeders who must have an order in 
a hurry. Before the war the Gulfport 

(Continued on page 84) 
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WHAT KIND OF VITAMIN PRODUCT DO YOU NEED‘ 


\What kind of Vitamin Product do you need for your egg 
‘mash? What kind for your dairy or swine feeds? Which 
‘vitamins, and how much of each? Liquid, or ‘dry meal” 
type of product? How much should you pay? 

Questions like these must be answered before you can 
be sure of selecting the vitamin product, or products, 
best suited and most economical for you... 

Nopco is better equipped to answer your questions— 
and meet your needs—than any other manufacturer of 
vitamin products in the field today. 


Here are 3 Reasons Why 
NOPCO MEETS YOUR NEEDS 


NOPCO’S men understand your needs. 


Over 100 years of combined nutritional 
service to the feed industry enable Nopco 
field men to understand the type of problems that con- 
front you. When you ask—‘what additional vitamins 
do I need in my feeds—and how much?”—Nopco’s men 
have a practical answer. And Nopco’s Technical Service 
Bureau provides you with free services that can help make 
your feeds even more effective for your customers. 


NOPCO Vitamin Products meet your 
needs—reliably. 
For your convenience, Nopco offers true Vita- 


min A and Vitamin D for your poultry feeds, 
in either “dry meal” or fortified oil products, at a variety 


Copyright 1947, Nopco Chemical Company. 


of vitamin potencies. Other NOPCO products, specialf 
designed for 4-footed animal feeds, supply low-cost Vitg™ 
min D,. All NOPCO Vitamin Products are precisiog bs 
built—subject to rigid laboratory control and continuoyiy 
technical improvement. You'll find the vitamin produ 
you need in Nopco’s up-to-date product line—and yoy 
can depend on that NOPCO product to answer yor Ht 
needs—reliably, 


NOPCO Vitamin Products meet yo - 
needs—economically. | 


You can rely on this Nopco policy: nev@e 
more than a reasonable price—competiti i: 
with anyone—quality and all factors fairly considerey 
This is true of each NOPCO Vitamin Product. But ev@y 
further—because of the unusual variety of NOPCOR 
ever-growing product line—your NOPCO representatif 
frequently can recommend a combination of NOPG® 
products that will result in even greater economy for yo 


Write today for full information about NOPCO Vita 
Products and NOPCO services—designed to meet yo 
needs. Address your inquiry to NOPCO—Agricultum 
Dept., at one of these places: East of the Rockies—! 
and Essex Sts., Harrison, N. J. West of the Rockies:4] 
1140 S. 10th St., Richmond, Calif. 
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HERE IS NOPCO’S GROWING LINE OF PRECISION - BUILT 
_ VITAMIN PRODUCTS FOR POULTRY AND ANIMAL FEEDS 


cision 


odudl NOPCO XX* — (400 D/3000A) — Cod NOPDEX*—Nopco’s new “Dry D,” 

ia Liver Oil with added Vitamins A and D. product for poultry feuds. Gaorem 

- you teed to contain 900,000 A.O.A.C, 
NOPCO* VITAMIN A AND D FEED- Vitamin D units per pound (2000 D 
ING OILS—4000r800A.0.A.C. per gram). 


Vitamin D units per gram in 
combination with various po- 


DREX*—Nopco’s new low-cost ‘“D 
tencies of true Vitamin A. P 7 


D,” product for four-footed animal 
feeds—4,000,000 U.S.P. Vitamin D 


VIADEX* —Revolutionary new 
units per pound (9,000 D per gram). 


Nopco dry carrier product con- 
taining both stabilized true 
Vitamin A and Vitamin D. 
Guaranteed to contain 454,- 
000 A.O.A.C. units of Vita- 
min D and 2,270,000 U.S.P. 
units of true Vitamin A per 
pound (1000 D/5000 A per 
gram). 


Super DREX *—Nopco’s high-potency 
“Dry D,” product for four-footed 
animal feeds—12,000,000 U.S.P. Vita- 
min D units per pound (27,000 D per 
gram). Unusually economical. 


Nopco Fortified Oils available in steel drums, 410 Ibs. and 230 Ibs. net. Nopco XX Cod Liver Oil with added Vitamins A 
and D also available in steel pails, 38 Ibs. net, and in cases of 5 lithographed metal cans, each can 5 Ibs. net. 


Viadex, Nopdex, Drex, and Super Drex all available in easy-to-handle fibre drums, 100 Ibs. net. 


World’s largest manufacturer of ‘‘natural-source’’ Vitamin products for 
feeds, foods, and pharmaceuticals, 


*Trademarks of Nopco Chemical Company. 
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Old Man Experience 


Helps Drake in Own Business 


@ EXPERIENCE gained working on 
the road for feed manufacturers has 
helped Luther L. Drake, owner of the 
Drake Milling Co., Decatur, IIl., over 
many rough spots since he went into 
business for himself five years ago. 

“How to be of greater service to 
farmers, how to discourage buying on 
credit, and how to make deliveries a 
help rather than an added expense 
are only three of the many things I 
learned,” Mr. Drake stated. “But these 
three points in themselves have done 
a great deal towards making my busi- 
ness more successful.” 

The rural location of the Drake 
Milling Co. is a strategic one from the 
business standpoint. The firm’s large 
frame barn-type structure is situated 
10 miles southeast of the city of De- 
catur on highway 121, and near an- 
other busy highway. The trading ter- 
ritory Mr. Drake serves is blanketed 
with both large and small farms, in- 
cluding many of the half-acre variety. 
The latter are operated mainly by men 
who work in industrial Decatur dur- 
ing the day and tend their chickens, 
hogs, rabbits, and cows in the evening. 

“We owe a great deal to these small 
scale farmers,” Mr. Drake asserted. 
“Although their individual purchases 
usually are not very large, the com- 
bined volume of business we do with 
them adds substantially to our profits. 
Backyard farmers, when considered as 
individual purchasers, are not too im- 
portant to a feed dealer's volume 
of sales, but when their purchases are 
all totalled together, they are very, 
very important.” 

Starting five years ago with a small 
hammer mill, Mr. Drake added the 


full line of McMillen’s Master Mix 
feeds and rapidly built up a large farm 
following in the Decatur area. From 
the first he offered complete grinding 
and mixing service to farmers who 
preferred custom mixes and a few 
years ago began to manufacture his 
own White Drake brand feeds. 

“We like to do custom grinding 
and mixing if it will interest prospec- 
tive customers in buying from us,” 
Mr. Drake explained. “Although there 
is little profit in custom milling, many 
farmers still stick to their old beliefs 
about home-formula feeds being the 
best, so the easiest way for us to tell 
them about the merits of scientific ra- 
tions is to get them in by doing cus 
tom work.” 

Mr. Drake recently enlarged his 
feed plant to accommodate his grow- 
ing volume of formula feed and side- 
line sales and custom work. Equip- 
ment in the Drake Milling Co. milling 
department includes a Blue Streak 
hammer mill, Blue Streak corn cutter 
and grader, Texas Cyclone molasses 
mixer, Kewanee bucket conveyor, 1 
ton Blue Streak mixer, and a new 
corn sheller. 

“We realize that no feed dealer 
can boast of a modern plant unless he 
has modern equipment,” Mr. Drake 
asserted. ‘““That’s why we are going 
to continue to add new machinery just 
as soon as our business demands it 
and it is available.” 

Mr. Drake’s own White Drake 
brand feeds include dairy feed, pig 
meal, hog concentrate, dairy concen- 
trate, chick starter, poultry concen- 
trate, egg mash, and scratch feeds. 

Among the popular sidelines which 
the Drake Milling Co. handles are 


- shelled corn, cracked corn, bran, oats, 


shorts, tankage, hay, and straw. Forty 
per cent molasses feed is an “extra” 
in the feed department that also has 
a very good sale. 

“Remedies are essential items in 
the stock of any good feed store,” 
Mr. Drake maintained. “Especially in 
country elevators and feed stores, 
remedies not only contribute a fair 
profit to the business but also help 
out farmers in the various poultry and 
livestock diseases which often con- 


PREVIOUS experience gained 
while working as a salesman 


for feed manufacturers has 
helped Luther L. Drake, above, 
make a success of his own feed 
firm, the Drake Milling Co., 
Decatur, Ill. Mr. Drake's busy 
rural feed plant is shown at 
lower left. 


front them.” The Drake Milling Co. 
carries a complete stock of nationally 
advertised remedies and Mr. Drake 
is happy to answer farmers’ questions 
on stock and poultry diseases, in an 
effort to clear up their problems for 
them. 

“The sale of remedies increases our 
prestige among the farmers,” he ex- 
plained. “When we can, we give the 
correct answers to the customers’ 
problems. But when we're not sure, 
we always refer the farmers to compe- 
tent veterinarians because we feel 
there is no place for guesswork when 
the lives of valuable poultry and live- 
stock are at stake.” 

Besides the sidelines mentioned 
above, the Drake Milling Co. stocks 
poultry feeders and fountains, hog lot 
equipment, and a dozen other farm 
necessities. As new products appear 
and a demand arises for them they are 
added to the Drake Co.’s growing in- 
ventory. 

Live demonstrations, direct mail, 
and newspaper advertising all con- 
tribute much to the firm’s program to 
attract prospective customers. Liberal 


use is made of newspaper display space 


and booklets, folders, and other pro- 
motional pieces are mailed to regular 
customers and prospects at frequent 
intervals. “We step up our mailing 

(Continued on page 88) 
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FEEDS 


‘Farm-tested” 


A Limited Number of 
LARRO DEALERSHIPS 


Now Open! 


co 6, ) Chicago 4 


is 
Detroit 2,( ) San Franc 
hy in securing a Larro De 


alership. Please have 
Gentlemen: | am interested i 


for an appointment. 


ive in my territory phone me 


your representat 


Nome 


Name of Company—— 


non ARE YOU INTERESTED in turning your stock 18 times per year? 
per y 
: —making 90% on your feed investment annually ? 
—building $1,000-per- year customers? 
What thousands of Larro dealers all which builds year ’round exclusive 
over America are doing—you can do! customers, 
eneral Mills, world’s greatest milling 
organization, has the products and the To Look at Larro. 
number of additional dealers in areas 
where we are not now represented. 
Meet. t week! Let’s talk it 
elecece eet.us next wee it over! 
hat sells high 
facts established’ by General Mills re- 
GOO search at Larro Research Farm 
General Mills 
| 0 You are supported by qualified Larro Commercial Feed Division 
. aS Field Representatives. You sell more Dept. 21 
bonnes se than feed. You sell a Feeding Service _ DETROIT (2)—SAN FRANCISCO (6)—CHICAGO (4) 
rite, Phone, Wire or Mail this Coupon 
General Mills, Commercial Feed Division 
f 


¥ Address ———— 
pees 
pe 
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—Farm Boys 


(Continued from page 55) 


each farmer over his back fence, he ex- 
plained that he was the new owner of the 
store, and that he, himself, was a farmer 
and understood their problems. After start- 
ing his business policies, and the brands of 
feed he sold, he suggested that they give 
him a trial, To strengthen his mail intro- 
ductions he spent two weeks calling on the 
farmers in person. 

That Mr. Brownlee’s theory of “customer 
build-up” was sound is undeniable. What 
with a considerable increase in business the 
first year of ownership, and a further in- 
crease the second year, his business repre- 
sents today a five-fold expansion in gross 
volume in only two years. 

The feed business was not new to Mr. 
Brownlee. As a boy he had worked for his 
father, a successful feed dealer for 25 years 
in Starke, Fla. A businessman widely known 
and respected in northern Florida, his fa- 
ther had set an early example for him. 
Even as a boy Mr. Brownlee had planned 
to own a feed store of his own some day. 

During his boyhood days at Starke he 


observed that many farmers continued to 
use obsolete methods merely because they 
were not aware of the improvements which 
agricultural science is constantly develop- 
ing expressly for them. Therefore, like a 
doctor who has always kept abreast of his 
profession, Mr. Brownlee has always been 
alert for new information that will save the 
farmers money and labor. 

“I try to be the farmer's friend,” Mr. 
Brownlee said. “I know most of the farm- 
er’s common seasonal and year ‘round prob- 
lems, and when I'm positive that I can 
offer a solution that is “sure-fire, I do it.” 

As a result the Brownlee Feed store has 
become a center for advisory service. At 
county fairs Mr. Brownlee is a well known 
figure, and his demonstration station is a 
popular spot. His poultry farmers, particu- 
larly, are kept well supplied with helpful 
information which Mr. Brownlee passes on 
to them from the poultry specialist of Al- 
lied Mills, who is a frequent visitor at the 
store. 

“Selling for cash is the best policy,” ad- 
vised Mr. Brownlee. “Although in the few 
instances when I have extended credit I 
have suffered no losses, I feel it is danger- 
ous to offer credit on a large scale. If a few 


“They certainly treat Stella like a queen since she won first prize at the county fair!" 
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bad cases of non-payment ran into compli- 
cations they could very well create unfavor- 
able publicity and the loss of good will is 
usually more expensive than the actual loss 
of money. Unquestionably it is best to avoid 
such trouble entirely by establishing a firm 
cash policy.” 

Mr. Brownlee is able to maintain a large 
stock of merchandise—another advantage 
of operating on a cash basis. Wayne and 
Bruce feeds are displayed both in front of 
the store and inside. 'As an extra feature, 
baby chicks in their incubators line the 
walls. Mr. Brownlee intends to build up 
the variety of his stock putting more em- 
phasis on pet foods and in the near future 
he expects to add small farm equipment to 
his display. 

“One of my future plans is to enlarge, 
and modernize the store and warehouse,” 
Mr. Brownlee said. “This will be done as 
soon as building materials become a little 
more plentiful. I believe that we will con- 
tinue to grow as long as we believe and 
practice the philosophy that courtesy and 
real interest in the customer and his collec- 
tive activities are factors of good will which 
really pay off.” 


George Howe Joins Borden 
Shark Industries Staff 


George L. Howe has been appointed in 
charge of sales and service in its southern 
and southeastern territories by the Shark 
Industries division of the Borden Co., New 
York City, Robert M. French, president of 
the firm, has announced. Mr. Howe began 
his career in the feed industry with the 
Amco Feed stores in Miami, Fla. Later he 
joined Security Mills, Knoxville, Tenn., 
first at the firm’s Miami store and then as 
a salesman operating from Knoxville. 

‘At the beginning of World War II, Mr. 
Howe left Security for government service. 
He is reputed to have sold one of the first 
two gallons of shark liver oil ever merchan- 
dised for sale to poultrymen. During the re- 
cent war period, Mr. Howe was a member 
of the border patrol. 

The Shark Industries division of the 
Borden Co. has headquarters at Stuart, Fla. 


Vermont Feed Men to Meet 
At Burlington Oct. 23 


The fifth educational conference for feed 
manufacturers, dealers, and feeders spon- 
sored by the University of Vermont and 
the state agricultural college will be held 
Oct. 23 at Burlington, O. M. Camburn, 
director of short courses and educational 
conferences, has announced. The meeting 
is planned with the cooperation of the Ver- 
mont Feed Dealers & Manufacturers asso- 
ciation and will be held in the auditorium 
of Fleming museum on the_ university 
campus. 


@ LYLE DREMANN, Princeton, Ill., has 
purchased an interest in the Phillips Seed 
Corn Co. from Irvin Phillips, owner of the 
firm. 
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WHEY FERMENTATION SOLUHLES | 


100% WHEY SOLIDS 50 MICROGRAMS RIBOFLAVIN PER GRAM 


The most complete group of naturally related nutrients 


LACTALBUMIN PROTEIN ...ALL MILK MINERALS . . . LACTOSE 
ALL B COMPLEX VITAMINS PLUS EXTRA WHEY RIBOFLAVIN 


DRIED WHEY wiTtH RIBOLAC is easy to disperse evenly. 
It is economical from the standpoint of cost and labor. 
It increases nutrition content and aids in the assimilation 
of all nutrients in the ration. ; 


Write National Sales Agents for further data and formula information 


|. CONDENSING | 


National Sales Agents 


co. 


PETALUMA wee CALIFORNIA 
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Simple Improvements 


Cheap But Rewarding Says Cole 


@ IMPROVEMENTS to feed stores 
need not be excessively expensive, ac- 
cording to M. C. Cole, who operates 
the M. C. Cole Hatchery in Dallas, 
Tex. Mr. Cole believes firmly that 
every feed dealer and hatcheryman 
who really wants to modernize and 
enlarge his store can do so without 
going bankrupt. 

“The better equipped a feed store 
or hatchery is, the more business it 
attracts,” he explained. “But to im- 
prove a store doesn’t necessarily re- 
quire a lot of money. Instead, a few 
simple alterations here and there can 
really build business.” 

Several months ago Mr. Cole visited 
a florist shop and while there got a 
new idea which he immediately put 
into practice at his hatchery and feed 
store. The idea was a simple but effec- 
tive one: attractive green vines would 
dress up the exterior of his display- 
room to good advantage. Although the 
vines are not at their best in the cold- 
er months of the year, in the spring, 
summer, and autumn Mr. Cole expects 
them to effectively highlight the ex- 
terior of his store. 

Mr. Cole’s improvement ideas have 
really clicked with poultrymen and 
other feeders in the Dallas area who 
have enabled him to enlarge his busi- 
ness quarters three times since the firm 
was established six years ago. Incor- 
porated into each expansion program 
have been new features designed to 
make shipping easier and more plea- 
sant for Cole Hatchery customers. 

The most recent remodeling pro- 
ject involved addition of a new 33- 
foot wing. The M. C. Cole Hatchery 
building now measures 123 feet in 
length by 36 feet in width with the 
retail displayroom 36 by 62 feet. The 
remainder of the building houses the 
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firm’s modern hatching equipment. 

Knotty pine paneling for the dis- 
playroom walls was included in the 
recent remodeling program. Installed 
at a total expense of $350, the attrac- 
tive paneling extends five feet up from 
the floor and, according to Mr. Cole, 
is far less likely to tear feed sacks than 
the sheet rock wall board which it 
now covers. 

“My aim is to eventually have the 
most sanitary and attractive feed store 
and hatchery in the entire Lone Star 
state,” Mr. Cole declared. “Of course, 
it will be a step-by-step proposition 
but we intend to keep remodeling and 
improving constantly.” An ultra-mod- 
ern germ-killing lamp is the most re- 
cent improvement in the Cole Hatch- 
ery chick room. 

In 1946 Mr. Cole spent $2,700 on 
advertising, which evidences his belief 
in the importance of keeping his firm’s 
name and services it offers before the 
public. Because daily newspaper rates 
seemed too high, Mr. Cole invested 
in display and classified space in wide- 
ly read free circulation shopping 
guides. “In classified copy, we outline 
our entire stock of merchandise,” Mr. 
Cole explained. “We're proud of the 
quality lines we handle and always 
use the brand names in our advertising 
copy.” 

Recently Mr. Cole erected a large 
sign alongside the busy farm thor- 
oughfare on which his store is located, 
listing the varied merchandise he han- 
dles. The sign is brightened with a 
brightly colored 4-foot baby chick. On 
this chick’s body are listed the various 
products which the M. C. Cole Hatch- 
ery features. 

“Our new sign will always be light- 
ed at night because many of our best 
customers originally decided to stop 
in at our store after having seen some 
of our advertising elsewhere. We feel 
that many prospective customers who 


MODERNIZING need not 
necessarily be a highly expen- 
sive proposition, according to 
M. C. Cole, owner of the M. 
C. Cole Hatchery, Dallas, Tex., 
whose attractive store is shown 
at left. Simple alterations can 
be both cheap and effective, 
he asserts. 


MONROE C. COLE 


are driving past at night will have the 
name and location of our store firmly 
implanted in their minds by the light- 
ed sign,” Mr. Cole explained. 

Adjoining the cash register counter 
at the M. C. Cole Hatchery is a stand- 
up type desk similar to those used in 
post offices. Called the “register desk”, 
it is equipped with a pen and inkwell 
and a register book in which farmers 
are invited to record their names and 
addresses on their first visit to the 
store. All farmers get an attractive 
four-leaf clover key ring shortly after 
they register in the big book. 

“We now have more than 4,000 
farmers on our direct mailing list, 
thanks mainly to our register book 
and our free gifts,” Mr. Cole reported. 
“We utilize every piece of promotion- 
al literature furnished by our suppliers 
because we feel that every single 
pamphlet or circular will appeal to at 
least one farmer. If only one circular 
out of 1,000 does a good selling job, 
we feel that our direct mail efforts are 
worthwhile.” 

A mail order catalogue in which all 
merchandise is listed is mailed to cus- 
tomers once a year. This facilitates not 
only mail but also telephone orders, 
since customers have pictures and 
complete descriptions of merchandise 
readily at hand when they are placing 
their orders. Other mailings during 
the year concentrate on the various 
departments of the M. C. Cole Hatch- 
ery. 

“We always add a personal touch 
to these direct mails by including a 
mimeographed letter with our own 
opinions and predictions on poultry 
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and livestock market prices, feeding trends, 
and other data,” Mr. Cole stated “We in- 
clude in this letter information about the 
doings of our staff, our prominent custo- 
mers, and other newsy items of interest to 
our clientele.” 

A special item of merchandise handled 
at the M. C. Cole Hatchery is the “Chick 
Hotel”, a glorified brooder designed by Mr. 
Cole himself. This incorporates a four-tier 
arrangement with one-week-old chicks on 
the upper story, fryers on the first tier, 
and other age birds on the other tiers. The 
brooder is constructed of white porcelain 
and its ventilation and temperature are ther- 
mostatically controlled. 

From store layout to merchandise han- 
dled, everything at the M. C. Cole Hatch- 


ery evidences progressive ideas, sound mer- 


chandising, and a real belief that the profits 
of the feed dealer and hatcheryman are di- 
rectly related to the amount of service he 
renders his customers. 


@ JORGENSEN FEED & SEED STORE, 

Avoca, Iowa, is constructing a new 30 by 

60 foot concrete block building. 


FEED FIRMS ENTERTAIN 

Customers and friends of four midwest- 
ern feed firms were guests at a golf party 
and dinner held Aug 28 at the Le Mars 
Country club, Le Mars, Iowa. The four 
companies which played host were Plymouth 
Brokerage Co., Plymouth Cereal Mills, Her- 
cek & Cass, and the La Budde Feed & 
Grain Co. 


fo 


has 2% butterfat. 


WRITE 


Bulletin Building, Philadelphia 7, Pa. 
Locust 7-2040 


Rittenhouse 6-9885 


/ Supreme Brand 
Condensed BUTTERMILK 


A pure, liquid creamery buttermilk just 
as it comes from the churn—condensed 
under vacuum to remove part of the 
moisture for economy in shipping and 
ease in handling. Contains all the na- 
tural nutritive qualities of fluid milk 
plus more lactic acid. The thick body of 
Supreme Brand Condensed Buttermilk 
provides all the valuable solids of milk, 
retains the original vitamins, minerals, 
proteins, milk sugar, lactic acid, and 


WIRE © PHONE 


Buttermilk Bill says, 


teady Customers 


® Nothing has been removed except the water, nothing has been 
added. Contains no skim milk, whey or preservatives. Packed in 
the fomous yellow barrel. 


Resigns PENB Post 
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GLENN H. CAMPBELL 


Glenn H. Campbell, Campbell-Sanford 
Advertising Agency, Cleveland, Ohio, has 
resigned as secretary of the Poultry & Egg 
National Board on the advice of his physi- 
cian, Homer I. Huntington, Chicago, IIl., 
PENB general manager, has announced. 
Mr. Campbell served as secretary of the 
Board since it was organized in 1940. He 
has been elected a honorary director for 
life. 

L. ‘A. Wilhelm, executive secretary of 
the State Poultry Association of Indiana, 
has been appointed to fill out the remainder 
of Mr. Campbell's current term as secretary. 
He will serve in this temporary capacity 
until an election is held at the next PENB 
directors’ meeting in January, 1948. 


Mungall Elected President 
Of Canadian Manufacturers 


George D. Mungall, Montreal, was 
elected president of the Canadian Feed 
Manufacturers National Council at the or- 
ganization’s annual convention held re- 
cently at Bigwin inn, Lake of Bays, Ont., 
the group has announced. Mr. Mungall 
succeeds R. A. Stone who was president for 
many years. 

D. McLaren, Calgary, was elected vice 
president and the following members were 
chosen for the executive council: H. R. 
Cook, Toronto; D. A. Finlayson, Manitoba: 
S. A. Early, Saskatoon, Sask.; and A. D. 
HFilliker, Vancouver, B. C. 


e@ B. O. BOWEN, Heber Springs, Ark., 


has opened the Heber Farm Supply store. 


NEW FEED BUSINESS 
Mertens Milling Co., Withee, Wis., has 
been opened by Joseph Mertens, to serve 
farmers and feeders of north central Wis- 
consin. The firm will engage in a general 
feed business, handling feed, field seeds, 
and farm supplies, according to Mr. Mertens. 
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YOUR BRAND IN COLORS + YOUR § 
AID IN COLORS + YOUR BRAND IN § 


ON THE BEMIS BAND-LABEL 


Your brand isn’t buried on a Bemis Band-Label, for it goes all 
around the bag. . . makes instant identification easy no matter 
how the bags are stacked. 


Bemis-designed machinery attaches the Band-Label with 
water-soluble paste during the bagmaking. Housewives can 
remove the label easily by soaking it in water. 


Women look for Bemilin Band-Label* Bags because they want 
the choice Bemis patterns. Created by New York stylists, nearly 
all designs are of the type usually found only in expensive gar- 
ments. This powerful appeal to women swings extra sales 
your way. *Patent applied for 


“THE KING'S OTHER LIFE,” the 


life story of “King Cotton,"isanew BEMIS B R 0. BAG ‘ 0. 


Bemis motion picture in full color Baltimore: © Boise « Béston Los Angeles Louisville 

with sound. It is ovellabte for Charlotte Denver e Detroit i “BAG” Mobile e New Orleans 

showing to your office and plant East Pepperell © Houston .Someu New York City © Norfolk 

organization as well as other Indianapolis ¢ Kansas City : = : Oklahoma City « Orlando 


Omaha Peoria Pittsburgh Si. Helens, Ore. © St. Louis Salina Salt Lake City 
groups. Write us for details. San Francisco e Seattle ¢ Wichita ¢ Wilmington, Calif. 


THE FEED BAG — September, 1947 e7le 


Ro 4 
OLOR PA 
IN COLORS YOUR BRAND IN COLQ 
RY Mme 4/your BRAND IN COLORS + YOUR BR . 
IN COLORS YOUR BRAND IN Cq 
4 N 2 BRAND IN COLORS - YOUR 


Steinke and Kuehn Elected 
Directors of Van Dusen Co. 


William Steinke and Henry Kuehn, vice 
presidents and co-managers of the King 
Midas Flour Mills division, were named 
directors of the Van Dusen Harrington Co., 
Minneapolis, at the annual meeting of the 
board of directors held Aug. 14. Herbert N. 
Chadbourn, a former director, was retired 
in July. 

Paul H. Christensen was elected vice 
president and general manager of terminal 
properties and C. R. Holstrom was named 
assistant treasurer. 


The following were again named for 
offices of the corporation: H. G. Dickey, 
chairman of the board; T. P. Heffelfinger, 
president; F. P. Heffelfinger, vice president; 
G. W. P. Heffelfinger, vice president; A. C. 
Remele, vice president and general counsel; 
H. E. Kuehn, vice president and co-manager 
of King Midas Flour Mills division; W. M. 
Steinke, vice president and co-manager of 
King Midas Flour Mills division. 

Harry Shere, vice president and general 
manager of merchandise and terminal ele- 
vator division; F. F. Murray, vice president 
and assistant manager of merchandise and 
terminal elevator division; G. W. Banning, 
vice president and general manager of com- 
mission department; R. W. Kemerer, vice 


HENRY KUEHN 


president and general manager Atlas Lum- 
ber Yards division. 

J. A. Mull, vice president; C. B. Rogers, 
secretary and treasurer; J. B. Templeton, 
assistant treasurer; E. W. Benjamin, assis- 
tant treasurer, assistant secretary and assis- 
tant general manager of Atlas Lumber 


WILLIAM STEINKE 


Yards division; A. V. Woodbury, assistant 
secretary and assistant treasurer; E. C. Ger- 
ber, assistant secretary and assistant treas- 
urer; J. W. Jackson, assistant secretary; J. D. 
Stone, assistant treasurer; M. R. Hagstrom, 
assistant treasurer; and F. H. Ramsey, as- 
sistant treasurer. 


Western Condensing Co. Holds Get-Together for Peebles Distributors 


Immediately following the American Feed 
Manufacturers convention at Chicago last 
May the Western Condensing Co., San Fran- 
cisco, Calif., held a get-together for distribu- 
tors of Peebles products which included an 
inspection trip of the company's plant and 
laboratory at Appleton, Wis. The photo above, 
taken at the North Shore Country club, Ap- 
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pleton, shows, from left to right: (1) N. B. 
Stone, (2) K. W. Ward, (3) Wayne Fish, 
(4) Fred DeHoff, (5) Dr. Fred Hill, (6) Dr. 
Nelson Rodgers, (7) K. M. Walters, (8) Car- 
roll Swanson, (9) Ellis Hart, (10) George 
Moutner, (I!) Clyde Lawrie, (12) Otto Tant- 
zer, (13) F. M. Lightfoot, (14) W. R. Palmer, 
(15) Harry Dyson, (16) M. A. McClelland, 
(17) Ara Call, (18) F. J. Barlow, (19) Mrs. 


D. E. Bell, (20) Roy W. Coolidge, (21) James 
Greenfield, (22) Frank H. Snell, (23) James 
D. Sheridan, (24) Roy F. Benkert, (25) Ray 


Van Poucke, (26) Dr. J. M. Mcintire, (27) 
Robert A. Zuercher, (28) J. R. Wall, (29) 
R. A. Mayer, (30) Colonel Harmon, (3!) 
H. L. Pollard, (32) Harold Atkinson, (33) 
E. A. Towns, (34) Ware Bosworth. 
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through the salt block! 


u éssentially what happens to in- 
organic iodine in salt blocks. It oxidizes from the sur- 
face so rapidly that the animal probably never catches 
up with it in the middle of the block. 


= This sketch shows yo 


only in degree when in- 


Tests show this loss differs 
dize livestock feeds and 


organic iodine is used to io 
mineral mixtures. 
iodine losses can be eliminated when salt 
blocks and feeds are iodized with Tra-min. Tra-min 
contains “protein-bound” Organic Iodine — which is 
100% stable! Add Tra-min to your feeds. 


However, 


1ODINE 
INSIDE 


it is Strength ‘unt 
protein- 


bound” : 
y by digestion Animal requi 
2 hs. per ten equirements as established by 
When feed supplies the ational Research Council Standards 
S wit ra-mi 
Cc in Ch 
an be sure your customers are getting full iodine a, ickens Cattle Swine Sheep 
Besides, six i 
-year f lodi .50911 Mg. .5 Mg. Mg. 
es better growth eed feed s. body 
d reproduction in farm animals and poultry 
In additi M 26.831 Mg. | 25. Mg. 
supplies 100% stable Organic lodine—Tra-min also feed 
rtant trace minerals 
—manganese, cobal 
per, iron and zinc. . COM> 
arson on the right shows how Tra-min satisfies the Mons 
nal requirements of these minerals i 
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8 feed feed ‘ 
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hen you iodize your feeds with this i 9. ie. 
Save money ... im is important ingredient! 
Write today for Prove your feeds . .. iodize with Tra-min = pig 
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nt Facts F 
Address Dept. B-9, ile on Tra-min. a .32847 Mg. 
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feed 


2 Ibs. of TRA-MIN to a ton of feed is all you need except 
mam in concentrates or when grain is fed along with mash 


ISCONSIN. TEXAS NEW ENGLAND 
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Salt Helps Save Soft Corn 


Its Use Prevents Spoilage in Cribs 


@ THERE is little reason to work hard all 
summer growing a crop of corn and then 
let part of it mold and spoil because of cool 
days and chilly nights in late August and 
early September. Grain corn, in fact, needs 
an extended fall season to fully mature. 
Although there are types of corn that 
will ripen in 90 days, still the corn must 
have hot days and warm nights until it has 
passed the early dent stage. In places where 
the grower really needs a 90-day corn, the 
weather is often so cool that a cold snap 


Make up the Triple Reduction 
Process that produces the Gran- 
ular Grind HERE... . Each 
phase of the Triple Reduction 
Process plays its own part in 
reduction. It also prepares the 
material so that the following 
phase functions to full effi- 


By E. B. TUSTIN, Jr. 


hits the crop before ripening is well enough 
along, resulting in soft corn. This year there 
is the additional hazard presented by a late 
spring and wet weather. 

Only two years ago much corn was 
frosted in September and so did not go as 
far in feeding livestock as expected. 

Unless frost holds off and we have a 
warm September, many fields will fail to 
make hard corn this year and much silo 


ciency. The controlled move- 
ment of the material through 
the Triple Reduction cycle pro- 
duces the Blue Streak Granu- 
lar Grind - - - that farmers and 
feeders recognize as the high- 
est in feeding value. 


PRATER PULVERIZER COMPANY 


1515 SOUTH 55TH COURT 


CHICAGO 50, ILLINOIS 


MILLS 


Bive Streak 
Advance 


THE MILL 
THAT PRODUCES 
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GRANULAR 
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corn will never pass the early dent stage 
beyond which it has the high nutritional 
value that saves other feeds and puts good 
gains on beef cattle. The dry matter in 
soft corn, per acre, is much less than if the 
corn had fully matured, in fact a crop of 
corn may increase 50 per cent in food value 
from the time it is in the milk stage until 
it passes the early dent stage. 

When early frost comes it kills the blades 
of the ears, they lose their carotene, become 
dry, and are soon blown off by the wind. 
Frost bursts the cells of the grain and the 
first rain washes out much of the nutritive 
value. Sometimes stormy weather follows a 
frost, causing the crop to deteriorate rapidly. 

When corn has reached the dent stage, 
but failed to dry and harden properly, the 
problem now is how best to handle it. The 
more of it which can be snapped or husked 
and fed directly from the field, the better. 
However, it makes better feed for cattle 
than hogs because hogs cannot hold enough 
of it to do their best. 

What we are concerned with now is how 
to best manage soft corn which must be 
handled in the usual way: shucked or picked 
from the standing stalks in the field. The 
treatment that applies to soft corn applies 
also to mature corn with a high moisture 
content, but to a somewhat lesser degree. 

Unless the weather is bad, corn with a 
high moisture content will dry faster on 
the stalk in the field than in the crib. Such 
corn should be left until the very last to 
harvest. Farmers should get out the more 
mature fields first if there is any choice. 

Single cribs out in the open are best for 
drying corn which is high in moisture con- 
tent. If some cribs are narrower than others, 
put the soft corn in the narrowest cribs. If 
some cribs are better located than others to 
get good wind pressure, farmers should 
give the soft corn this advantage. 

Tke proposition of using salt on soft 
corn to help prevent spoilage has been 
thoroughly investigated at the Ames, Iowa 
experiment station. In soft corn years in 
the past, large amounts of salt have been 
used. Tests indicate that the use of salt 
definitely reduces the deterioration of soft 
corn. 

One pound of salt for each 100 pounds 
of ear corn is suggested, for this quantity 
has been proven beneficial for the preserva- 
tion of the corn and at the same time aids 
in the digestion and assimilation of the 
corn by stock. 

A layer of ear corn one foot thick is 
placed in the corn crib, salt scattered over 
it, then another layer of corn added, salt 
thrown on it, and so on. The salt should 
be well distributed through the ear corn. 

Salt will not make good corn out of poor 
corn, but together with proper ventilation, 
salting the corn will reduce heating and 
molding. 

BUY HISTORIC MILL 

Four Minnesota men have purchased the 
historic P. Ekern Co. feed mill at Pigeon 
Falls, Wis., from Ernest A. Sletteland, 
grandson-in-law of the founder. The new 
owners are: Olaf Larson, Northfield; Vic- 
tor Larson, Taylor; Arthur Erickson, Tay- 
lor; and John Erickson, Waumandee. Oper- 
ation of the Pigeon Falls mill had been in 
the Ekern family since 1880. 
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: a) a PRIMARY CRUSHING 
FEEDING 
: ; 4 = po PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 
\ AASINK | Permanent | 
a Streamliner ) 


Agricultural Division 


MAIL THIS COUPON TODAY! 


Commercial Solvents Corporation, Terre Haute, Indiana 
Please send me, without obligation, additional information on B+ Y-21. 


B Y-21 ? rich source of 


natural riboflavin, comes as a 
dry, mill-ground, easy-to-mix 
meal. It is free-flowing in 
any climate. It stores well. 
It retains its potency—guar- 
anteed at 3630 milligrams 
per pound. It blends perfect- 
ly with other feedstuffs and 
keeps feed mixtures uniform. 


Packed in convenient 50- 
pound bags, B-Y-21 is avail- 
able for immediate shipment 
—anywhere, in any required 
quantity. For a dependable, 
economical, uniformly-rich 
feed ingredient that blends 
perfectly, buy B-Y-21. Write 
for all the information on 
using B-Y-21 dried fermen- 
tation solubles in your feeds. 


*Reg. U.S. Pat. Off. 
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“Performance of a mill is what counts . . . after every- 
thing is said and done. Performance of grinding units 
largely determines a mill operator's percentage of profit." 


Jay Bee Grinders have won and hold 
leadership through consistent, superior 
performance ... day in, day out... 
year after year. 


. « « The kind of performance that re- 
sults in big capacity of quality grinding 
. . . that increases mill output and de- 
creases operating expenses. ... The 
kind of performance that leading mill 
operators KNOW they get from their 
Jay Bee units. Superior Jay Bee per- 
formance is a result of over a quarter 
of a century's experience in mill manu- 
facturing. 


Jay Bee Mills are made in many 
models and sizes, from 12 to 200 HLP., 
for Belt, V-belt or Direct Connected 
drives ... for every grinding purpose. 
Jay Bee Portable grinders widen your 
area of service and also serve as 
auxiliaries to your stationary mill in 
rush times. 


Model W. 
Direct Connected. 
60 to 200 H.P. 


For details about Jay Bee grinding equipment, station- 
ary or portable, write any of the addresses below. 


J. B. SEDBERRY, INC. Franklin, Tennessee 


John J. Woods & Sons, Jay Bee Sales Co.....Kansas City, Mo. A. E. Thompson Co. 
T. G. Holland Mach. Co........- 474 Fairfax Rd., Drexel Hill, Pa. 718 Washington Ave. N., Minneapolis, Minn. 
E. B. Harrison Cairo, Georgia Douglas W. Palmer-........ 3808 44th Ave. S, W., Seattle, Wash. 
0. D. Padgett Sandersville, Ga. L. C. Dibert Company 
A. F. Shirk Box 523, Canton, Ohio 787-793 Brannan St., San Francisco, Calif. 
Jay Bee Sales Co.................... .220 Broadway, New York 7, N. Y. Western Engineering & Equipment Co 
Frank S. Sanders.................... P. O. Box 656, Gainesville, Fla. 5699 District Blvd., Los Angeles, Calif. 
Bryant C. Long................ 1601 Choctaw St., Baton Rouge, La. H. A. McLeod Forest, Mississippi 
Jay Bee Sales Co Jackson, Tenn. J. D. Vance P. 0. Box 497, Murfreesboro, Tenn. 
Jay Bee Sales Co................. 4619 So. 7th Ave., Louisville, Ky. J. R. Sorrells Dothan, Alabama 
M. E. Padgett Bennettsville, S. C. SS eee 1508 S. First St., Louisville, Ky. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas Lima Armature Work Lima, Ohio 
W. H. Hust, Jay Bee Co The Sanders Co ~ Greenwich, Ohio 
1031 N. Humphrey Ave., Oak Park, Ill. Cc. Y. Wier, Jr. 319 Rutger St., Utica, New York 
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Minerals Vital Good Nutrition 


But Feeding in Excess Must be Avoided 


@ MANY factors contribute to good 
health and good nutrition. The well 
balanced diet contains an adequate 
supply of protein, fats, carbohydrates, 
vitamins, and minerals. 

To begin with, we must accept the 
premise that continuous cropping and 
the ravages of weather have robbed 
our soils of many of the minerals that 
we now know are so important to 
good health. These minerals, that were 
formerly thought of as contaminants 
of the soil, are now known to be 
among the critical factors responsible 
for life or death. We know now that 
the functions of life itself cease unless 
these minerals are present in required 
amounts. 

Experiments with the hearts of 
frogs and turtles have shown that they 
can be kept beating when in a proper 
mineral solution; deprived of the 
necessary mineral the heart beat 
ceases. Experiments by Professor Os- 
car Erf at Ohio State have clearly 
demonstrated the vital role of the 
trace minerals, as have also experi- 
ments conducted on the farms of Wil- 
liam Kenan, jr., at Lockport, N. Y. 
and Ed Kuck at New Knoxville, Ohio. 
Investigations in Michigan, Wiscon- 
sin, Florida, New Hampshire, New 
Zealand, Australia, and Sweden have 
demonstrated the life-saving impor- 
tance of the element cobalt. Other 
experiments carried on with mangan- 
ese, iron, copper, and iodine have 
demonstrated their need in the diet. 

When considering the 65 elements 
present in soils, it is well to be cogniz- 
ant of the fact that each form of life 
is interested only in itself; and that 
in utilization of the factors necessary 
for growth and life, many are con- 
verted into such a form as to be not 
readily available to the succeeding 
form of life. Thus, while soils may re- 
quire certain stimulants for the grow- 
ing of better crops, animals may again 
require stimulation for good health 
and growth. 

An example of the above statement 
is the phosphorus in cereals. This is 
in a form called phytin phosphorus, 
a form which is almost completely un- 


“A summary of an address presented at a recent 
meeting of the Suburban Cattle Breeders asso- 
ciation held at Sugartown, Pa. 
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available to livestock, except what has 


_ been acted on by the enzyme phytase. 


Since there is very little of the latter 
present in the digestive tract, animals 
cannot obtain enough of their phos- 
phorus requirements from a phytin 
source; consequently, most feeds must 
have additional phosphorus furnished. 
Another illustration is manganese and 
its presence in seeds where it is mostly 
in an unavailable form so that its ad- 
dition to feeds becomes a necessity. 
It is quite possible that the popula- 
tion of favorable bacteria in the soil 
determines to a greater degree than 
we realize the extent to which the 
mineral elements are available to plant 
life. 

Consider the change in the produc- 
tive capacities of our farm livestock. 
Take the domestic fowl for instance. 
Originally she laid a clutch of eggs, 
set on them and hatched out her 
young. Then her job for the year was 
done. Her needs for the essential nu- 
tritive factors were easily satisfied. To- 
day with a capacity for egg produc- 
tion which many times reaches 300 
eggs a year it is easily to be seen that 
her body must take in and transport 
vastly greater quantities of all nutri- 
ents in order to satisfy the needs for 
egg production alone. It was a good 
cow that 50 years ago produced 2,000 
pounds of milk and 80 pounds of 
butterfat annually. Today the good 
cow will produce 16,000 pounds of 
milk and 800 pounds of butterfat in 
a year. When it is considered that for 
each pound of milk produced, 400 
pounds of blood must pass through 
the udder, one realizes how efficient 
must be the transportation, by the 
cow, of essential nutrients, and how 
rapid must be the conversion to avail- 
able forms. The above serves to illus- 
trate how important it is that we fur- 
nish to our livestock an abundance of 
needed nutrients in an easily assimi- 
lated form. 

Another point that we must not lose 
sight of is the greater refinement of 
our foods. This affects both man and 
beast. Our flours of today are so high- 


ly refined that as one writer has so 
well put it: “No self-respecting worm 
will even attempt to live on them”. 
Sugar is another example of high re- 
finement. It has lots of energy stored 
in it, but just try to live on it! In the 
refinement of flour there are several 
byproducts, among which are the mill- 
feeds, bran and middlings. Today the 
greater refinement of the modern flour 
mill removes the wheat germ and its 
valuable constituents from the mill- 
feeds. 

‘In connection with the foregoing 
discussion, the question which we 
must ask ourselves is: How restore 
the balance? C. F. Kettering suggested 
that we go to the sea for a replenish- 
ment of the exhausted minerals. If we 
apply these minerals to the soil, will 
the needs be cared for? Two factors 
necessitate a negative reply. In the 
first place, the self-interest of each 
form of life will lessen the availability 
of these minerals to animals; and in 
the second place, the greatly stepped 
up productive capacity of our farm 
livestock necessitates the addition of 
available forms of minerals directly to 
the feeds. Thus, the latter procedure 
can be shown to be an economically 
sound one. 

At the Texas experiment station, 
experiments were carried on for three 
years with range beef cattle. The ex- 
perimental animals were divided into 
four groups. Group 1 received no min- 
eral supplement. Group 2 received 
raw feeding bone meal. Group 3 re- 
ceived di-sodium phosphate, while 
group 4 received raw feeding bone 
meal plus iron, manganese, copper, 
cobalt, boron, and zinc. Percentage 
calf crops were as follows: Group 1, 
41 per cent; group 2, 61 per cent; 
group 3, 78 per cent; group 4, 82 per 
cent. Average pounds of calf pro- 
duced per cow at the end of the year, 
pro-rated to all cows in the groups, 
were as follows: Group 1, 164; group 
2, 300.4; group 3, 357.8; and group 4, 
390. The average gains made by the 
yearling heifers from weaning to the 
end of the year were as follows: group 
1, 235.6 pounds; group 2, 262.2 
pounds; group 3, 266.6 pounds; and 
group 4, 279.6 pounds. Clearly there 


j 
. 
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is an advantage to be gained by the feed- 
ing of calcium, phosphorus, and the trace 
minerals. 

At the Case School of Applied Science 
in Cleveland, Ohio, where the role of minor 
minerals in Bang’s disease was investigated, 
the proposal was advanced that: 

1. A diet deficient in manganese, copper, 
and cobalt enhances the susceptibility 
to infection by Brucella !Abortus. 

. That the found mineral deficiency may 
be due to the disease. 
. That if cows were fortified by the 
proper feeding of substances high in 
manganese, copper, and cobalt, they 
might then be as successfully inoculated 
against Brucella Abortus as calves are. 
4.That the found mineral exhaustion 
may be due to use of the minerals by 
the animal body to combat the dis- 
ease by the formation of antibodies. 


w 


On the farms of both William Kenan, jr., 
in New York and Ed Kuck in Ohio, work 
carried on with their respective herds has 
confirmed and strengthened the belief that 


trace minerals, in optimum amounts, must 
be present in our feeds. Many of these 
minerals are needed in such minute amounts 
as to be hardly measurable. Nevertheless, 
in their complete absence there is trouble 
to be expected. The cure for cobalt de- 
ficiency calls for only one ounce of cobalt 
sulphate to one gallon of water and one 
tablespoonful of this mixture to each cow 
per day. Similarly the use of any of the 
trace minerals for the cure or prevention 
of deficiency diseases is measured in parts 
per million, and not in pounds or ounces. 

Excesses of minerals should be avoided, 
as they will seriously interfere with the 
efficient utilization of each mineral, since 
one mineral can inactivate another one. Ac- 


cording to Dr. H. H. Mitchell of the Uni- 
versity of Illinois, the following results are 
possible: 

Calcium is the worst offender and can 
interfere seriously with the assimilation of 
other minerals. Too much potassium may 
interfere with magnesium. Too much phos- 
phorus immobilizes iron and manganese. 
Too much iron depresses manganese utiliza- 
tion. Too much iron or aluminum depresses 
phosphorus utilization. Too much salt may 
have unfavorable effects also. 

@ O. LESLIE EIB, Aledo, Ill., has pur- 
chased the Cabeen Feed & Seed store and 
has renamed it the Eib Farm Supply store. 
@ S. G. TURNER, Odell, Ill., has pur- 
chased the interest of his partner, Reid R. 
Tombaugh, in the Tombaugh-Turner Hy- 
brid Corn Co. 


ANIMAL ABNORMALITIES CAUSED BY DEFICIENCIES OR EXCESSES OF ESSENTIAL NUTRIENT ELEMENTS 
(Courtesy of J. F. Wischhusen, Manganese Research & Development Foundation) 


ESSENTIAL ACUTE DEFICIENCY BIOLOGICAL ESSENTIAL ACUTE DEFICIENCY BIOLOGICAL 
ELEMENTS SYMPTOMS FUNCTIONS ELEMENTS SYMPTOMS FUNCTIONS 
CALCIUM Lack of growth, weak- Essential for building nor- } MANGANESE  Perosis or slipped ten- Essential bio-catalyst in 
(lime) ened bones, lowered mal bones and teeth. Im- dons in poultry; poor normal growth and bone 
milk production, and portant in blood coagula- hatchability in eggs. development, maintenance 
sometimes partial par- tion and lactation. Enables Lameness in pigs; de- of body weight, and the 
alysis similar to milk heart, nerves and muscles formed front legs of proper functioning of re- 
fever symptoms; stiff- to function. Regulates per- rabbits. Bowleggedness productive and mammary 
ness in os ad or swollen meability of tissue cells. = Females un- glands. Activates calcium, 
joints; rickets in young able to suckle their phosphorus, iron, but may 
animais. young. Sterilty in males. itself undergo fixation by 
. epraved appetite re- Essential for building o promotion of beneficial in- 
PHOSPHORUS sulting in bone chew- sound bones and teeth, and testinal flora. 
(Phosphate) ing; poor growth and for the assimilation of car- 
poor reproduction; bohydrates and fats. Ne- | MANGANESE _ Brucella Abortus or As a group are essential as 
weakened bones; rick- cessary for enzyme activa- COPPER Bang’s disease in cattle, biocatalysts in the forma- 
ets in young animals; tion. Acts as a buffer in hogs and goats. tion of enzymes, hormones, 
lack of appetite for blood and tissue. Occu- COBALT Undulant fever in hu- proteins, etc. leading to dis- 
roughage. Poor teeth. pies a key position in bio- Asa group mans. ease resistance. When ade- 
logic oxidation. quately pre- 
vent and correct the Bang’s 
‘ Irregular heart action, Sodium and potassium are disease in cattle and un- 
POTASSIUM poor muscular control. cell regulating elements. dulant fever in man. 
sure in cellular tissue an MAGNESIUM rritability, lack of Essential for nerve and 
fluids. Potassium promotes nerve control, poor ap- muscle activity and in bone 
normal growth and muscle petite, convulsions in structure. Aids in growth 
function. Sodium protects calves. Grass tetany. promotion. Has an impor- 
neey against excessive de- tant function in yeast fer- 
hydration. mentation. 
: L Marked salt hunger, Chlorine is an essential | ZING No acute visible symp- Aids in promotion of nor- 
SODIUM and loss of appetite, gen- constituent of gastric , tums demonstrable. mal growth and tissue res- 
CHLORINE eral breakdown of the juices. Will relieve andre- piration. Inter-related with 
nt 0 system. Loss in nal insufficiency. Linked to diabetes insulin and vitamin B-1 
weight. deficiencies. Important in 
; the development of normal 
IODINE Enlarged neck or goiter Essential in regulating the 
in calves, colts and functions of the thyroid regarded as a dietary es- 
lambs and hairlessness its sential as a constituent of 
in pigs. viz; thyroxine, a powerfu carbonic anhydrase. 
oxidation accelerating hor- 
Thyroid cannot func- mone. Important in regu- | BORON No acute visible symp- Their functions in animal 
tion properly. Goiter lating basal metabolism. | aT tjMINUM tums demonstrable nutrition are not yet fully 
and cretinism in hu- yg growth of hair SILICON understood. They appear 
mans. and feathers. to be involved in some bio- 
e VANADIUM logical activities. There is 
i Pale blood and pale Iron is essential for hemo- | sTRONTIUM danger of toxic effects. 
al 
skin color, “salt sick” globin formation. The di- 
COPPER (emaciation, harsh, and valent iron occupies a cen- NICKEL, TIN 
faded hair) of cattle, tral position in hemoglobin 
sheep and goats; structure. Essential in ox- FLUORINE ‘Tooth decay. Essental in the hardening 
“thumps” (anemia, dif- ygen transfer, in cell res- Soft bones. of bones and teeth, but 
ficult breathing) in pigs. piration. Aids in blood cell also toxic. A cumulative 
and in poison. A powerful disin- 
prevention of anemia. Cop- fectant. Corrodes silica. 
per is essential for cata- 
lytic conversion of ironinto | SULPHUR No acute visible symp- Essential to form sulphur 
red blood cells. Aids in toms demonstrable. containing proteins. A con- 
tissue respiration. stituent in thiamine, bio- 
tin, glutathione. 
COBALT Listlessness, retarded Essential in the prevention ue 
glandular activity, loss of anemia, together with No deficiency symp- Unknown. Regarded = as 
YBDENU 
of appetite, stunted copper and iron. Essential toms, but excess causes toxic. 
growth, other symptoms in the functions of the en- diarrhea. This can be 
iron and cop- docrine glands responsible by copper 
per deficiencies in cat- for digestion and growth. sulphate. 
tle, goats and swine. Helps depress pathogenic 
intestinal microflora in ru- SELENIUM No deficiency symp- Unknown. Regarded as ex- 
minants. toms, but eee, tremely toxic. 
loss of hair and hooves. 
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Source of Vitamins A and D 
for feed manufacturers. 


= of America’s 
mel experienced 
ers for over 


Producamm 
most s 
edible 
40 yea 


VITANDRY 2000 
D-Activated Animal Sterol 
Vitamin D3 


VITAND 
A and D Feeding Oils and 
Fortified Cod-Liver Oils 


VITANDRY 
Irradiated Yeast Sterols 


DREW & Co., In 


EAST 26th NEW YORK 10, N. 
: BOSTON: Chamber of Commerce Bldg., Zane 10 « CHICAGO: 919 
£. F. & Co., Ltd., Montreal + BRAZIL: E. F. Drew & 
& LABORATORIES: BOONTON, 
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GRAINS WITH SO 


Here’s a product 


with double appeal 


NADRISOL 
CORN 
SOLUBLES 


1. It is economical 


2. It is effective 


Economical, because it can 
replace more expensive in- 
gredients, and because it 
promotes maximum utiliz- 
ation of the feed. Effec- 
tive, as proven by tests 
which pointed to faster growth and increased 
production. 


Analyses of Distillers Solubles show that it is an 
excellent source of the Vitamin B-G complex and also 
contains a valuable potency of pantothenic acid, niacin, 
choline and biotin. Such properties, of course, consti- 
tute excellent feeding values, a fact which has prompted 
progressive mixers to use it with marked success. 


Produlac Dried Distillers Grains with Solubles too! 
Let it contribute to proper balance in poultry and 
livestock rations. An important Vitamin B-G complex 
potency makes the contribution substantial and note- 
worthy. It can help to give a spark to your mashes. 


LUBLES 
Of 


VATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


DRIED DISTILLERS SOLUBLES 


Arcady Announces Plans to 
Sell 96,000 Shares of Stock 


Arcady Farms Milling Co., Chicago, IIl., 
has announced plans to offer 96,000 shares 
of stock for sale to the public through an 
underwriting account headed by the Cen- 
tral Republic Co. The public offering in- 
cludes 66,000 shares consisting mainly of 
holdings previously in family trusts and 
30,000 shares sold by the company. 

The sale will bring about the first public 
participation in operation of Arcady since 
the firm was organized in 1914. The com- 
pany is capitalized at 200,000 shares of $5 
par value common stock, of which 150,914 
shares will be outstanding on completion of 
the current financing. 

The company was founded by Arthur 
Meeker, for many years an executive of 
Armour & Co., Chicago. The popularity of 
the feed mixed at Mr. Meeker’s Arcady 
Farms prompted the organization of the 
feed manufacturing concern bearing the 
farm’s name. 

Since its inception, Arcady Farms Mill- 
ing Co. has expanded its activities over 28 
states east of the Mississippi. The firm's 
plant at Riverdale, Ill., has a daily produc- 
tion potential of 1,200 tons of formula 
feeds. Its volume of business has grown to 
$15,000,000 a year. 

Until 1935, the company concentrated on 
manufacturing feeds for a limited number 
of large volume customers. In 1935 the firm 
began to manufacture a diversified line of 
formula rations under the ‘Arcady label. 
During the 10 months’ period ending last 
March, 60 per cent of formula feed sales 
were made to customers in Illinois, Indiana, 
Ohio, Michigan, and Wisconsin in the firm’s 
“doorstep” area merchandising plan. 

Arcady finances turkey raisers for their 
feed requirements, taking chattel mortgages 
on the turkeys for security. As of March 
31 of this year the company had $66,730 
outstanding on operations which totalled 
$943,000 during 1946. The firm’s loss on 
this turkey financing plan has been less than 
% of 1 per cent in recent years. 


Eastern Federation Firms 
Adopt Insurance Program 


Feed firms in New York state which be- 
long to the Eastern Federation of Feed 
Merchants have given their wholehearted 
approval to participation in a group plan 
for providing workmen's compensation lia- 
bility insurance, according to an announce- 
ment by Austin W. Carpenter, Sherburne, 
N. Y., executive director of the organiza- 
tion. Plans for affiliation with the New 
York state insurance fund were completed 
July 1. 

The Keevily Corp. of New York City 
has been appointed group plan manager 
for the Federation firms, Mr. Carpenter 
announced. President Kenneth E. Eldred, 
Bainbridge, has named the following mem- 
bers to the Federation’s insurance commit- 
tee: C. Paul Ward, Candor, chairman; Jo- 
seph McAllaster, Gouverneur; I.’ Richer 
Michell, New Berlin; Clarence E. Andrews, 
Jamestown; and Arthur Resseguie, Middle- 
port. 
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Ultra-Life Names Blaever 
Poultry Service Manager 


P. C. (Cope) Blaeuer has been appointed 
manager of the Ultra-Way poultry service 
department and director of the Ultra-‘Way 
school of internal culling, according to an 


announcement by Ultra-Life Laboratories, 
East St. Louis, Ill. Mr. Blaeuer has been 
active in flock inspection and testing, poul- 
try raising, hatchery management, and sales 
work for the past 12 years and has been 
associated with Ultra-Life since 1944. 
Ultra-Life has announced that its new 
poultry and livestock courses will be offered 
at lowered tuition fees. The firm’s current 
livestock training course began Sept. 2 and 
its next poultry training course is scheduled 
to start Sept. 15. Members of the Ultra-Life 
teaching staff in addition to Mr. Blaeuer 
are Dr. C. E. Blye, O. W. Jones, Isaac M. 


Selzer, and Elmer Harris. 


Texas A & M Will Sponsor 


Nutrition Conference 


Texas A & M college, College Station, 
Tex., will hold a nutrition conference for 
feed manufacturers on the college campus, 
Oct. 23-24, Dr. P. B. Pearson of the school’s 
nutrition laboratory has announced. The 
meeting will be open to all feed men and 
others interested in nutritional topics. 

Speakers scheduled to address the con- 
ferees include Dr. Roland M. Bethke, Ohio 
agricultural experiment station, Wooster; 
Dr. T. H. Jukas, Lederle Laboratories, Pearl 
River, N. Y.; Dr. J. W. Hayward, Archer- 
Daniels-Midland Co, Minneapolis, Minn.; 
and Dr. H. R. Guilbert, University of 
California, Berkeley. 

Feed men interested in attending the 
conference should write to Dr. P. B. Pear- 
son, Nutrition Laboratory, Texas A & M 
college, College Station, Tex. 


@ JORDAN FEED MILL, Jordan, Mich., 


has installed a new corn sheller. 
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CONTROLS POULTRY 
LARGE ROUNDWORM.... 


(Ascaridia galli) 


‘The nicotine 

in MASH-NIC is 
inert during its passage 
_ through the upper digestive | 
tract, but is released in the 
lower digestive tract by chemi- 
cal reaction with the digestiv 
juices. Full strength is then 
_. brought to bear on the large © 
 reundwormand 


Here’s what you can promise 
your customers when you sell 
them MASH-NIC: Fed in the 
mash, this scientifically pre- 
pared compound does a rea/ 
job of getting rid of large 
roundworm (Ascaridia galli) 
... And it does this without an 
upset in the chicken’s condi- 
tion; no stoppage of growth; 
no loss in egg production. 
The nicotine is insoluble in the 
mouth, throat, crop and gizzard and 
is only released in the small intestine 
where the roundworm lives. Once 
sold, customers STAY sold. MASH- 
NIC shows results — and that’s 
what counts — RESULTS! 


MASH-NIC DEWORMING 
MASHES are now offered by many feed 


mixers and manufacturers — proof in itself 
that Mash-Nic is RIGHT — proof that it is a 
product worthy of selling effort. 


Here’s a chance to make some nice extra profit 
— selling MASH-NIC either ready mixed in the 
mash, or in concentrated form for home mixing. 
And your customers will thank you for telling 
them about MASH-NIC. 


TOBACCO BY-PRODUCTS & 
uma!) CHEMICAL CORPORATION, 
— INCORPORATED 
LOUISVILLE 2, KENTUCKY 


| CONTAINS NICOTINE 
ODORLESS + + TASTELESS 
ENSOLUBLE NON-VOLATILE 


be 
P. C. BLAEUER | 
prompt elim- 
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GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 


BRANCH OFFICES 
AT 
AMES, IA. 
ALGONA, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 


The 21-gun birthday salute for October 
is to W. A. (Art) Maney, president and 
treasurer of Maney Bros. Mill & Elevator 
Co., Minneapolis, Minn., who will light his 
birthday candles Oct. 11. 

Mr. Maney’s father, Thomas A. Maney, 
started in the feed business back in 1884, 
his son joining him in 1912. In 1916 Mr. 
Maney succeeded his father as manager of 
the growing company. During World War 
I he served 20 months in the army, ad- 
vancing from his enlistment rank of private 
to sergeant and then lieutenant. 

Mr. Maney became president and treas- 
urer of Maney Bros. in 1924. The father of 
two girls, his favorite hobbies are motion 
picture photography, bridge and fishing. 
He is active in church work and in various 
Minneapolis clubs. 

Other October celebrants include: 
OCTOBER 1—Carl A. Houlton, La Budde 

Feed & Grain Co., Milwaukee, Wis.; 

Anton Krason, Deutsch & Sickert Co., 

Milwaukee, Wis.; O. W. Smith, Prater 

Pulverizer Co., Chicago, Ill. 

OCTOBER 2—E. L. Dutcher, Farmers Sup- 
ply Co., Ankeny, Iowa. 

OCTOBER 4—Ralph M. Field, Tucson, 
Ariz.; Lee Hammett, Western Advertising 
Agency, Chicago, Ill.; C. Huntington 
Hooker, Northern Milling Co., Wausau, 
Wis. 

OCTOBER 5—S. D. Le Gear, Dr. L. D. 
Le Gear Medicine Co.,. St. Louis, Mo.; 
Wayne Martin, Feedstuffs, New York, 

OCTOBER 6—Allen A. Breed, Milwaukee 
Grain Exchange, Milwaukee, Wis.; Lyle 
H. Hill, Lyle H. Hill Co., Madison, Wis. 

OCTOBER 7—H. A. Bullis, General Mills, 
Inc., Minneapolis, Minn.; F. W. Shekey, 
Farm & Home Cooperative, Fort Atkin- 
son, Wis. 

OCTOBER 8—W. R. Ewing, Ray Ewing 
Co., South Pasadena, Calif.; L. R. Fairall, 
Fairall & Co., Des Moines, Iowa; C. T. 
Kayhart, Corn Products Sales Co., New 
York City; John Manard, John Manard 
Molasses Co., New Orleans, La.; Homer 
J. Savage, Savage, Inc. Buffalo, N. Y. 

OCTOBER 9—4A. C. Adams, Vitality Mills, 
Inc., Chicago, Ill.; Conrad Kamm, P. C. 
Kamm Co., Milwaukee, Wis.; Hugh Sharp, 
Stearns Magnetic Mfg. Co., Milwaukee, 
Wis. 

OCTOBER 10—C. F. Morris, Charlotte, 
N. C. 

OCTOBER 11—W. L. Blows, Blatchford 
Calf Meal Co., Waukegan, Ill.; Charles 
Karschner, New Germany Mill, New Ger- 
many, Minn.; W. A. Maney, Maney Bros. 
Mill & Elevator Co., Inc., Minneapolis, 
Minn.; Richard M. Shoop, Atkins & Dur- 
brow, Inc., Minneapolis, Minn.; Matt G. 
Reitz, M. G. R. Feed Co., Inc., Ham- 
mond, Ind. 

OCTOBER 12—Earl A. Knudtson, North- 
rup, King & Co., Minneapolis, Minn.; 
D. V. McDonald, Nutrena Mills, Inc., 
Kansas City, Kan.; K. B. Neff, Exact 
Weight Scale Co., Columbus, Ohio. 


W. A. MANEY 


OCTOBER 13—Lee I. Archer, Klau, Van 
Pietersom, Dunlap, Associates, Inc., Mil- 
waukee, Wis. 

OCTOBER 14—Dr. C. A. Smith, Standard 
Brands, Inc., New York, N. Y. 

OCTOBER 15—Perc S. Brown, Nopco 
Chemical Co., Harrison, N. J.; Russel/ 
Hanson, Hanson Feed Co., Hollandale, 
Wis.; Lyman Peck, Chicago, Il. 

OCTOBER 16—Paul Gebert, jr., Lincoln 
Mill, Merrill, Wis.; H. C. Pfremmer, 
North East Feed Mill Co., Minneapolis, 
Minn.; E. M. Putney, Ralston Purina Co., 
St. Louis, Mo. 

OCTOBER 17—Hermann Deutsch, Deutsch 
& Sickert Co., Milwaukee, Wis. 

OCTOBER 18—Harry H. Rediger, Atkins 
& Durbrow Corp., Chicago, Il. 

OCTOBER 19—W. M. Steinke, King Midas 
Flour Mills, Minneapolis, Minn. 

OCTOBER 20—R. H. Decker, Virginia- 
Carolina Chemical Corp., Richmond, Va.; 
Jacob Hunter, Antigo Flour & Feed Co., 
Antigo, Wis.; F. H. Kelley, Des Moines, 
Iowa. 

OCTOBER 21—F. J. Hollands, Penick & 
Ford, Ltd., Inc., Cedar Rapids, Iowa; 
Louis J. Kroutil, Atkins & Durbrow, Inc., 
New York, N. Y. 

OCTOBER 25—Fuller D. Baird, Standard 
Brands, Inc., New York, N. Y.; John T. 
Foley, Olmsted & Foley, Minneapolis, 
Minn.; Arthur J. Gill, Silmo Chemica! 
Corp., Vineland, N. J.; Edward La Budde, 
La Budde Feed & Grain Co., Milwaukee, 
Wis. 

OCTOBER 26—E. J. Cashman, Doughboy 
Mills, Inc., New Richmond, Wis.; Cliff 
Du Bois, Mason City, Iowa (Calcium 
Carbonate Co.); Louis Paul Graham, 
Louis Paul Graham ‘Agency, Chicago, IIl.; 
Henry Kusserow, Chas. A. Krause Milling 
Co., Milwaukee, Wis.; R. E. Whitworth, 
Cargill, Inc., Minneapolis, Minn. 

OCTOBER 27—C. A. Cook, Milwaukee, 
Wis., (King Midas Flour Mills) ; Jim Olson, 
Davenport Elevator Co., West Bend, Iowa 
Wayne Robison, Wayne B. Robison Co., 
Washington, Iowa. 


(Continued on page 83) 
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OCTOBER 28—T. G. Balfour, Tobacco 
By-Products €& Chemical Corp., Louis- 
ville, Ky. 

OCTOBER 29—Ellis H. Hamel, Ralston 
Purina Co., St. Louis, Mo. 

OCTOBER 31—L. E. Church, Gulf Coast 
Federated Feed Ass’n., Houston, Texas; 
Guy E. Hillier, Penick & Ford Ltd. Inc., 
Cedar Rapids, Iowa; H. Shere, Van Dusen 
Harrington Co., Minneapolis, Minn. 


Farmers & Merchants Co. 
Rebuilding Its Plant 


Farmers & Merchants Milling Co., Glen- 
coe, Minn., has begun reconstruction of its 
plant which was severely damaged by fire 
last March, according to an announcement 
by L. H. Patten, general manager of the 
firm. Rebuilding of two of the six structures 
lost in the fire is already underway, Mr. 
Patten stated. The new buildings are being 
constructed of reinforced concrete and will 
be fireproof, according to the company. 

McKenzie-Hague-Simmons Co., Minnea- 
polis, are contractors for the new plant 
buildings with the T. E. Ibberson Co. of 
Minneapolis furnishing and installing all 
milling machinery. Fred J. Holtby, vice 
president and engineer for Ibberson, has 
helped the Farmers & Merchants Milling 
Co. plan its redesigned and reconstructed 
plant. 

The first new mill unit will have a capa- 
city of 400 tons daily of commercial and 
custom mixed feeds. A 100,000 bushel ele- 
vator and a 1,000 cwt. flour mill are also 
planned. The firm’s facilities for handling 
custom grinding will also be improved, Mr. 
Patten stated. 

The Farmers & Merchants Milling Co. 
was organized in 1917 and the firm’s board 
of directors has remained the same since 
1937. Mr. Patten joined the company nine 
years ago after 14 years’ service as chief 
chemist and production manager at the 
State Mill & Elevator, Grand Forks, N. D. 


Spencer Kellogg Appoints 
Engel Meal Sales Agent 


Harold M. Engel has been appointed 
meal sales representative by the soybean 
oil meal department of Spencer Kellogg & 
Sons, Inc., Buffalo, N. Y., J. E. Johnson, 
manager of the department, has announced. 
Mr. Engel will handle sales of soybean oil 
meal and linseed oil meal. 

Mr. Engel has been associated with the 
Spencer Kellogg linseed oil meal depart- 
ment for several years and in his new capa- 
city will serve a territory which includes 
the eastern section of Michigan, western 
Pennsylvania, West Virginia, all of Ohio 
except Cincinnati, and Garrett and Alle- 
gany counties in Maryland. 

Mr. Johnson also announced that the 
new Kellogg soybean processing mill at 
Bellevue, Ohio, has been completed and 
is now in operation. 


@® HAVANA RIVER GRAIN CO., Ha- 
vanna, Ill., is now operating its new ele- 
vator which was completed recently. 
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NATIONAL Sales 
are towing Sales 


The Calf’s Best Friend Since 1885 


In National No-Milk Calf Food you'll find the sales performante you've always 
wanted — steady monthly turn-over around the calendar, increasing volume year by 
year. That's the record National No-Milk has put on the books of thoughtful dealers 
everywhere . . . feed men who have weighed their lines by the results reported 
by customers. These men will tell you that no other line of calf food has established 
the brand loyalty that National No-Milk enjoys in their community. Time-tested and 
time-proved by three generations of dairymen. Write today. 


NATIONAL FOOD COMPANY 


FOND DU LAC, WISCONSIN 
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— Farm Surveys 


(Continued from page 61) 


Feed Co. sponsored baby picture contests 
that were also noteworthy subjects for dis- 
cussion in the friendly telephone calls. This 
unique promotion may be resumed in the 
future. 

“I try always to be ready with an ap- 
propriate introductory topic when I call a 
farmer,” Mr. Gay explained. “I always get 
this in mind before I even ring the number 
because if a telephone conversation starts 
wrong it is almost certain that no sales 
will result.” 

After “breaking the ice” with a timely 
introduction, Mr. Gay makes his call brief 
and to the point, “I talk to the farmer as 
if we were face to face with the emphasis 


on brevity and conciseness. I never forget 
that the farmer at the other end of the line 
may be far too busy to ‘shoot the breeze’.” 

Mr. Gay employs every spare moment he 
gets during his busy working day to make 
these calls and to compile new lists of tele- 
phone prospects. “Everyone in the store 
has an active part in this promotion and 
we constantly seek our employes’ help in 
the promotion,” he explained. 

Earl Gay is a director of the Gulfport 
chamber of commerce and a member of the 
city’s school board so has a broad civic 
background and an excellent opportunity to 
meet people who are potential customers. 
With his father, Edward C. Gay, and his 
brother, R. W. Gay, he is working con- 
stantly to improve the scope of service 
which the Gulfport Feed Co. renders to 
its customers. 


“WHY LOSE YOUR CUSTOMERS? 


COBALT DEFICIENCY. Photograph 
through the courtesy of the Florida 
Agricultural Experiment Station, 
Gainesville, Florida. 


HEALTHY STOCK 
MEANS HEALTHY 
FEED BUSINESS 


Feeds that aren't COMPLETELY mineralized always present the danger 
of mineral deficient rations, dissatisfied customers. 


MANGANESE DEFICIENCY. Pho- 
tograph through the courtesy of the 
Poultry Husbandry Department, Cor- 
nell University, Ithaca, New ork. 


Formula 


MINERAL CONCENTRATE 


Adding Herman Nagel's “Formula B” to your feeds assures COMPLETE 
Mineral Nutrition—adds both talking points and performance. It -assures 
adequate phosphous nutrition, because the phosphates are COMPLETELY 
SOLUBLE. It prevents “trace mineral’ deficiency, because it contains 
Manganese, Cobalt, Iodine, Iron, Copper, Zinc, Boron, all in proper bal- 
ance. You add Calcium Carbonate and Salt from your own supply—save 
freight and cost. Requires no’ premix. 


RATE 


Like “Formula B” except it 
does not contain the phos- 
phates. Useful in supplying 
balanced “trace” minerals to 
phosphous-rich feeds or rations. 


WRITE FOR NEW CIRCULARS ON 


BOTH 


“FORMULA B" 


Distributed in Eastern Area by 
The Amburgo Company, Inc. 


AND "TRACE" 


1421 Chestnut St. 
Philadelphia 2, Pa. 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 


— Selling by Phone 


(Continued from page 44) 


Smith declared. Three rooms house the 
firm’s office facilities. One room serves as 
Mr. Smith’s private office, another as the 
bookkeeping department, and the third as 
a public reception room. The firm’s sec- 
tional brooder filled with baby chicks for 
sale has a place in this third room. 

To supplement his sales of formula feeds, 
Mr. Smith operates a Prater mixer and 
grain chopper as an accommodation to his 
customers. On request, he mixes a quality 
Lederle Laboratories anti-coccidiosis product 
in the rations ordered by farmers whose 
chickens are afflicted by the costly disease. 
Besides a full line of Lederle remedies, the 
Smith Feed store also handles the popular 
Dr. Salsbury’s line. 

Every Thursday a neat display advertise- 
ment publicizing Mr. Smith's feed store 
appears in the Nashville daily newspaper. 
Mr. Smith ties in his radio advertising with 
the nation-wide broadcasts sponsored by the 
Quaker Oats Co. and occasionally does di- 
rect mail advertising. 

Cash is the rule at A. J. Smith, jr.’s feed 
store and only a few large volume purchas- 
ers are allowed 30-day credit. Mr. Smith 
has yet to lose his first cent on bad debts 
so is firmly convinced of the advantages of 
selling for cash. 

“Telephone selling, well planned delivery 
routes, and a modern store layout have 
helped us along the road to success in our 
first two years in business,” Mr. Smith de- 
clared. “We think theyll help us along 
that same road in the future!” 


Clark Mills Now Operating 
Northwest Distributing Co. 


Clark Mills, Inc., Colby, Wis., is the new 
name for the former Northwest Distributing 
Co., whose properties were purchased June 
12 under bankruptcy proceedings by S. J. 
Miller, Marshfield cheese company execu- 
tive. Mr. Miller has leased the properties 
at Colby and six other Wisconsin towns to 
the new corporation. 

Peter Bootzin, Medford, brother-in-law 
of Irvin Marcus, founder of Northwest Dis- 
tributing Co., is president of Clark Mills. 
Mr. Marcus is also expected to be active 
in the management of the firm along with 
‘Al Wendt. 

Besides the main plant of the company 
at Colby, which has a capacity of 500 tons 
of feed a day, Clark Mills will also operate 
the former Northwest Distributing Co. 
branches at Stanley, Abbotsford, Boyd, 
Taylor, Riplinger, and Alma Center. 


@ UNITED FARMERS EXCHANGE, 
Bellevue, Neb., has been incorporated to 
handle feed. 

@ HOOSIER MINERAL FEED CO., 
Greentown, Ind., recently observed its 25th 
year in business with an elaborate civic 
celebration. 


@ FAY HAMLIN, Rantoul, Ill., has leased 
the local elevator from H. F. Cope of 
Potomac. 
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Philip R. Park ,77, Feed 


Industry Pioneer, Dies 


Philip R. Park, president of Philip R. 
Park, Inc., San Pedro, Calif., and a pioneer 
leader in the feed industry, died July 29 


in Los Angeles at the age of 77. Mr. Park . 


had been active in feed trade circles since 
the turn of the century. 
He began as a member of the Hollis, 


PHILIP R. PARK 


Park & Pollard Co., Boston, Mass., and 
later was a partner in Park & Pollard. Both 
firms were active in the manufacture of 
livestock and poultry feeds. Mr. Park served 
for many years as an officer of Park & 
Pollard, Inc., and the Blackrock Milling 
Co., both of Buffalo, N. Y. 

Widely known throughout the East as 
a poultry breeder, Mr. Park was credited 
with being among the first to breed Rhode 
Island Reds. He was also noted for his 
work as a judge in poultry competitions. 
On his farms near Jefferson, Maine, Mr. 
Park did extensive breeding work with 
Aberdeen-Angus cattle. 

Mr. Park is credited with the introduc- 
tion of the dry mash method of feeding in 
1902. In 1910 he pioneered in the intro- 
duction. of alfalfa meal and leaf meal to 
feeders and in 1915 achieved recognition 
for his work in expanding the commercial 
use of fish meal to the diets of livestock 
and poultry. 

Mr. Park went to San Pedro in 1925 to 
retire but shortly was active again in the 
feed business, heading Philip R. Park, Inc., 
manufacturers of ManAmar, a product made 
from ocean kelp. In 1940 he introduced 
B-G Plus, a product made from byproducts 
of fisheries. 

The Park Research Foundation at San 
Pedro was endowed by Mr. Park to con- 
tinue research in improved feeds and feed- 
ing practices. 

Mr. Park’s survivors include his widow, 
a daughter, and a brother, Fred W. Park, 
Chelmsford, Mass. Funeral services were 
held in Beverly Hills Aug. 1 with interr- 
ment at Mount Auburn cemetery, Cam- 


bridge, Mass. 
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GEHL HEAVY DUTY 


@ LOWER FIRST COST 
© LOWER POWER COST 
© LOWER UPKEEP COST 


For many years Gehl has had a repu- 
tation in both farm and commercial 
fields, for fast, clean-cutting mills, with 
big capacity, low power requirements, 
and long life. Gehl commercial mills, 
installed more than fifteen years ago 
are still in excellent condition. 


Most of the grinding in a Gehl mill 
is actually done over the lip of the 
heavy steel breaker plate just before 
the grain reaches the screen. Hammers 
are tool steel, swinging, 4-way-rever- 
sible, making all four corners usable 
. . « less likely than rigid hammers to 
cause damage should a piece of iron 
get into the mill. 


Screens are extra long, and easily re- 
moved without tipping open the cover 
Without stopping mill . . . saves 
time and power (14 mesh sizes, yx” to 
2”). Positive auger feed, instead of 
suction pickup, prevents clogging . . . 
permits the use of a smaller blower 
and a compact dust collector . . . The 
blower is driven by a V-Belt. Various 


WRITE for details, stat- 
ing your capacity re- 
quirements 


GEHL BROS. 


Established 1867 
DEPT. HJ-540 


MFG. CO. 


WEST BEND, WISCONSIN 


COMMERCIAL HAMMER MILLS 


sizes pulleys available to meet elevating 
requirements. Heavy boiler plate hous- 
ing . .. rigid and practically unbreak- 
able. 

FOR ELECTRIC MOTOR, BELT 
DRIVE OR DIRECT-CONNECTED 
GASOLINE MOTOR 


There are two models of the Gehl com- 
mercial mill—No. 20, with a grinding 
chamber 20” wide by 34” in diameter; 
No. 17 with grinding chamber 17” 
wide, by 28” diameter. Either mill may 


types of 


be had for any of the three 
power listed above. 


Mills may also be equipped 
with magnetic separator, 
feed mixer, feed conveyor 
and other accessories. 
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— Display 


(Continued from page 17) 


and to us,” Paul Bissell explained. “With 
a hand truck, one man can load almost any 
size order without additional assistance.” 
Already the Bissell brothers are contem- 
plating another addition to enable them to 
keep pace with their rapidly growing busi- 
ness. 


Both Paul and Frank Bissell are thorough- 
ly convinced that an attractive store and 
displays with finger-tip convenience com- 
bine to make shopping easier for their cus- 
tomers and as a result build business every 
day. 


nders, conveyors, etc. 


@ ELDON GROCERY & FEED STORE, 
Eldon, Mo., was opened recently with 
Chester Harbison and Lewis Allen in charge 
of the feed department. 

W. E. BINDENAGEL TRANSFERRED 

Wilbur E. Bindenagel has been trans- 
ferred by Cargill, Inc., Minneapolis, Minn., 
to manage the firm’s branch office at Kan- 
sas City, Mo., the company has announced. 
Mr. Bindenagel was formerly manager of 
the company’s branch office at Chicago, Ill. 
He succeeds Loren W. Johnson, who re- 
signed recently. Mr. Bindenagel has been 
associated with Cargill for 10 years, serving 
in the firm’s grain merchandising division 
prior to army service in World War II. 


“by affording control of dry” materials into mixers 


Get the advice of your 

ive. You may find that you have been losing money — 
because you lack the feed control which Sprout-Wal-_ 
dron can give you. Buy Sprout-Waldron for the finest 


in processing machinery . 


— Aggressive 
(Continued from page 21) 


for farmers in the Schoharie valley. In the 
future he plans to install a larger hammer - 
mill and a new feed mixer. 

All sales at the J. L. Rickard feed store 
are for cash or very short term credit. In 
no case is credit ever granted for more than 
30 days and Mr. Rickard endeavors to sell 
for straight cash whenever he can. 


As an added stimulus to business, Mr. 
Rickard passes on profitable price tips to 
his customers. Advised of an impending 
price increase, he gets on the phone to ask 
customers if they have room for one or 
several additional tons of feed at a saving 
of several dollars per ton. Farmers appre- 
ciate this service, he reports, and show 
their appreciation with orders four and 
five times normal size. 

Every week the Schoharie newspaper car- 
ries a six inch advertisement listing the 
products and services of J. L. Rickard’s feed 
business. “Does the ad do any good? I'll 
say it does! It not only has brought us a 
lot of new business but has also induced the 
other local feed mill to advertise for the 
first time in its long history!” 

J. L. Rickard’s feed business is still in 
the one man stage, but it appears destined 
for greater things very shortly. At present 
Mr. Rickard maintains store service until 
noon each day, delivers the morning's 
orders each afternoon, and lets Mrs. Rickard 
take care of additional telephone orders 
which come in later in the day. 

“We're already planning to add em- 
ployes, enlarge and modernize our plant, 
and take in more merchandise,” Mr. Rick- 
ard declared. “We're getting the place ready 
for the junior partner to step in,” he jested. 


Harry Schaack, 60, Grain 
Industry Veteran, Dies 


Harry C. Schaack, 60, former president 
of the Chicago Board of Trade, died of a 
heart attack at his Chicago office July 28. 
Mr. Schaack, who was a representative in 
the grain department of Shearson, Hamill 
€& Co., had spent his entire lifetime in the 
grain business in Chicago and first became 
a member of the Chicago Board of Trade 
in 1911. He served as a director of the 
Board from 1937 to 1941, as second vice 
president in 1941-42, first vice president in 
1943-44, and was president from 1944 
through 1946. Mr. Schaack is survived by 
his widow and four sons. 


Wuchterl Joins Milwaukee 
Feed & Grain Co. Staff 


A. A. Wuchterl has been appointed 
traffic manager of the Milwaukee Feed & 
Grain Co., Milwaukee, Wis., officials of 
the firm have announced. For the past five 
years, Mr. Wuchterl has been associated 
with the Milwaukee Grain Exchange, serv- 
ing as traffic manager of its transportation 
department. He assumed his new duties 
Aug. 15. 
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“THIS” is the topside view into a Sprout-Waldron | 
Crusher Feeder. Expertly designed and precision __ 
built, the Sprout-Waldron Feeder cuts power losses, __ 
_ steps up productive capacities. and speeds production __ 
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Allied Purchases Farm for 


Research Headquarters 


Allied Mills, Inc., Chicago, Ill., has pur- 
chased a farm near Libertyville as head- 
quarters for its research division, Harold J. 
Buist, president of the firm, has announced. 
Company research activities, formerly cen- 
tered at Peoria and Chillicothe, will now be 


SALES executives of Allied 
Mills, Inc., Chicago, Ill., are 
shown above in front of one of 
the dairy barns on the firm's 
newly acquired farm near Lib- 
ertyville. Research headquar- 
ters of the company has been 
established at the farm. 


carried on only 35 miles from Allied’s gen- 
eral offices in Chicago’s Loop. 

The newly acquired farm has 25 major 
buildings and a number of smaller struc- 
tures, Mr. Buist stated. The buildings in- 
clude a large dairy barn, a separate barn 
for young dairy stock, a modern farrowing 
house, and a number of poultry houses. 
Other buildings are being remodeled to 
house research with beef cattle, goats, sheep, 
dogs, foxes, and mink. 

‘Allied plans to raise the grain, forage, 
and legume crops to feed the livestock, 
poultry, and other animals right on the 
Libertyville farm. A modern feed mill on 
the property will be used for mixing ex- 
perimental rations. A number of farm build- 
ings will house company laboratories and 
administrative offices. 

Dr. J. E. Hunter is director of the Al- 
lied Mills research division. His assistant is 
Walter J. Rudy, who studied at Pennsyl- 
vania State college and later served at the 
department of agriculture research center 
at Beltsville, Md. 


Texas Dehydrators Launch 
State Trade Association 


Twenty-three of Texas’ 28 dehydrating 
plants were represented at a meeting held 
recently at Sherman to form a state dehy- 
drators’ association, Lloyd S. Larson, Chi- 
cago, Ill., executive secretary of the Amer- 
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ican Dehydrators association, has reported. 
Judge Tom Able, Wharton, was elected 
president of the new group; H. A. Alex- 
ander, Sherman, was elected vice president; 
and John Nigliazzo, Hearne, secretary. Four 
dehydrators were elected to the new organi- 
zation’s board of directors. 

Currently the new Texas dehydrators’ 
group is planning a meeting to be held 
jointly with Texas A & M college at Col- 
lege Station. 


LOWER VITAMIN OIL PRICES 

A 5 to 15 per cent reduction in the 
prices of Devold’s cod liver oil and other 
vitamin oils imported and manufactured by 
the Peder Devold Oil Co., New York, a 
division of Chas. L. Huisking & Co., 
Inc., has been announced by the company 


effective Sept. 1. Although there has been 
little change in the prices of raw materials 
or manufacturing costs, the announcement 
said, the prices were being lowered to con- 
tribute to lower feeding costs for users of 
the company’s products, 


JOINS SUPERSWEET FEED CO. 


Paul Vandenburg, Defiance, Iowa, has 
been appointed nutritionist and service man 
by the Supersweet Feed Co., Redwood Falls, 
Minn., the firm has announced. Mr. Van- 
denburg will also be active in the company’s 
sales department. For the past two years 
Mr. Vandenburg has operated the Defiance 
Hatchery €& Produce Co., which he sold 
recently. Previously, Mr. Vandenburg was 
associated with the Triangle Milling Co., 
Portland, Ore., for 14 years. 


Add IFCO Vita- 
min D-3 to your 
lay mashes and 
concentrates ... 
release the bone 
and body build- 
ing power of 
calcium and 


phosphorus 


Statistics over a ten year period show 


Help your customers get 
High Fall Prices For Eggs 


that egg prices rise sharply during 
October and reach their peak in No- 
vember. In order to take advantage of 


IT COSTS SO LITTLE MORE TO 
BUILD A 


BETTER FEED 


these premium prices, many poultrymen 
and farmers are now starting their pul- 
lets on lay mash, culling out non-laying 
hens and getting their equipment in 
shape. You can help in this important 
work by seeing to it that all the cal- 
cium and phosphorus in your lay mash- 
es are made available to layers by add- 
ing IFCO VITAMIN D-3... 


RICH IN VITAMIN D 
IFCO D-3 is a proven dependable 
source of Vitamin D. It helps release 
all the good bone and body building 
power of calcium and phosphorus which 
are essential to high egg production. 
And it’s so economical to use. For only 


to use source of Vitamin D or write 
direct to Iowa Feed Company for com- 
plete information and prices. 


IFFCO VITA- 
MIN D-3 for - 
all poultry 
Each pound 
supplies over 
900.000 AOAC 
units of vita- 
min D-3. 
Other poten- 
cies upon re- 
quest. Write 
or wire for 
new low 
prices. 


IFCO VITA- 
MIN D-2 for 
all livestock 


Supplies 
2c you can fortify the average bag 4,000,000 
of lay mash. U.S.P. units 
of vitamin D-2 
INVESTIGATE IFCO D-3 TODAY! per pound. 
Ask your nearest IFCO representative Other poten- 
to explain the advantages of this easy -CieS by re- 


quest. Write 
for complete 
details and 

prices. 


IOWA FEED COMPANY 


618-620 DES MOINES BLDG., DES MOINES 39, IOWA 


Iowa Feed Co. 
Sam Henn, Mgr. 
206 Taylor Ave. 

Glenn Ellyn, Illinois 
The Wellwood Company 
Don Welwood, Mer. 
Sioux City, Iowa 
Carroll Swanson Sales Co. 
Carroll F. Swanson, Mgr. 
620 Des Moines Bldg. 
Des Moines, Iowa 
Myers Sales Co. 
Seattle, Washington 


The Ra 
1097 N. 


Ewing Co. 
arengo Ave. 
Pasadena 5, California 


Horton Earl Co. 
324 N. ist St. 
Minneapolis, Minn. 


Tommy Thompson Co. 
P. O. Box 304 
Carthage, Mo. 


Allen Harnett Co. 
1 Drumm St. 
San Francisco, Calif. 


The Kellogg Co. 
Ocala, Florida 
Buffalo Feed & Supply Co., Inc. 
401 Chamber of Commerce Bldg. 
Buffalo, New York 
Theo. W. Martin & Sons 
1101 William Oliver Bldg. 
Atlanta, Georgia 
C. F. Morris 
Charlotte, N. C. 
Muir & Co. 
408 Produce Exchange 
New York, N. Y. 
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— Experience 
(Continued from page 64) 


program and our newspaper advertising 
every week,” Mr. Drake explained. “We 
also make as many personal calls as time 
will allow and always have a free key 
ring, pencil, or similar novelty with our 
name imprinted to leave when we make a 
call.” 


Cash is the general rule at the Drake 
Milling Co. although some credit is given 
to customers who have established A-1l 
credit ratings. Short term credit only is 
given and Mr. Drake has experienced little 
difficulty with collections. 

Deliveries are offered once a week on 


orders of 500 pounds or more. The Drake 
delivery truck covers a 20 mile radius and 
delivers pooled orders to groups of farmers 
whose individual orders would not total the 
necessary 500 pounds minimum. “Our cus- 
tomers cooperate splendidly on this pooling 
plan when their individual orders are too 
small,” Mr. Drake stated. 

Experience in delivery problems which 
Mr. Drake had before starting in business 
for himself has saved him many dollars 
which he would otherwise have spent in 
learning—the hard way. “Old man experi- 
ence certainly is the best teacher,” he main- 
tained. “And I’ve surely learned a lot!” 


@ O. F. SETTERLUND, Cedar, Minn., 
has purchased the Kirsch Grain Co. elevator 
at Roscoe from M. J. Kirsch. 


for RESULTS... 


CRITIC FEEDS 
attract and hold 
your customers 


Steady profits year after year 
depend on new customers who 
come back to reorder... old 
customers who stay with you 
year-in-and-year out. 

CRITIC quality and fair pricing 
works to your customers’ advan- 
tage day after day. Other advan- 
tages such as personalized dealer 
service, prompt mill-to-dealer de- 
liveries and progressive advertis- 
ing are important CRITIC profit 
builders for you. 


FOR COMPLETE DETAILS 
WRITE . . . 


USE THE RIGHT LURE 


SCHULTZ, BAUJAN « CO: 


EARDSTOWN, ILLINO'S 


“The Beardstown Mills” 


BEARDSTOWN, ILLINOIS 


SCHULTZ, BAUJAN & CO. 


Warren H. Goss Named to 
Pillsbury Research Post 


Warren H. Goss has been appointed as- 
sociate director of the research and products 
development department of Pillsbury Mills, 
Inc., Minneapolis, Minn., Dr. Frank |. 
Gunderson, vice president of the depart- 
ment, has announced. Mr. Goss formerly 
was assistant to the director of the depart- 
ment of agriculture northern regional re- 
search laboratory at Peoria, Il. 

The author of “The German Oilseed In- 
dustry”, soon to be published, and co- 
author of “Soybean Chemistry and Tech- 
nology”, Mr. Goss headed an investigation 
of the German oilseed industry on behalf 
of the joint chiefs of staff in 1945. A gradu- 
ate of the University of Washington, he 
was also formerly associated with the re- 
gional soybean industrial products labora- 
tory at Urbana, Ill. and the National Bureau 
of Standards. 

Mr. Goss is a member of the American 
Oil Chemists’ society, ‘American Institute of 
Chemical Engineers, American Soybean as: 
sociation, and American Chemical society. 
He is well known throughout the soybean 
and oil processing industries. 


Dr. S. E. Peterson, 59, of 
E. H. Brown Agency, Dies 


Dr. S. E. Peterson, 59, who was asso- 
ciated with the E. H. Brown Advertising 
Agency, Chicago, Ill., died July 27. Previ- 
ous to joining the Brown agency, Dr. Peter- 
son had served with J. B. Sedberry, Inc., 
Franklin, Tenn., and Ultra-Life Laborator- 
ies, East St. Louis, Ill. He was formerly 
chief veterinarian and husbandry counsellor 
for Ultra-Life and edited the company’s 
magazine. 

Dr. Peterson graduated from McKillop 
veterinary college after attending North- 
western university. After practicing at For- 
reston, Ill., he served in the federal bureau 
of animal husbandry during World War I. 

Funeral services for Dr. Peterson were 
held in Chicago, July 30 with burial at 
Rockford. Survivors include his widow, 
one son, S. Marshall, Corte Madera, Calif.; 
two brothers and three sisters. 


Pipe Dreams 
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AUSTIN W. CARPENTER 


The smart strategy of cooperatives to use 
the recognized farm organizations as a 
front in their merchandising operations is 
evidenced again in the Northwest in the 
recent incorporation of the Rural Radio 
Foundation. 

The farm organizations of the Empire 
state have formed the Rural Radio Founda- 
tion, Inc. Its purpose is to represent the 
interests of northeastern agriculture in radio 
and other forms of electronic communica- 
tions; to conduct research in this and re- 
lated fields; to raise the standards of rural 
radio programs. The farm organizations 
constituting the New York State Confer- 
ence Board of Farm Organizations are eli- 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


gible to become charter members of the 
Foundation and all have registered inten- 
tion of doing so. Other farm organizations 
of the Northeast may apply for membership 
and become full members upon election by 
the board of trustees of the Foundation. 
The annual dues of each organization in 
the Foundation are $25. 

‘A central FM broadcasting station will 
be built at Ithaca with six district supple- 
mentary stations erected at strategic points 
in the state. Receiving sets will be sold to 
farmers at cost. 

The Foundation will be the sole owner 
of the common stock of an operating sub- 
sidiary. The necessary $400,000 capital for 
this subsidiary will be supplied by the 
Grange League Federation, Inc. and the 
Dairymen’s League, Inc. on a 50-50 basis. 
These two large farmer cooperatives will 
supply the money and have the majority 
voice in operating the venture. 

Thinking men and women will imme- 
diately recognize the keen merchandising 
and public relations instinct of these two 
large cooperatives in financially underwriting 
the Rural Radio Foundation. It gives them 
great opportunity to broadcast their co- 
operative propaganda. The ownership of a 
radio network means an expansion of their 
missionary zeal. On the surface, the station 
is owned by the farm organizations. It is 
financed and operated, however, by two of 
the largest and most powerful northeastern 
farm cooperatives. 
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The new undertaking is completely with- 
in the rights of its sponsors. The new ven- 
ture in electronics is smart merchandising. 
Unquestionably, independent feed and farm 
supply merchants would like to own and 
operate a similar broadcasting setup—but 
they can’t afford it. Too large a slice of 
their earnings are returned to government 
in income taxes to support its functions. 
Free from such taxes, the farm cooperatives 
can build, own and use radio broadcasting 
stations. If this isn’t a competitive advan- 
tage, what is? 


@ CARL TIMMEL, Newburgh, Ind., has 
purchased the Victoria Mill & Elevator Co., 
Inc., Jasper. Mr. Timmel has been asso- 


ciated with Allied Mills, Inc., Chicago, IIl., 


for the past 18 years. 
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Cornell Research Building 
Badly Damaged by Fire 


Fire swept the bacteriological research 
laboratory at Cornell university, Ithaca, 
N. Y., Aug. 3 causing damage estimated 
at $100,000. Much valuable data was de- 
stroyed by the blaze which gutted the en- 
tire third floor of the laboratory building. 
Poultry research facilities escaped damage. 

Short circuited electrical equipment is 
blamed for the fire, according to Dr. C. E. 
F. Guterman, director of the Cornell agri- 
cultural experiment station. He said that 
much of the data gathered on the metabol- 
ism of bacteria had been destroyed by the 
fire but that other research would continue 
uninterrupted. 


OTECT 


AGAINST TRAMP 
IRON MENACE 


with 

STEARINS 
MAGNETIC 

PULLEYS 


and 


PULLEY 


non-macnec Separators 


Avoid damage to crushers, grinders, pulver- 
izers and machinery, possible costly shutdowns, 
injuries to employes by installing Stearns (air- 
cooled for more power) Magnetic Pulleys. 

Your best low expense, effective and automatic 
insurance against the tramp iron nuisance. In all 
sizes to serve as head pulleys in your conveying 


system. Write 
for our new 
Bulletin 303. 


Completely self-contained Magnetic Pulley 
type Separator with belt, tail pulley frame— 
or with two magnetic pulleys, depending 
upon your capacity and separation desired. 


STEARNS MAGNETIC 


MANUFACTURING CO. 


MAGNETS—CLUTCHES—BRAKES 
627 So. 28 St. Milwaukee 4, Wis. 
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First Unit of New Froedtert 


Plant Nears Completion 


Froedtert Grain & Malting Co., Inc., 
Milwaukee, Wis., is completing construction 
of the first unit in its new $4,000,000 malt- 
ing project, Kurtis R. Froedtert, president 
and chairman of the board of the firm, has 
announced. When completed, the new plant 
will increase the company’s malting capa- 
city by one-third. 

Grain storage facilities in the new plant 
will accommodate 4,000,000 bushels, Mr. 
Froedtert stated. He explained that if with 
its expanding malting activity the company 
has malt to spare after filling domestic de- 
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mands, it will again engage in export. When 
the new Milwaukee plant is completed, 
Froedtert will have six malting plants, three 
at Milwaukee; one at Minneapolis, Minn.; 
one at Detroit, Mich.; and the sixth at Wi- 
nona, Minn. The firm is currently building 
a new elevator at Minneapolis and is con- 
sidering construction of an additional malt- 
ing plant at Milwaukee, Mr. Froedtert said. 
NAMED SALES MANAGER 

Harry Yaryan has been promoted to sales 
manager of Marco Mills, Inc., Joplin, Mo., 
officials of the firm have announced. For 
10 years prior to joining Marco, Mr. Yaryan 
served with the agricultural adjustment 
agency at Carthage in charge of operations 
and the AAA regional office. 


information 
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IN CANADA: P. ©. Box 70, Ft. William, Ont. Representatives in ertacinal cities: 


Name H. T. Morrison Vice 
President of Cargill, Inc. 


H. Terry Morrison has been elected vice 
president in charge of the mechanical div). 
sion of Cargill, Inc., Minneapolis, Minn, 
E. K. Peterson, assistant vice president in 
charge of the seed division, and Walter }. 
Gage assistant vice president of the com- 
pany’s sales division, the firm has announced. 
The three were elected at a recent meeting 
of the Cargill board of directors. 


All. other officers of the company were 
re-elected. The following were re-named to 
the board of directors: John H. MacMillan, 
jr., Austen S. Cargill, Cargill MacMillan, 
E. J. Grimes, John G. Peterson, Julius Hen- 
del, Howard I. MacMillan, and Fred M. 
Seed. 

Mr. Morrison, the new vice president, 
has been acting head of the Cargill me- 
chanical division for the past year. M: 
Gage has been associated with the firm for 
11 years and recently has been active in 
management of Cargill terminal branch 
offices. Mr. Peterson has been buying and 
selling field seeds for Cargill for over 20) 
years. 


Malting Barley Growers 
Win $1,000 in Prizes 


Eleven Minnesota barley raisers recently 
were awarded $1,000 by the Midwest Bar- 
ley Improvement association, Milwaukee, 
Wis., for high grade malting barley, Dr. 
John H. Parker, director of the organiza- 
tion, has announced. Joe Komanetz, Ulen, 
was awarded first prize of $300 for his 
sample of Wisconsin 38 barley grown in 
the rich Red river valley. 


Second prize of $200 went to Leo Cas- 
pers, Melrose, who submitted a sample of 
Kindred (L) barley. George Fehl, Lincoln 
county, won third prize of $100 on a sam- 
ple of Kindred. The other eight winners, 
who received $50 each, also submitted sam- 
ples of Kindred. 

Judges of the competition were Dr. J. \V. 
Lambert, University of Minnesota; Harry 
Milliman, federal grain supervision, Min- 
neapolis; and Donald Bruce, Atwood Larson 
Grain Co., Minneapolis. In 1948 the Mid: 
west Barley Improvement association wil! 
sponsor malting barley competitions in se\ 
en midwestern states, Dr. Parker announced 


LAUNCH DOG FOOD CAMPAIGN 

Kasco Mills, Inc., Toledo, Ohio, h»s 
launched a new advertising campaign f' 
its dry dog food which features testimonie!s 
on use of the product with huskies in t! « 
‘Antarctic, officials of the firm have a‘ 
nounced. Kasco dog food is being used e.- 
clusively by the Ronne research expedition, 
now based at King George VI sound in t! ° 
south polar region. The company’s adve'- 
tising stresses the nutritive value and tas'< 
appeal of the dry dog food and emphasiz: 
that canines now in the Ronne expeditic: 
and those in the recently returned navy 
task force 68 were fed Kasco dry dog food. 
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John Mecking Starts Own 
Feed and Supply Business 


John Mecking, well-known in feed in- 
dustry circles, has announced the formation 
of the J-M Trading Corp., with offices at 
111 West Jackson boulevard, Chicago, II. 


JOHN MECKING 


Mr. Mecking will be president of the new 
corporation. George F. Barrett, formerly of 
the United Feed Products Co., Chicago, is 
joining Mr. Mecking in the new venture 
and will be vice president of the J-M 
Trading Corp. 

Both Mr. Mecking and Mr. Barrett are 
familiar feed industry figures. Mr. Mecking 
formerly was president of Atkins & Dur- 
brow, Inc., New York, Atkins & Dur- 
brow Corp., and A. & D. Co., Inc., Chi- 
cago, positions which he resigned Sept. 1, 
1947. Mr. Mecking had been with Atkins 
& Durbrow for 16 years. 

Prior to joining the United Feed Products 
Co., Mr. Barrett spent many years with 
Darling & Co., Chicago. The new firm will 
handle all types of vitamin products and 
peat moss as well as feeds and feed in- 
gredients. 


lowa Nutrition School to 
Be Held at Ames Sept. 25 


Feed dealers who attend the nutrition 
school to be held Sept. 25 at Iowa State 
college, 'Ames, will hear some of the Mid- 
west’s top industry and college experts dis- 
cuss recent feeding developments. The 
school, which will be held in the Iowa State 
agricultural assembly, will be jointly spon- 
sored by the college, the Western Grain & 
Feed association, and the Feed Institute of 
Iowa. 

The morning program is scheduled to 
begin at 10 o'clock with an address on nu- 
trition and disease by Dr. H. E. Biester, 
professor of veterinary research at Iowa 
State. Prof. A. L. Anderson of the Iowa 
State animal husbandry department will 
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follow with an address entitled, “‘Mineral 
Supplements for Livestock.” Final speaker 
on the morning program is scheduled to be 
Clyde Hendrix, vice president of the Pills- 
bury Mills feed and soy division, whose 
topic will be “The Band of Gold.” 
Following luncheon at the Iowa State 
meat laboratory, C. W. Carrick, professor 
of poultry husbandry at Purdue university, 
Lafayette, Ind., will speak on the subject 
“What Should the Poultry Feed Bag Con- 
tain?” He will be followed by Prof. C. F. 
Huffman, popular Michigan State college 
dairy expert, whose topic will be “The Role 
of Minerals in the Ration of Ruminants.” 
Swine experiments at the Iowa agricul- 
tural experiment station will be discussed 
by Damon Catron, Jay L. Lush, and C. C. 
Culbertson of the Iowa State animal hus- 
bandry staff and the school will be con- 


cluded with a question and answer panel 
featuring college animal husbandry experts. 


Neal Begerow Named Sales 
Manager of Ray Ewing Co. 


Neal Begerow has been named sales man- 
ager for the Ray Ewing Co., Pasadena, 
Calif., according to an announcement by 
Ray Ewing, owner of the firm. For the past 
15 years Mr. Begerow has been associated 
with the Nopco Chemical Co. and is well 
known to the feed trade. He succeeds Jack 
Plonksy, who has been promoted to general 
manager of the Ray Ewing Co. 

@ WILBERT ANDERS, Elberon, Iowa, 
has opened the Anders Feed & Supply store. 


An Exclusive Feature: 
STERLING Poultry Supplement Now Contains 


LACTO-LIVER 


BOOSTS PRODUCTION - 


BOOSTS YOUR SALES 


@ Long a favorite with Midwest poultry raisers, Sterling Poultry 
Supplement is now better than ever! That is because it is now 
being fortified with Lacto-Liver, a highly efficient new ingredient 
found only in Northrup, King & Co. mashes. Lacto-Liver is a 
special combination of rapidly assimilated Amino Acids and 
vitamins. It supplies the extra energy and vitality necessary to 
put extra push in egg production. Stock this top quality feed 
now. Lacto-Liver will help you ring up extra sales. 


NORTHRUP, KING CO. 


PIONEER FEED MANUFACTURERS FOR THE UPPER MIDWEST 
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The Secretaries’ 
0.088 


“Ohio wheat is a sad story,” reports 
C. V. Thomas, secretary of the Ohio Grain, 
Mill & Feed Dealers association. He says 
that torrential rains during July prevented 
harvesting and that uncut wheat and 
shocked wheat was sprouting. 

Oklahoma, on the other hand, expects a 
bumper crop, according to E. R. Humphrey, 
secretary of the Oklahoma Grain & Feed 
Dealers association. Mr. Humphrey anti- 
cipates production of 110,000,000 bushels 
of wheat this year. Trucks are being used 
to overcome most of the effects of the 
boxcar shortage in the southwestern state, 
he says. 


Lloyd S. Larson, secretary of the Amer- 


ican Dehydrators association, reports that 
four alfalfa dehydrators in Nebraska are 
marketing a new method of dehydrating 
alfalfa crops for baling and pelleting and 
suggests that the industry keep an eye on 
the succeess of the effort. 

Another Minnesota winter won't do for 
J. F. McElligott, secretary of the Northwest 
Country Elevator association, his doctor 
orders and so Jim says he is looking for a 
secretaryship in Florida or the South Sea 
islands. 


Pete Stallcop, secretary of the Pacific 
Northwest Grain Dealers association, has 
gotten out his organization’s 1947 directory 
and has announced to his membership plans 
for a new format in the 1948 edition. Up 
to now the directories have been mimeo- 
graphed but will be printed beginning next 
year, Mr. Stallcop states. 


Dues collecting is the current major task 
for G. E. Blewett, secretary-treasurer of 


“THE BOSS 
GETS MY FEED 
IN NEAHR BAGS 
... IT HAS 

TO BE GOOD!” 


Yes, proper livestock feeding starts with 

good bag packaging . .. packaging that 
gives maximum protection at low cost. 
Neahr Quality Textile Bags have been 


serving agriculture since 1855. 


Specify Cloth Bags 


~M. J. NEAHR & COMPANY 


1600 SOUTH DEARBORN. STREET CHICAGO 16, ILLINOIS 


ICAGO BAG FACTORY SINCE 1855 BURLAP, COTTON AND PAPER BAGS 
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the Texas Grain & Feed Dealers association. 
Mr. Blewett spent a short stay in a Fort 
Worth hospital early in the summer but 
now reports that he is feeling all right 
again. 

The boxcar picture is worse in Nebraska 
this year than it was in 1946, according to 
Howard W. Elm, secretary of the Nebraska 
Grain & Feed Dealers’ association. “Guess 
Texas, Oklahoma, and Kansas received all 
of the available supply and there is none 
left for us,” he writes. 

The California Hay, Grain & Feed Deal- 
ers association is currently waging a cam- 
paign against itinerant merchants, reports 
I. J. Stromnes, secretary of the organization. 
California has had an itinerant merchants’ 
law since 1939 but it has never been en- 
forced, Mr. Stromnes states. 


“It’s wonderful to be surrounded with an 
abundance of food grain,” writes Orris EF. 
Case, secretary of the Kansas Grain, Feed 
& Seed Dealers association. He reports that 
the Jayhawk state anticipates a record wheat 
harvest. 

Corn production in Iowa probably will 
total about 400,000,000 bushels this year, 
Mark G. Thornburg, secretary of the West- 
ern Grain €& Feed association, estimates. This 
is about one-third less than the 1946 crop. 


Hastings Joins Research 
Staff of Albers Milling 


Dr. W. H. Hastings has been appointed 
to the research staff of the Albers Milling 
Co., Seattle, Wash., officials of the firm 
have announced. Dr. 
Hastings will concen- 
trate his research ac- 
tivities on the devel- 
opment of feeding 
programs, feed for- 
mulas, specialty pro- 
ducts, and vitamins. 

He is a graduate 
of the University of 
Maine, earned his 
master’s degree in 
biochemistry and ge- 
netics at the Univer- 
sity of Minnesota, 
and his doctorate in food technology at 
Massachusetts State college in 1940. Dur- 
ing 1942-43, Dr. Hastings served in the 
army, stationed at the government's sub- 
sistence research laboratory at Chicago, Ill. 

Dr. Hastings is a member of the nutri- 
tion council of the American Feed Manu- 
facturers association and is the author of 
numerous reports on animal and poultry 
nutrition. He will make his headquarters at 
the Albers central laboratory in Seattle. The 
company operates plants at Seattle; Port- 
land, Ore.; Oakland, Calif.; Los Angeles, 
Calif.; Peoria, Ill.; and Sullivan, Wis. 

@ FRANK H. KING, Demopolis, Ala. 
opened a new feed store. 


W. H. Hastings 


, has 


@ T. L. NELSON, Ripley, Tenn., has pur- 
chased the Ripley Feed & Produce Co. from 
Lynn Dennie. 


@ FOLLETT & LEACH, Hancock, Wis., 


have installed new feed milling machinery. 
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about 
CHOLINE CHLORIDE 


in Broiler Rations 


*The Connecticut Broiler Ration, revised 
May 20, 1947, includes a large amount of 
Choline Chloride (as well as Niacin). 


Choline Chloride is being used more and 
more in feeds, not only for its vitamin value, but 
also for its “adjunctive” relationship to the 
essential amino acids Methiomine 


Choline Chloride Specifide is available 
in a dry carrier, ideal for mixing. In 5-lb. Tins 
or 50-lb. Bags. 


*In view of regional shortages of certain 
feed stuffs, Specifide has adapted this formula 
to more economical and onal ingredients. 
Specifide will be glad to mail you a copy of this 
adapted formula on request. 


about 
Specifide VITAMIN Source 


and our BASIX Starter, Grower, 
Broiler Formula 


Keeping always abreast of new develop- 
ments in nutrition of poultry and ie ol 
Specifide has added One Pound of Choline 
Chloride, and Twenty Grams of Niacin to each 
5-lbs. of its Basix Specifide VITAMIN Source. 


Along with the Choline Chloride and 
Niacin now contained in this special VITAMIN 
Source are other vitamins which are valuable 
in fortification of your feeds. 


Packed in air-tight 5-lb. Tins, each 5-lbs. 
of Specifide VITAMIN Source is sufficient to 
fortify ONE TON of feed. Adequate bulk for 
easy mixing. Adequate vitamin content for 
better feeds and greater customer satisfaction. 


Since January, 1947, Specifide VITAMIN Source has been packed in convenient 
No. 10 size, 5-lb. Tins, under inert gas, for the better preservation of the VITA- 
MINS contained. As fresh when opened as when packed. 


Specifide, Inc. 


Delaware & South Sts., Indianapolis, Ind. 
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to protect livestock 
and poultry from 
goiter and 

related conditions 


Nutritional authorities have long known the value of 1oDINE 


in the nutrition of livestock and poultry. 


Farm animals, just like human beings, require 10DINE. 
To be sure, only a little is needed — but that small amount 


is vital to prevent goiter and related conditions. 


In goiter areas, IODINE is a “must”. In other areas, it is a 


wise precaution. 


Buyers know how important IopINE is to the proper nu- 
trition of farm animals. They look for it in the feed they 
buy. Make sure your feed contains 1op1nNE! The cost of add- 


ing IODINE is negligible. 


W. W. BURHOP & CO. 
627 Gettle Building 
Fort Wayne, Indiana 


Offering you a complete and confidential 


BROKERAGE SERVICE 
Feed Ingredients - Grains - Vegetable Oils 


Mail Address 
P. O. Box 628 
FORT WAYNE, INDIANA 


Telephones 


~ 


Anthony 0293-4-5 
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E.C.McGee Named Manager 
Of Swift Soybean Mill 


E. C. McGee has been appointed manager 
of its soybean mill at Des Moines, Iowa, by 
Swift & Co., Chicago, Ill., C. T. Prinde- 
ville, vice president of the firm, has an- 
nounced. Mr. McGee succeeds A. Frank 


E. C. McGEE 


Leathers, manager of the plant since 1939, 
who has been assigned to the office of the 
company president in Chicago. 

Mr. McGee joined Swift in 1927 in the 
accounting department at its refinery at 
Atlanta, Ga. Later he became chief clerk 
at the refinery at Newark, N. J., and in 
1941 became assistant manager of the oil 
mill and refinery accounting department at 
Chicago. In 1943 Mr. McGee was trans- 
ferred to the oil mill department at Chicago. 

Mr. Leathers joined Swift in 1928 after 
several years of experience in the feed and 
seed trade. In 1937 he was named sales 
manager of the Swift soybean mill at Cham- 
paign, Ill., and was appointed manager of 
the Des Moines mill when it was con- 
structed. 


Injunction Against Eames 
Is Granted Ultra-Life 


Ultra-Life Laboratories, Inc., East St. 
Louis, Ill., has been granted a temporary in- 
junction restricting L. W. Eames, O'Fallon, 
from teaching, selling, or otherwise dis- 
seminating information on the Eames meth 
od of internal culling, the firm has an- 
nounced. The injunction was granted by 
Judge Dewey P. Thatch of Henry county, 
Missouri. 

According to the injunction, Mr. Eames 
contracted in 1940 not to teach, sell, or 
disclose details of his internal culling meth- 
od for 20 years. Ultra-Life is continuing to 
hold internal culling schools, Ed Andrews, 


president of the company, has announced. 


@ BADER & CO., Rushville, Ill., is in- 
stalling three new metal storage bins. 
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Soybean Trade Group Meets 


500 Attend Convention Sept. 4-6 


@ TWENTY-five states and seven foreign 
nations were represented by the 500 in- 
dustry members who attended the 27th an- 
nual convention of the American Soybean 
association, held Sept. 4-6 at Columbus, 
Ohio. Growers, processors, feed men, and 
soybean product manufacturers met at the 
Deshler-Wallick hotel to hear experts who 
know the soy field discuss current and anti- 
cipated future problems from all angles. 

Ersel Walley, Walley Agricutural Service, 
Fort Wayne, Ind., was elected president of 
the soybean group to succeed Walter W. 
McLaughlin, Decatur, Ili., with W. G. Wei- 
gle, Van Wert, Ohio, elected vice president 
and George M. Strayer, Hudson, Iowa, re- 
named secretary-treasurer. 

Board members whose previous terms ex- 
pired this year were all re-elected. They are: 
Jacob Hartz, Stuttgart, Ark.; Frank S. Gar- 
wood, Stonington, IIl.; Howard L. Roach, 
Plainfield, Iowa; John W. Evans, Monte- 
video, Minn.; John Dries, Saukville, Wis.; 
J. B. Edmondson, Clayton, Ind.; and Mr. 
Walley, the new president. 

Directors who continue in office include: 
Harry A. Plattner, Malta Bend, Mo.; L. S. 
Stoner, Holly Bluff, Miss.; G. G. Mcllroy, 
Irwin, Ohio; and Messrs. McLaughlin, 
Strayer, and Weigle. R. H. Peck, River 
Canard, Ont., was elected to the board at 
the convention. 

Three prominent members of the soybean 
industry were elected honorary life members 
of the American Soybean association at the 
meeting. The three are: J. C. Hackleman, 
extension agronomist at the University of 
Illinois, Urbana; I. C. Bradley, manager of 
the Taylorville, Ill., processing plant of 
‘Allied Mills, Inc., Chicago; and G. G. 
McIlroy, Farm Management, Inc., Irwin, 
Ohio, a director of the association. Mr. 
Hackleman and Mr. McIlroy are both past 
presidents of the organization. 

Widely known throughout the soybean 
industry, Mr. Hackleman has been active 
in soybean work at the University of Illi- 
nois for 28 years. Mr. McIlroy has been 
growing soybeans in Ohio since 1909 and 
Mr. Bradley has been a soybean processor 
since 1919, before there was even a market 
for soybean oil and oil meal. 

At the Columbus convention, the Amer- 
ican Soybean association voiced vigorous 
opposition to all federal and state controls, 
regulations, and taxes which discriminate 
against the use of soybean products. Recog- 
nizing their organization’s concern over 
“implications of world peace and security in 
connection with national trade barriers”, 
the 500 soybean men who were in attend- 
ance insisted however that their industry 
“accept only its fair share of possible com- 
petition from imports” in the formulation 
and adoption of a national foreign trade 
policy. 

The organization also strongly urged that 
the federal government announce any con- 
templated actions which might affect soy- 
bean prices in advance of the new crop 
movement this year, stating that this policy 
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would avoid a recurrence of a sudden rise 
in soybean prices which took place in 1946 
when ceilings were lifted after soybeans had 
largely left the hands of growers. 

Included in the 500 who attended the 
three-day convention were soybean men 
from Canada, Belgium, France, Brazil, South 
Africa, the Netherlands, and Finland. No 
decision on the 1948 site of the American 
Soybean association convention has yet 
been made. The site will be chosen later 
by the organization's board of directors, 
according to Mr. Strayer, the group's sec- 
retary-treasurer. 


THE SURE PROFIT 
LINE OF FEED BALANCERS 


Yes, you can mix with Marble- 
head ... and safely, too! For 
we sell only through our reg- 
ular dealers, who are given 
complete information and 
formulas for the correct use 
of Marblehead feed balancers. 
Write for particulars . . .you’ll 
make sure-profits when you 
mix with Marblehead. 


Mineral Feed Division, 
Marblehead Lime Co., 160 N. 
La Salle St., Chicago 1, IIl. 

Salt Lake City, Utah 


@ URBAN SINWELL, Alta Vista, Iowa, 
has purchased the Alta Vista Grain Co. 


@ KENT COUNTY CO-OP, Chestertown, 
Md., has purchased the James G. Metcalfe 
Co. 


@ WM. FULTON & SONS, Williamston, 
Mich., have purchased the Sheldon Feed 
Co. at Holt. 


VETERAN FEED MAN DIES 

Dwight J. Davis, Buffalo, N. Y., veteran 
northeastern feed man, died suddenly at his 
home Aug. 15. Mr. Davis had been active 
in the feed business at Delavan for 20 years 
prior to moving to Buffalo. Later he was 
associated with the George Urban Milling 
Co., Piel Bros., Archer-Daniels-Midland Co., 
Potomac Poultry Feed Co., and the Reist 
Seed Co. Survivors include Mrs. Davis and 


one son, Donald G. of Hudson, Ohio. 
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FOR SHORT CORN CROPS 
USE CONDENSED BUTTERMILK 
TO GET MORE OUT OF YOUR FEEDS 


" 


e@ PLAIN CONDENSED BUTTERMILK PLANTS THROUGHOUT 
@ FORTIFIED PIG MILK WITH VITAMINS D AND G THE MIDDLEWEST 
@ FORTIFIED CHICK MILK WITH VITAMINS D AND G WRITE US FOR PRICES 


THE MERCHANTS CREAMERY CO. 


536 LIVINGSTON STREET CINCINNATI 14, OHIO 


YEARS 


OF SOYBEAN LEADERSHIP 


STALEY—+the oldest and largest 
soybean processor in America— 


marks twenty-five years of pio- t 
neering, service and depend- ray, 

ability, on September 30, 1947. 
With Saas feed he filled 


Then added Shellbuilder, 
; And now she lays three 
our aim to continue to merit aaa times a day. 


YOU have helped us to maintain 
this roll of leadership and it is 


your confidence through our 
quality of products, service and ' —- Chick 25 te. 
dependability. 80 Ibs. 


= | Shellbuilder Co. 


DECATUR, ILLINOIS FEED DIVISION PAINESVILLE, OHIO 
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Henry Green New President 
Of National Association 


Henry H. Green, Pattonsburg, Mo., has 
been designated president-elect of the Grain 
& Feed Dealers National association and his 
installation will take place at the organiza- 


HENRY H. GREEN 


tion’s 51st annual convention, being held 
Sept. 14-16 at St. Louis, F, Peavey Heffel- 
linger, Minneapolis, Minn., retiring presi- 
dent, has announced. Mr. Green is the first 
Missourian to head the National since 1906. 
He operates the H. H. Green Mill & Ele- 
vator Co. with its main plant at Pattonsburg 
and elevators at Kidder, Hamilton, Brecken- 
ridge, and Lock Springs. 

Mr. Green has served as first vice presi- 
dent of the association since 1945 and has 
been a member of its board of directors 
since 1933. He began in the feed business 
in Monroe City. 

Long active in civic and business affairs, 
Mr. Green is president of the First State 
bank of Pattonsburg and is a past president 
of the Missouri Grain, Feed & Millers asso- 
ciation. He also served terms as president 
of the Pattonsburg school board and board 
of public works, 


Eastern Federation Sets 
1948 Convention Dates 


The Eastern Federation of Feed Mer- 
chants will hold its 1948 convention June 
14-15 at Hotel Commodore, New York 
City, Kenneth E. Eldred, Bainbridge, N. Y., 
president of the organization, has an- 
nounced. The convention site was decided 
upon by the Federation’s board of directors. 
The 1946 and 1947 meetings were also held 
at the Commodore. 


@ DALE WATSON, Roseville, Ill., has 
purchased the Pratt Seed Farms and has 
renamed the firm the Dale Watson Seed Co. 


@ KENNETH BROWN, Springfield, IIl., 
has opened a feed store at Pawnee. 


THE FEED BAG — September, 1947 


A Low-Cost, Dry 


VITAMIN 


FOR FEED MIXERS 


Write for Prices — E.R. SQUIBB & SONS, 745 Sth Ave., N.Y. 22, N.Y. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: : 


| Exceptionally high in amides and 

" amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 
* Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

= P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
" hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


f 4 Many minerals and elements essen- 
+ ** tial to animal health including iron, 
. calcium, phosphorus, magnesium, potas- 
' sium, sodium, chlorine, sulphur, manga- 
. nese, aluminum and copper. 


2 5 Uniformly high quality, plus other 

" advantages of dealing direct with 

producer as we market only our own 
production. 


5 Ideally located to serve customers 
“in the Southeastern territory. 


Inquiries NITED STATES SUGAR CORPORATION 
Solicited 


WISTON FLORIDA 


j 
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PURE AND 
ECONOMICAL 


Hen and Chick size 


F OR P OULTRY 99 25/100 Calcium Carbonate 


THE COMPLETE LINE... 


Tonnage builders . . . profitable 
e specialties . . . priced to win your 
market, built to hold it........ 


VITALITY MILLS INC., Board of trade, Chicago 4, Ill 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and 
Livestock Feeds. 


J. O. McClintock Elected 
To Arcady Farms Board 


J. O. McClintock, vice president of the 


‘Continental Grain Co., Chicago, and pres- 


ident of the Chicago Board of Trade was 
elected to the board of directors of the 
Arcady Farms Milling Co., at the annual 
meeting of the stockholders held at the 
company’s offices Aug. 21. Mr. McClintock 
succeeds Lester Armour who recently re- 
signed. 

Other members of the board, who were 
all re-elected, include W. D. Walker, S. J. 
Meyers, J. B. Forgan, R. N. Crawford, and 
F. W. Adams. 

At the annual meeting of the board of 
directors a quarterly dividend of 30 cents 
per share was declared on the $5 par com- 
mon stock of record Aug. 25, payable 
Sept. 5. 

The following officers were elected: W. 
D. Walker, president; S. J. Meyers, vice 
president; Stuart Nordvall, vice president; 
E. F. McDonnell, treasurer; Frank J. Micus, 
assistant treasurer; Charles E. Hubler, sec 
retary; and H. W. Hensler, assistant sec 
retary. 


Salsbury’s Develops New 
Pullorum Test Cabinet 


Development and marketing of a new 
pullorum testing cabinet for hatcherymen 
and poultry raisers has been announced by 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa. The new cabinet is constructed of 
stainless steel and incorporates an illumi- 
nated testing plate which can be read ac | 
curately with an ordinary electric lamp or | 
carbide lamp, according to the firm. 

Space for extra testing plates is provided | 
in a compartment at the bottom of the 
cabinet. This feature, the manufacturer 
states, enables the tester to have warm, dry 
plates ready for use at all times and elimi- 
nates delay in changing to clean plates. 
Complete information on the new cabinet 
may be obtained by writing Dr. Salsbury’s 
Laboratories, Charles City, Iowa. 


Feed More Proteins, lowa 
institute Tells Farmers 


Nine out of every ten Iowa farm families 
were reached during August by newspaper 
advertisements sponsored by the Feed Insti: 
tute of Iowa which emphasized the economy 
of feeding balanced protein supplements. 
Headlined “Proteins . . . Best Buy in Fis 
tory”, the advertisements pointed out that 
protein furnished by balanced formula ra 
tions costs only half as much as that sup: 
plied by corn alone. 

Stressing the help that local feed dealers 
can be to their customers in cutting feed 
costs, the Feed Institute advertisements con’ 
cluded with the appeal, “Let your local feed 
dealer help you work out a feed-saving and 
money-saving plan that will greatly add to 


your profits this season.” 


@ ASHTON OIL & FEED CO., Ashton, 


Wis., has opened its new feed store. 


THE FEED BAG — September, 1947 


w/ 
¢ 
4 


Guest of Med Maxwell, center, popular 
conductor of the “Let’s Go Visiting” radio 
program sponsored by Allied Mills, Inc., 
Chicago, Ill., Aug. 19 was Walter C.. Ber- 
ger, right, president of the American Feed 
Manufacturers association. At‘Mr. Maxwell's 
left is A. G. (Chick) Philips, general sales 
manager of Allied Mills. In the broadcast, 
heard over 26 radio stations, Mr. Berger 
advised farmers to cull their livestock and 
poultry more closely than ever, feeding only 
the best so that anticipated short grain sup- 
plies will go farther and highest profits over 
feed costs can be obtained. Mr. Berger 
stated that if business conditions continue 
at prosperity levels, the demand for meat, 


Paocaans- one mont WHICH 
FOR : 3 
BETTER FEEDING 
BIGGER PROFITS 


milk, and eggs should continue strong with 
a resultant good profit for farmers who 


_feed efficiently despite higher feed grain 


prices. 

——e——_ 
@ MIESENHELDER MILL & ELEVA- 
tor, Palestine, Ill., is making improvements 
to its plant. 

@ E. C. SELLS, Wadena, Ind., has pur- 
chased the 50,000 bushel elevator of the 
Wadena Grain Co. 

@ OTTAWA LAKE COOPERATIVE 
Elevator Co., Ottawa Lake, Mich., has pur- 
chased the H. H. Hiser & Co. elevator. 


The Modern “‘SUCCESSOR” 


to Condensed Buttermilk 
HIGH IN VITAMIN CONTENT PLUS ALL 
ESSENTIAL AMINO ACIDS FORTIFIED WITH 


WHEAT GERM OIL 


Shearer’s Semi-Solid EmulsEast is a palatable, digestible “successor” 
to condensed buttermilk. The high Amino Acid content of semi-solid 
brewer’s yeast (richest source of Vitamin B Complex) is combined 
with semi-solid buttermilk and whey and enriched with pure wheat 
germ oil (Vitamin E Complex). The high Amino Acid content of 
Semi-Solid EmulsEast assures the greatest assimilation of proteins. 
This is a vital element essential in the building of healthier poultry 
... flesh of high quality ... higher egg production. And Semi-Solid 
EmulsEast is economical ... OVER 50% SOLIDS. 


SEMI-SOLID EMULSEAST INCREASES DEALER PROFITS 
In Semi-Solid EmulsEast dealers have a product with all the 
makings of a “best seller’. It can be sold by the barrel or mixed 
with your own mashes to step up their efficiency ... and give them 
the Amino Acids so essential to poultry. 


You'll be interested in the exclusive dealer Profit Plan offered by 
Shearer’s. Write and we'll send you the whole story about Semi- 
Solid EmulsEast ... write today. 


A PRODUCT OF** Shearer's Dried Milk Products Corp. 
PUBLIC LEDGER BUILDING e PHILADELPHIA 6, PA. 


NEW ENGLAND SALES AGENTS—KOLB & MARSH 
131 Clarendon St., Boston, 15, Mass. 
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* from Armour 


Too much cannot be said about the 
proper feeding of chicks—so vital is the 
subject to poultry and turkey raisers. The 
chief problem encountered is in obtain- 
ing a proper balance of proteins, minerals 
and vitamins in the diet of growing 


chicks. 
* 


Armour 50% Meat and Bone 
Scraps are an animal protein 
supplement specifically man- 
ufactured to overcome this 
feeding problem by providing 
all three essentials in proper 
balance. 
* 


Animal proteins, so necessary to good 
growth, supply the building blocks miss- 
ing in grain and vegetable proteins . . . 
assure proper hatchability of eggs . . . 
lower the mortality rate of young chicks. 


* 


Mineral content comes from 
the sterilized bones used in the 
mixture and provides the cal- 
cium and phosphorus neces- 
sary for building bones and 
forming shells in the laying 
birds. 
* 


Armour Meat and Bone Scraps are also 
an excellent source of the B-Complex 
vitamins which prevent loss of appe- 
tite and general malnutrition, retarded 
growth, loss of feathers, curled-toe pa- 
alysis, dermatitis and stiffening of the 
joints in chicks. 


Many authorities advise the use 
of at least 3 to 5 per cent of 
Armour Meatand Bone Scraps 
in the poultry mash as a mini- 
mum of animal proteins. This 
will increase the digestibility 
of the other ingredients. Why 
not begin this feed improve- 
ment now? 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 


@ 
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One Stop 


Every feed ingredient you want under one 
roof when you send your trucks to our whole- 
sale warehouse. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


INC. 


AMERICA’S LEADING HAMMERMILL | 


Greater Capacities—and a Uniform Product 
with the amazing 


‘SUPERIOR’ 


HIGH SPEED 


FEED 
GRINDER 


Featuring—10 second quick change SCREENS,—con- 
trolled FEEDER HOPPER,—Perma- 
nent MAGNET, — Oversize FAN. 


Here is an investment in Equip- 
ment, far advanced in design that 
means larger capacity, a more uni- 
formly finished product and greater 
profits to its users. It will pay you 
to investigate the sturdy precision 
construction of the NEW SUPE- 
RIOR CUSTOM GRINDER. 


; Write for Free illustrated Bulletin 
Number 612-S-2. 


RUENDLER 


CRUSHER PULVERIZER CO. 


2915-17 NORTH MARKET ST. (Dept. F. B. 12) ST. LOUIS 6, MO. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 
is being proved by experience. 


criment can have 
charge, for such a test. 


VioBin 2 


Monticello, Illinois 


Sell More 


WISCONSIN 
GROWING MASH 


This Season 


Everybody is raising 
extra chicks—to beat the 


100 LBS. NET 


Wren PACKE 


WISCONSIN 


egg and meat shortage. 
Get this feed business 
with 
WISCONSIN 
GROWING. 
MASH | 


GROWS BIGGER BIRDS QUICKER 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU - WISCONSIN 
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—In the Mill 


(Continued from page 25) 


seem that they must be settled at the same time. Here again Russia 
spars for time; at the same time its propaganda forces are working 
overtime in an effort to discredit the United States. It is the same 
story wherever we meet the Russians. 


WESTERN HEMISPHERE SECURITY 


Attention is now focused on the meeting now in progress at 
Rio, in South America, where Secretary Marshall and others are 
attempting to write an agreement that will spell out security for 
this hemisphere. It, too, presents a real problem as it deals with 
measures to be taken in external affairs and internal affairs. Some 
countries in South America took the position that there was a 
difference when the attack came from without and when it came 
from a nation in this hemisphere. The encouraging factor is that 
the conference is now about to set up machinery which will put 
down aggression from within as well as from without. If it succeeds 
in this effort we are well on the way to solving many of our 
hemispheric problems, and especially that of our own security. 
The spirit that prevails between the United States, Canada, and 
Mexico must be the goal for all of the nations of the western 
hemisphere. 


COMMITTEE PROBES CO-OPS 


The house committee on small business is adding heat to an 
overheated Washington. Before starting on a cross-country investi- 
gation of cooperatives, the committee has been conducting hearings 
in this city. Some members apparently are out to make “politics” 
of the situation and there have been charges of “smear tactics.” 
One member has charged that it is an inquisition and not an 
investigation and that the real objective is to destroy and discredit 
the cooperative movement. 


There is little doubt that taxation of cooperatives will be an 
exciting issue in the next session of the congress. If this small 
business committee does a real job by getting at the facts it can 
render a real service to congress. Chairman Walter Ploeser said 
his subcommittee would hold hearings in Seattle, Sept. 10-11; San 
Francisco, Sept. 18-19; Los Angeles, Sept. 23-25; to be followed 
later with hearings in Minneapolis, Kansas City, South Bend, and 
Columbus, Ohio. 


TAFT-HARTLEY BILL—WILL IT WORK? 


The battle of words over this bill continues. Labor leaders are 
organizing to defeat congressmen who voted for the law. A con- 
siderable segment of big business has acquiesced in labor’s demand 
for contract provisions which will avoid the law. The real test will 
come when the supreme court is called upon to construe its pro- 
visions. The windy threats of labor to purge honest lawmakers are 
merely the cries of men who refuse to acknowledge that their 
leadership has reached an all-time low. Not one sound suggestion 
was made by these men when congressional committees held hear- 
ings. All they had to say was that they were opposed to the 
legislation. The issue will be clearly drawn in the next election 
and the people will have a chance to decide between irresponsible 
labor leadership and orderly government. The die is cast. 


TAXES 


The Republicans will offer another tax reduction bill when the 
second session opens in January. Reports are that the administra- 
tion will also offer a plan. There is no doubt that taxes will be 
an issue in the next presidential campaign. If the Marshall plan 
to give five or six billions for world relief prevails there will be no 
possible chance to reduce taxes. 


My next report will be from Europe. 
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YOUR 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
_to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you arid discuss 
your packaging problems — 
we would appreciate the 


opportunity. 


PROMPT SERVICE 
You'll like the way WERTHAN 


supplies your requirements in 


the fastest possible time. We 
at WERTHAN value our cus- 


tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 


needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 
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DUST BLOWER 
Dust is a great ensaeil ... a frequent cause of fire, motor 


burn-outs, shut-downs, and other troubles. Beat this hazard 
with a Seedburo Portable Electric Blower. 


PAINT 
SPRAYER 


The fourth kind of 
work done by this 
rugged and versa- 
tile instrument is 
paint spraying. 
Particularly suited 
to small and mid- 
dle sized indoor 
jobs. Paint spray- 
ing attachments 
and one pint or one 
quart container 
easily put in place. 


Headquarters for EQUIPMENT 


Since 1912 Seedburo has been known as Headquarters for 
grain and seed house equipment and supplies and plant main- 
tenance equipment . . . precision built, rigidly inspected, 
meeting government specifications where established. 


Moisture Testers Seales 
Sampling Devices Inter Comm Systems 
Thermometers Magnetic Separators 
Seed Germinators Fire Extinguishers 
Bag Trucks Insecticides 
_ Respirators Etc., ete. 
@ 102 e 


Here’s a great piece of equipment... 
1 tool that does 4 different kinds of work. 
First, and most important, it’s a Portable Electric Blower . . . powerful, durable, and 
rugged .. . especially designed for heavy duty in elevators, seed houses, and fac- 
tories. Easy to use. Gives a. powerful, clean, dry blast of air when connected to any 
electric socket. Armour Institute tests show these are superior blowers. 


Four models available, 4A—1/4 H.P.; 6A—1/3 H.P.; 8A—3/5 H.P.; 10A—1 H.P. 


INSECTICIDE 
VAPORIZER 


By attaching a one gallon 
metal spray tank in place 
of the rubber hose the 
Seedburo Blower is easily 
converted into a power- 
ful sprayer . . . highly 
successful for 
insecticides around pile 

bags, elevator legs, ma- 
chinery, etc. Shoots a fine 
mist spray 18 to 20 feet. 


VACUUM CLEANER 


With a standard set of attachments the Seedburo Blower 
can be quickly converted into a high power industrial 
vacuum cleaner ... for thorough time and labor saving jobs 
of cleaning bins, chutes, shelves, etc. 


CATALOG AND REFERENCE BOOK AVAILABLE 


Seedburo 1945 reference book contains official directions 
for grading grain . . . written in non-technical language. 
Other facts valuable for reference. Descriptions and illus- 
trations of over 400 products. One hundred sixteen large 
size pages. 


751 CONVERSE BUILDING e@ CHICAGO 6, ILLINOIS 
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Crimson Clover Seed Moves Slowly 
From Farms During Current Season 


Crimson clover seed movement from 
farms has been slightly slower than usual 
this year and considerably slower than in 
1946, the bureau of agricultural economics 
has reported. 'Approximately 74 per cent of 
the commercial crop had been sold by 
growers up to July 15 compared with 85 
per cent a year earlier and the 1941-45 
average of 76 per cent. 

Mid-July prices paid to growers were the 
highest on record, averaging $17.20 per 
100 pounds for clean seed compared with 
$16.95 in 1946 and the five-year average 
of $11.96. 

Imports of crimson clover seed from Italy 
during the year which ended June 30 were 
283,100 pounds. No crimson clover seed 
was imported from Italy from July 1, 1940 
to Jan. 31, 1947. 


Hybrids Account for 92 Per Cent 
Of 1947 Wisconsin Corn Acreage 


Wisconsin farmers planted more than 92 
per cent of their 1947 corn acreage with 
hybrid’ seed, the state and federal crop re- 
porting service has announced. This is 
slightly higher than the 1946 hybrid acre- 
age and sets a new record in the state for 
hybrid seed planting. 

Planting of hybrid seed corn began in 
Wisconsin in a small way in 1933. Since 


that time the acreage planted each year in 
hybrids has shown a steady increase. 

Over the nation as a whole, the crop 
reporting service estimates that 71 per cent 
of the corn acreage was planted in hybrid 
seed this year. The hybrid corn acreage in 
1947 totals nearly 62,900,000 acres with 
Corn Belt states planting almost 100 per 
cent hybrid acreage in many cases. 


Production of Meadow-Fescue Seed 
Is 22 Per Cent Higher Than 1946 


About 1,450,000 pounds of clean mea- 
dow-fescue seed have been produced this 
year compared with 1,189,000 pounds in 
1946, the bureau of agricultural economics 
has reported. The expected 22 per cent 
increase over last year is due mainly to in- 
creased acreage and a greater yield per acre, 
the bureau said. The 1941-45 average pro- 
duction of meadow-fescue seed was 1,220,- 
000 pounds. 

Expansion in acreage is due mainly to 
higher prices paid growers in recent years. 
The 1946 season average was $19.80 per 
100 pounds of clean seed compared with 
the 1941-45 average of $11.03. There is 
practically no carry-over of the seed on 
farms this year. 

Exports of all types of fescue seed for the 
11 month period ending last May were 
627,003 pounds compared with 1,205,695 
pounds for the same period of 1945-46. 
Imports of the seed for the year which 


MORE than 325 seed dealers and feed men who handle seeds attended the 
Wisconsin Seed Dealers association field day held July 29 at Spooner, site of 
a state branch experiment station. Doughboy Mills, Inc., New Richmond, played 
host to the visitors at lunch, which was served from an outdoor stand, below. 
At right are eight of those who attended. From left to right, top to botton, 
they are: Howell H. Humphrey, Northern Milling Co., Wausau, association vice 
president, and James D. Hopkins, Madison, president; Ray H. Lang, L. L. Olds 
Seed Co., Madison, and Roland C. Tesch, Knauf & Tesch, Chilton, president of 
the Central Retail Feed association; Roger Borst and William Borst, jr., Borst & 
Son, Brooklyn; and J. C. Jung, J. W. Jung Seed Co., Randolph, registering 
Paul Bauch of Doughboy. (Photos by The Feed Bag) 
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ended in June were 199,400 pounds com- 
pared with none last year and a five year 
average of 22,220 pounds. 


Prices Lower, Farmers Hold Back 
On Shipping Kentucky Bluegrass 


Kentucky bluegrass seed has moved un- 
usually slowly this year, the bureau of agri- 
cultural economics has reported. Only 52 
per cent of the 1947 crop had been sold by 
growers by mid-July compared with 87 per 
cent at the same time last year and the 
1941-45 mid-July average of 82 per cent. 
The slow movement is accounted for by 
sharp price declines from last year’s levels, 
a large crop, and a late harvest. 

Growers were offered $1.75 per bushel 
of about 14 pounds on July 15 for cured 
seed. The same quantity brought $3.40 a 
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year ago and $1.32 over the 1941-45 pe- 
riod. Total production of bluegrass seed 
this year is forecast at 3,780,000 bushels of 
cured seed compared with 1,405,000 bushels 
in 1946 and the 1941-45 average of 2,630,- 
000 bushels. 


Movement of White Clover Seed 
Is Extremely Slow This Year 


Movement of white clover seed from 
farms in Louisiana and Mississippi has been 
extremely slow this year, the department of 
agriculture has reported. Only 20 per cent 
of the commercial crop had been sold by 
growers up to July 15 compared with 80 
per cent by the date in 1946 and the 1941- 
45 average of 71 per cent. 

Prices which growers received for their 


white clover seed were the lowest in seven 
years, averaging $40 per 100 pounds of 
clean seed compared with the $73 figure of 
last year and the five-year average of 
$54.58. 

During the year which ended June 30, 
the Commodity Credit Corp. purchased 
3,000 pounds of white clover seed, mainly 
for export, compared with 371,995 pounds 
during the preceding year and 437,252 
pounds in 1944-45. 


Orchard Grass Seed Production is 
Estimated at 589,000 Bushels 


Orchard grass seed production should 
total about 589,000 bushels of thresher run 
quality this year, the department of agri- 
culture has forecast. This compares with 


BOX 1392 


JOHNSTON’S 


OFFERS YOU ASSURANCE OF 


HIGHEST QUALITY 


ALFALFA SEED 


OKLA APPROVED—OKLA COMMON—KANSAS COMMON 


SWEET CLOVER 


ASK FOR DELIVERED PRICES 


JOHNSTON SEED CO. 


ENID, OKLA. 
Oklahoma's Largest Seed Processors 


PHONE LD 2 


corn 


Write us 
today about 
sweet and 
field corn 
seed for 1948 
planting. 


JACQUES 


SEED CO. 
Prescott, Wis. 


“Bred in the North — 
Culled by Northern Weather” 


Jacques Seed Company, 
largest exclusive producers 
of northern-bred seed corn, 
are now contracting 1947 
seed crop... 


® open pollinated sweet 


© hybrid sweet corn 
® hybrid field corn 


the record crop of 740,000 bushels last year 
and the 1941-45 average production of 
595,400 bushels. Movement of the seed 
from farms has been slow this year with 
only 2 per cent of the commercial 1947 
crop sold by growers by mid-July compared 
with 6 per cent at the same time last year 
and the 1941-45 average of 26 per cent. 


Trend to Clinton and Benton Type 


Oats on Indiana Farms Forecast 


Increased trouble with leaf blight in the 
popular Tama and Vicland varieties of oats 
makes it appear likely that Indiana farmers 
will plant more acreage to Clinton, Benton, 
and other new types next year, agronomists 
at Purdue university, Lafayette, Ind., have 
reported. Combine harvesting of oats is alsv 
encouraging farmers to change over to the 
newer oat varieties throughout the Corn 
Belt, they stated. 

The new Vigo wheat is also gaining in 
popularity. This variety is much like the 
widely planted Fairfield in winter hardiness, 
yielding, and standing ability but leads ix 
in test weight and resistance to orang: 
leaf rust. 


Ship Alfalfa Seedlings to Utah 
To Nurture Their Growth 


With the assistance of the Virginia agri 
cultural experiment station staff at Williams- 
burg, the Southern States Cooperative re- 
cently flew 17,000 alfalfa seedlings from 
Richmond to Salt Lake City, Utah, for 
planting in the hot, dry desert climate. The 
Williamsburg alfalfa seeds will be replanted 
in Utah until 1950 when a crop sufficient 
to meet most Virginia demands is expected. 
Then this supply will be returned to the 
East. 

According to R. P. Cocke, superintendent 
of the Virginia experiment station, work on 
the Williamsburg alfalfa strain began in 
1937 from the parent Kansas Common 
variety. Mr. Cocke reported that the Wil- 
liamsburg strain is hardy and highly re- 
sistant to disease, although subject to black 
stem and leaf spot. 


C. A. BEEBE DIES 

C. ‘A. Beebe, 83, veteran field seed deal- 
er at Forreston, IIl., died July 17. Mr. Beebe 
was well known in seed circles throughout 
the state of Illinois. He founded the firm 
known as C. A. Beebe & Son in 1912. The 
late Mr. Beebe’s son, Lee, was his partner 
in the business and succeeds him. 


HOST TO DEALERS 

Northern Seed Co., Belvidere, Ill., played 
host to its dealers at a theater party July 
15, Ed Foley, president of the firm, has 
reported. The entertainment was arranged 
in conjunction with the annual corn festival 
week held at Shady Lane, near Marengo. 
in mid-July. 


DDT PRODUCTION INCREASING 

The department of agriculture has re 
vealed that more than a dozen American 
companies have been licensed to manufac’ 
ture DDT preparations under the patent 
held by the Geigy Co. of Switzerland. Com: 
mercial production of DDT in the United 
States is now more than 3,000,000 pounds 
a month. 
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H. D. HUGHES RETIRES 

The retirement of H. D. Hughes as head 
of farm crops at Iowa State college, Ames, 
has been announced by officials of the 
school. Mr. Hughes served as farm crops 
head for 38 years and will continue as a 
professor in the college agronomy depart- 
ment. He developed Hubam sweet clover 
which was named after him. 


E. P. YOUNG PROMOTED 

Eben P. Young has been appointed 
manager of the Associated Seed Growers, 
Inc., wholesale sales branch at Indianapolis, 
Ind., officials of the firm have announced. 
Mr. Young has served as assistant manager 
of the branch since 1943. He succeeds the 
late Guy R. Vaughn. Mr. Young has been 
active in the seed business since 1923. 


the Tag 


Increased production of screw conveying 
equipment has been made possible by the 
completion of the new Screw Conveyor 
Corp. plant at Hammond, Ind., shown 
above. The new factory is located on De- 
troit street in Hammond and will augment 
production facilities of the company’s plant 
on Hoffman street, officials of the firm 
stated. The plant will assemble Screw-Lifts, 
Screw-Veyors, and Screw-Flos, the latter 
new products. The Screw Conveyor Corp. 


also manufactures Nu-Hy grain buckets and 
Nu-Type vented flour mill buckets. 
GUY McDANIEL RETIRES 
Guy S. McDaniel has retired after 39 
years’ service as head chemist at the Swift 
& Co. plant food branch at Atlanta, Ga., 
officials of the firm have announced. J. C. 
Phillips, who has been associated with 
Swift since 1919, has been promoted to 
succeed Mr. McDaniel. 


WISCONSIN 


YOU CAN DEPEND ON THESE 
3 OUTSTANDING VARIETIES 


OF SEED OATS 
© & M COLUMBIA 
© & M CLINTON © & M WHITE (Swedish Type) 


Write for free literature and prices on any quantity from a bushel to a carload 


THE O & M SEED COMPANY 
GROWERS 
Green Springs, Ohio 
Specializing Since 1912 in the Finest Varieties of 
Seed Corn and Seed Oats 
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Here Is Seed 
You Sell With 
CONFIDENCE 


Here's the nationally adver- 
tised corn that is actually 
officially field inspected, 
sampled, tested, and sealed. 
The big red "W" means that 
this seed is produced directly 
from new foundation stocks 
supplied each year by the 
University of Wisconsin Col- 
lege of Agriculture. Write 
for names of growers. 


“WISCONSIN CERTIFIED | 
SEED PRODUCERS 
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Carl Elected President of 
Michigan Seed Association 


Rexford J. Carl was elected president of 
the Michigan Seed Dealers association at 
the organization’s annual meeting held Aug. 
20 at Michigan State college, East Lansing, 
officials of the group have announced. Ar- 
thur Goulet was elected vice president and 
Al Ambroson secretary-treasurer. 

Speakers at the one-day meeting included 
S. E. Pederson, Michigan State entomology 
department; Dr. B. L. Wade, Charleston, 
S. C.; and Charles Stahl, state seed analyst. 
Mr. Stahl delivered a timely address incor- 
porating data on recently proposed seed 
legislation. 


George H. Cook Promoted 
By Roanoke City Mills 


George H. Cook has been appointed nu- 
tritional director and production manager of 
the feed department of Roanoke City Mills, 
Inc., Roanoke, Va., officials of the firm 
have announced. Recently Mr. Cook has 
been active in work involving the use of en- 
zymes in poultry and livestock feeds and 
the Roanoke company is now incorporating 
his findings in its Purebred mixed feeds. 

Mr. Cook founded the Tyden Feed Co., 
Dougherty, Iowa, directing poultry and 
livestock feeding on eight farms owned by 
Emil Tyden. Active in organizing the Feed 
Institute of Iowa, he served the group as 
vice president. In 1942 Mr. Cook was 


named to the advisory committee of feeds 
and feeding formed by Iowa State college, 
Ames. 

Before joining Roanoke City Mills, Mr. 
Cook was associated with Jeffreys Labora- 
tories, Salem. In his new capacity he will 
conduct dealer and distributor educational 
services in addition to his research and 
experimental work. 


Seed Meetings 


California Seed Association, Fair- 
mont Hotel, San Francisco, Calif. 
Sept. 26-27 


Western Seedsmen’s Association, 
President Hotel, Kansas City, Mo. 
Oct. 10-11 


Texas Seedsmen’s Association, 
Adolphus Hotel, Dallas, Tex. 
Nov. 17-19 


North Carolina Seedsmen’s Asso- 
ciation, Hotel Sir Walter, Ral- 
ia, Dec. 11-12 


American Seed Trade Association, 
LaSalle Hotel, Chicago, Ill. - 
Jan. 24-26 


Atk Ws 


in the market for: 


MOLASSES OAT FEED 


BREWERS’ GRAIN 
MALT SPROUTS 


A penny post card or a phone 
call to us will save you money when 


MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


Barley 


W Oderbrucker W Soybeans 


T. E. Gallagher Promoted 
By General Mills, Inc. 


T. E. Gallagher has been appointed assis- 
tant general manager of the west central 
district of its farm service division by Gen- 
eral Mills, Inc., Minneapolis, Minn., ac- 
cording to an announcement by George 
Pritchard, district general manager. Mr. 
Gallagher joined General Mills in 1944 as 
administrative assistant to the district gen- 
eral manager. 

Prior to joining General Mills, Mr. Gal- 
lagher was associated with the Westinghouse 
Electric Supply Co. for nine years and 
from 1932 to 1943 served as assistant man- 
ager and later as a board member of the 
Regional Agricultural Credit Corp. 


L. E. Bray Joins Staff of 
Tolford & Cassady, Inc. 


L. E. Bray has been appointed Indiana 
representative for Tolford & Cassady, Inc., 
Chicago, Ill., officials of the firm have an- 
nounced. Mr. Bray, a veteran of army air 
forces service in World War II, succeeds 
the late Ray Booth. A graduate of Purdue 
university, Mr. Bray was associated with the 
Arcady Farms Milling Co., Chicago, IIl., 
before entering service. On his release from 
service he joined the Pratt Food Co., Phila- 
delphia, Pa., as a sales representative for 
southern Indiana. 


HARVEST extra 
profits with OLDS’ 
Old Gold SEEDS 


Specializing in Wisconsin W VERY progressive feed 
Brand Certified Grains, and 
Hybrid Seed Corn 


dealer is interested in mak- 
ing more money this year 
. and OLD’S SEEDS fur- 
nish one sure way. Olds’ Seeds 
have been recognized by farm- 


Vicland Hybrid 
Ww Oats Ww “omg ers and gardeners for over 60 
ai 80-120 Day years as top quality for Middle 
aaa W Blackhawk West cultivation. 
— Extensively Advertised 
xtensiv vertis 
3s W Henry 
Barley Wheat And that’s another reason 


why feed dealers like to feature 
them .. . for they are easier 
to sell, and automatically build 
repeat business. Write us today 


WISCONSIN 


REED CANARY GRASS 
CERTIFIED LADINO CLOVER 
CERTIFIED 
SEED POTATOES 


for information and prices of 
Olds’ Old Gold Brand Seeds 
and how you can increase your 
profits. We shall be pleased to 
put you on our mailing list of 
current market prices. 


L. L. OLDS SEED CO. 


MADISON 1, WISCONSIN 
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Seed Drying Expands in South 


Multi-Million Dollar Business Seen 


e@ SEED drying establishments in the 
South may be laying the groundwork for a 
multi-million dollar annual business, econo- 
mists of the department of agriculture be- 
lieve. Seedsmen in 10 acres of Georgia, 
Alabama, and Florida are installing dryers 
for blue lupine seed this year which can 
also be used for a wide variety of other 
agricultural products. 

Blue lupine seed requires fast and effi- 
cient handling and drying and the southern 
seed men installing the new equipment ex- 
pect to do a record volume of business 
from the very start. Besides processing blue 
lupine, the drying equipment can also dry 
and process peanuts; cure sweet potatoes; 
dehydrate and process cull sweet potatoes 
for livestock feed; dry and process water- 
melon seed; dry small grains, lespedeza, 
and field seeds; dehydrate and process 
kudzu for use in feeds; and dry and pro- 
cess seed corn and peanut hay. 

Up to the present, most of the blue lu- 
pine seed used in the South has been raised 
and dried in other sections of the country. 
Last year only three seed dryers operated 
in all of Alabama, Georgia, and Florida. The 
current 300 per cent increase in the num- 
ber of dryers is expected to provide south- 
ern seed dealers with local sources of sup- 
ply and also to give southern farmers local 
markets for expanded seed production. 

Blue lupine and other seeds produced in 
the South will be dried and stored at a 
$250,000 wartime dehydration plant in 
Vienna, Ga., which was recently purchased 
by a farm cooperative. Other locations of 
seed dryers are as follows: Summersdale, 
Ala.; Cordele, Ga.; Dawson, Ga.; Abbe- 
ville, Ga.; Moultrie, Ga.; Americus, Ga.; 
Perry, Ga.; Unadilla, Ga.; McRae, Ga.; 
Montezuma, Ga.; Monticello, Fla.; Ashford, 
Ala.; and Alberta, Ala. The latter three dry- 
ers were operated last year also. Bill Reimer, 
Alberta, Ala., dried more than 2,000,000 
pounds of blue lupine seed last year and 
expects to double that figure during the 
current year. 

Blue lupine is a comparatively new crop. 
Seed harvested from the 1946 crop brought 
gross returns of more than $2,000,000 to 
southern farmers and seed dealers with 
yields of as high as 2 tons per acre. The 
average per acre yield is 14 ton. 

The federal government is supporting 
the price of 1947 crop blue lupine through 
a Commodity Credit Corp. loan program 
with a loan rate of $4 per 100 less handling 
charges. 

Blue lupine’s greatest disadvantage is its 
unusually high moisture content. High 
quality blue lupine seed can be obtained 
only by artificial drying, as the seed when 
harvested contains up to 28 per cent water. 
Thus the seed must be dried quickly or it 
will spoil. If improperly stored, its germin- 
ating quality is affected. Last year about 
onethird of the crop was lost from the 
value standpoint because of the lack of 
proper drying and handling facilities, the 
USDA reports. 
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Blue lupine seed, whose blossoms are in 
reality white, is used by farmers as a cover 
crop in winter. In the spring it is plowed 
up as a green manure for cash crops. Its 
bitter taste renders it of no use for feed 
but it conditions the soil to an almost un- 
believably fine degree for later planting of 
corn, cotton, and peanuts. 

To qualify for government loans, blue 
lupine seed must test at least 90 per cent 
germination, be free of any more than 1 
per cent foreign matter, and must contain 
no more than 14 per cent moisture. Blue 
lupine is excellent as a soil conservation 


agent over long periods and 34,000 south- 
ern farmers are expected to plant 64,000 
acres of it this fall. > 


Production of blue lupine seed has been 
virtually doubled every year since 1939 
when it was first planted. It can be grown 
successfully only in warm and humid south- 
ern weather. 


EVERETT HEADS GEORGIANS 


Frank C. Everett, Atlanta, was elected 
president of the Georgia Seedsmen’s asso- 
ciation at the organization’s sixth annual 
meeting held recently at Savannah, officials 
of the group have announced. R. L. Tucker, 
Royston, was elected first vice president 
and Ernest Martin, Atlanta, second vice 
president. W. B. Kuhlke, Augusta, was re- 
elected to serve another term as secretary- 
treasurer. 


If you want uniform 

Quality built into 

the Line you sell — 
then Select 


Dependable 
FLAMBQ? 


For Poultry, Livestock 
and Fur Bearing Animals 


We Solicit Private Label Business | 


450 Tons Daily 
Pulverized Grains 


Phone or Wire 


for Quotations 


FLAMBEAU 
MILLING CO. 


Phillips, Wisconsin 


Phone 
L. D. 44 or 21 
Teletypewriter 
Phillips 14 


Certified Clinton Seed Oats 


Truck Loads. or Car Loads 


653 W. Wash. Ave. 


Buyers and Sellers in L.C.L. or 
Car Load Lots, Alfalfas, Clovers, and 


Grasses 


Complete Line Feed Ingredients, 
and 


Capital Brand Mixed Feeds 
STANDARD SEED & FEED Co. 


Madison, Wisconsin 
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BROKERS...JOBBERS 
DISTRIBUTORS 


MIXED CARS 
TRUCKLOADS — CARLOADS 


= 


FEED AND GRAIN 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 5643 


Columbus 
Believed 


Discovered 
A New World 


Elevator Operators are discovering that the elevator 
cup with the Logarithmic Curve provides far greater 
capacity, permits a far wider range of speed than old 
style buckets ewer could. Are discovering that the 


CALUMET <i: CUP 


abolishes backlegging . . . that super capacity loads 
scooped up with a clean sweep in elevator boot are 
completely discharged at the proper time, in the 
proper place, at the elevator head. 

You can take this Elevator Operator’s word for it 
when he says: ‘Replacing old style buckets with the 
Calumet proved a profitable adventure with us. No 
more long line of 
waiting trucks and 
peeved customers dur- 
ing pe3k season.”’ 


ASK YOUR 
JOBBER 
Or write for capacity 
data 


weterPa. B. WELLER CO. 
No. 1,944,932 327 S. LaSalle St., Chicago 4, Ill. 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO si" 
ARMOUR'S 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 
PILOT BRAND::i: 
TAT Walwhite - Woedette 
AIROSOL ius Bom 


Established 1884 


MILLERS TO THE FEED TRADE 


A wide variety of grain ingredients for formula 
teeds . . . including 
TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 
Prompt Delivery 


FRUEN MILLING CO. 


MINNEAPLOIS 5, MINNESOTA 
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Bortz Feed Store 


Highly conscious of the good will value 
of civic mindedness, Ben Bortz, jr., owner 
of the Bortz Feed store & Hatchery, La- 
Porte, Ind., sponsored this attractive float 
in his city’s Fourth of July parade this 
summer. The eye-appealing gaily colored 
float was voted the outstanding one in the 
parade. 

Decorated in green and white, the float 
carried a number of prize white Leghorns 
as well as two even more appealing chicks, 
Misses Florence and Lola Bernacchi, whose 


“feathers” were green and white shorts 
and halters. Egg-shaped signs advertising 
Bortz chicks were posted on both sides of 
the float. 

Feed dealers throughout the country are 
becoming increasingly aware of the value 
of participating in civic affairs. How Mr. 
Bortz’s firm has profited from its participa- 
tion was described in the January, 1947 
issue of The Feed Bag, beginning on 
page 55. 


Brokers 


FEED 


INGREDIENTS 


"_ Grain & Flour Exchange 
BOSTON 
HANcock 3115 


GRAIN CO. 


e K 
MILL AND ELEVATOR EQUIPMENT aurFALO 
MAdison 2323 T 
Our Service Includes 4 
Dust Collectors Elevator Casings 
Malt Cleaners Elevator Legging CHICAGO " 
Reels, Bins, Tanks Elevator Heads WABath 7322 / 
Feed Hoppers Elevator Boots 
Fire and Dust-Proof Elevators 50! Grain Exch. 
Conveyors and Fittings connie 
| ( MINNEAPOLIS 
4535 W. MITCHELL STREET \ _MAin 5587 
MILWAUKEE 14, WIS. COMMISSION COA 
a 
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— Holcombe 
(Continued from page 15) 


you go out. Just think of what the potential 
is—two calls a day, five days a week, fifty- 
two weeks a year—why, just to contemplate 
the possibilities of such a campaign should 
make your mouth water! 

We realize that a great many of these 
proposed 520 calls will be repeat calls but 
the possibilities are staggering when we stop 
to day-dream a bit. Why in five hundred 
calls theyll ask for enough feed to keep 
you in business! And, as time goes on, 
you'll begin to realize that you are a sales- 
man after all. You'll develop your own ap- 
proach, your own’ technique, you'll acquire 
self-confidence and courage to sell. You'll 
gradually become aware of a sixth sense 


- MIX 


EASY-TO 


which will tell you what to say and when 
to say it in order to get the business. 

The “prospecting” system which we have 
discussed up to this point is not the only 
means of acquiring knowledge of your ter- 
ritory. There are many other ways of en- 
larging your acquaintance with your farmers 
and their business. One other good way is 
to make a point of attending farmer meet- 
ings, community sales, farm sales, and so on. 
Get in the habit of being seen and heard 
wherever and whenever it’s going to do 
some good. Not only must you know your 
territory—your territory must know you, 
too. 

So, keep your eyes and ears open and 
your nose to the ground—the business is 
out there, waiting for you to come along 
and claim your share of it. You can’t miss, 
if you know your territory. 


RYDE'S 


5425 W. Roosevelt Rd. 


The symbol of perfection in 
calf feeds for over 25 years 


CREAM 
CREAM CALF FLAKES 


Thousands of calf raisers are annually saving up to 50% 
in feeding costs by using Ryde's Calf Feeds. 


Get your share of this profitable business! Recommend 
Ryde's two famous Calf Feeds to your customers today! 


Charles E. Huntting Joins 
F. H. Peavey & Co. Staff 


Charles E. Huntting, veteran member of 
the grain industry in Canada and the Mid- 
west, has been appointed assistant to the 
president of F. H. Peavey & Co., Minnea- 
polis, Minn., F. B. Wells, president of the 
firm, has announced. 

During World War II Mr. Huntting was 
a member of the Canadian wheat board, 
serving as a commissioner and later as as- 
sistant chief commissioner. Earlier he was 
associated with the ‘Armour Grain Co., 
Sioux City, Iowa; Armour Canadian Grain 
Co., Winnipeg; Midland €& Pacific Grain 
Corp., Calgary; and was in the grain busi- 
ness for himself. 


CALF MEAL 
—for gruel feeding 


—for dry feeding 


Chicago 50, Ill. 


ELTON CONVEYING 


THESE STACKERS ARE MADE 
IN 10, 14, 16, & 20 FT. 
LENGTHS. 


ARE QUICKLY ADJUSTABLE 
FOR VARIOUS HEIGHTS. 


ONE MAN CAN MOVE 
THEM WITH EASE. 


YOU CAN GET A MACHINE 
TO FIT YOUR WAREHOUSE. 


THEY WILL 

SPEED UP YOUR 
WORK AND SOON 
PAY BACK THEIR 
LOW COST. 


CHANTLAND MFG. co. 


Pat'd & Applied For 


BADGER, IOWA 
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LARRY PETERSON 


Larry Peterson has been promoted to as- 
sistant sales manager of the farm feed divi- 
sion of Kasco Mills, Inc., Waverly, N. Y., 
according to an announcement by Warren 
B. Lambert, sales manager of the division. 
Mr. Peterson has been associated with Kas- 
co for nine years, starting as a territory 
salesman. Later he served as acting director 
of research during the wartime absence of 
Dr. Vic Heiman and as assistant director 
of research on Dr. Heiman’s return. 


Val-A Co. Appoints Three 
New Men to Sales Force 


Appointment of three new members to 
its sales force in Illinois and Michigan has 
been announced by the Val-A Co., Chi- 
cago, Ill. The new salesmen are Malcolm 
G. Ward, Arnold Esse, and H. A. Carlson. 


Mr. Ward is representing the firm in 
western Michigan and operated a hatchery 
prior to four years of merchant marine 
service in World War II. Mr. Esse, well 
known to the hatchery trade, is serving in 
eastern Michigan. Mr. Carlson, a qualified 
chick sexor and former hatchery owner, is 
covering the northern Illinois sales area for 


Val-A. 


Covington Joins Staff of 


Tarkio Molasses Company 


W. C. (Bill) Covington has joined the 
staff of the Tarkio Molasses Co., Kansas 
City, Mo., officials of the firm have an- 
nounced. Mr. Covington assumed his new 
duties July 1. He was formerly associated 
with the Iowa Feed Co., Des Moines, Iowa, 
and during the war period served as a price 
specialist in the Des Moines office of the 
OPA. 
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Ask the Man 
who sells 
Pay Way-- 


Ask him about the results 
his customers get from Pay 
Way Feeds . . . ask him 
about the increased good 
will and confidence result- 
ing from the use of Pay 
Way Feeds .. . ask him 
about the interest, cooper- 
ation and assistance Pay 
Way extends every dealer 


—then ask us about selling 
Pay Way Feeds! 


Selected Tested © Proven 
NOW PACKED IN BALES—3 SIZES 
WITH NEW BURLAP 
Premier Peat Moss Corp., 535 Fifth Ave., New York 17, W. Y. 


& 
-are_pertorming with Kea Punt | 
retailers shelves try 
{ BUFFALO KANSAS CITY NEW YORK 4 
PAY WAY FEED MILLS, Inc. 
| Oscar Straube, Pres. 
| CITY, MO. | 
= 
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DOYLE & CASSELMAN CO. 


BROKERS 


Feed Ingredients and Grains 


BOB DOYLE 


4006 Board of Trade 
Phone Wabash 0028 


BILL CASSELMAN 


JACK ANDERSON 


141 W. Jackson Bivd. 
CHICAGO 4, ILL. 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out= 
and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 


longer life and greater 
durability. It’s guaranteed 


for your protection. 


The Duplex Mill and Mfg. Co. 
Springfield, Ohio 


CANE bla 


COMPETITION IS HERE 


your Amburgo represent- 
ative, in yo show | 
you how to make hi 


Amburgo feed improve- 


“ment se 
THE AMBURGO CO., Inc. 
1421 CHESTNUT ST. - PHILA. 2, PA. 


FOR FEED MIXING 


LASSES COMPANY 


ss PHILADELPHIA 34, PENNA. 


tke highest 
~ quality feeds at lowest cost 


@ WALTER FREITAG, Tripp, S. D., and 
Otto Freitag have purchased the Frank 
Vetter elevator. 


@ FRENCH & SMITH, Golden Gate, IIl., 


have modernized their elevator. 


Iowa Nutrition School, Iowa State 
College, ‘Ames, Iowa........Sept. 25 


Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Ill. 
Sept. 29-30 


Northeastern Poultry Producers 
Council, Grand Union Hotel, 
Saratoga Springs, N. Y. 

Oct. 1-3 


Vermont Feed Conference, Fleming 
Museum, Burlington, Vt...Oct. 23 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C......Oct. 23-24 


Texas Nutrition Conference, A. & 
M. College of Texas, College 


Wisconsin Hatchery Association, 
Hotel Schroeder, Milwaukee, Wis. 
Oct. 29-31 


Michigan Associated Feed Men, 
Michigan State College, East Lan- 


Millers National Federation, Jeffer- 
son Hotel, St. Louis, Mo. 
Nov. 3-4 


Ohio Animal Nutrition Conference, 
Ohio State University, Colum- 
bus, Ohio Nov. 6-7 


Cornell Nutrition Conference, Ho- 
tel Syracuse, Syracuse, N. Y. 
Nov. 6-8 


Western Grain & Feed Association, 
Fort Des Moines Hotel, Des 
Moines, Nov. 24-25 


American Dehydrators Association, 
Congress Hotel, Chicago, Ill. 
Jan. 15-16 


Northwest Retail Feed Association, 
Hotel Nicollet, Minneapolis, 
Minn Jan. 26-27 


Midwest Feed Manufacturers Asso- 
ciation, Agricultural Forum, Kan- 


"Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 7-9 


Eastern Federation of Feed Mer- 
chants, Hotel Commodore, New 
June 14-15 


Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 20-22 
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Eames Starts Own Poultry 
Health Training Schools 


L. W. Eames, veteran poultry health ex- 
pert, has announced the establishment of 
the Eames System Services, a poultry ser- 
vice organization, with headquarters at 
O'Fallon, Ill. Mr. Eames was formerly asso- 
ciated with Ultra-Life 
Laboratories, East St. 
Louis, Ill., where he 
served as manager of 
the Eamesway-Ultra 
Lifed service depart- 
ment. 

Mr. Eames has been 
teaching his own sys 
tem of poultry dis- 
ease diagnosis and 
treatment for the past 
nine years. He first 
demonstrated his sys- 
tem of internal cull- 
ing at the International Baby Chick asso- 
ciation convention at Kansas City, Mo., in 
i936 under Ultra-Life sponsorship. Mr. 
Eames held his first Eamesway course for 
Ultra-Life in 1938. 

In his own organization, Mr. Eames 
plans to conduct classes for hatcherymen, 
feed manufacturers, and feed salesmen. Con- 
sultation service will be offered in conjunc- 
tion with the courses. Students at Eames 
System classes will be instructed in check- 
ing a bird’s internal condition against its 
external appearance and in new techniques 
of handling flocks as well as improved ex- 
ternal culling practices. 

On completion of the Eames course, 
students will be required to actually work 
at poultry service for six months, during 
which time the Eames System offers con- 
sultation service. After six months, the 
student may obtain the title of master in 
the Eames internal system by taking a short 
postgraduate course and examination. 

Schools will be held throughout the 
country, Mr. Eames stated, and persons 
interested in further details on the new 
Eames System may write Mr. Eames at 
O'Fallon, Il. 


Mineral Feeds Group Will 
Hold Meeting Oct. 17-18 


The National Mineral Feeds association 
will hold its annual convention Oct. 17-18 
at the Fort Des Moines hotel, Des Moines, 
lowa, according to an announcement by 
Peter W. Janss, executive secretary of the 
organization. The convention dates and 
site were selected by the group’s board of 
directors. 

Arthur Swarztentruber, Cedar Rapids, is 
president of the mineral feeds organization; 
C. §. Langen, Quincy, IIl., is vice president; 
and H. A. Marshall, Atlantic, Iowa, is 


treasurer. 


L. W. Eames 


@ RAY DANFORTH, Onarga, Ill., has 
purchased Quentin Weakley’s feed and coal 
business. 


@ WALTER DAILY, Chrisman, Ill., has 
purchased the Miesenhelder Mill & Ele- 
vator at Palestine from Ray Miesenhelder. 
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GORTON’S VITAMIN OILS 


FISH MEAL — CONDENSED FISH SOLUBLES 


177 MILK STREET 


NEW ENGLAND BY-PRODUCTS CORP. 


BOSTON 9, MASS. 


DON'T WASTE FEED — GET AFTER the WORMS 


THERE'S MOR 


Recommending  Hilltop’s 
monthly suppressor o 
Cecal Worms (Heterakis) 


with 30-day repeat sales 


WOR-MOR TABLETS 
for individual treatment 
are now sold in attractive 
plastic top glass servers 
(for syrup, sugar, etc.) 
and in bulk quantities up 
to drums of 20,000. 


MOR contains Phenothiazine, is simple for your custo- 
mers to use and highly effective in results. One pound 
ef WOR-MOR mixed with 100 lbs. of feed is sufficient 
“A for 200 birds. Your customers will appreciate WOR-MOR 
‘+ and YOU will appreciate the extra profits that come 
of WOR-MOR. 


718 Washington Ave. 


E MONEY IN IT! 


WOR-MOR Powder as a 


Round Worms (Ascarids) and 


is profitable business. WOR- 


Mix and sell WOR- 

R with your own 
feed. One hundred 
pounds will make you 
more profit than a 


N., Minneapolis 1. Minn. carload of some feeds. 


HONEGGERS’ & CO., INC. 


START RIGHT STAY RIGHT 


Feed 
all the way! 


Mills MANSFIELD, OHIO 
FAIRBURY, ILL. FORREST, ILL’ 


LATTIN 


Chamber of Commerce 
Buffalo 2, N. Y. 


COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


PEP. 


327 So. LaSalle St. 
Chicago 4, Ill. 


| HILLTOP 
MOR | 
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Everything from Pit to Cupola— 
Since 1879 


SPEED REDUCERS 


FOR CONVEYORS AND SMALL LEGS 
THE LITTLE GIANT 


Mounts motors 2-5 HP. Converts 1200-1800 
R.P.M. to correct running speed. Low cost, 
practically no maintenance. Compact. Quiet. 
Your answer to speed reducing problems. 


Write for full information 


The Gal who’s a Pal" to 
Northwest Feed Dealers— 


LAND 


FEEDS SEEDS FERTILIZERS 


YOUR PROOF OF 
CONSTANT 
QUALITY 


FEEDS ¢ GRAIN PRODUCTS 
CORN MEAL e SCRATCH 


Staley Milling Company 
Kansas City 16, Missouri 


e1l4e 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 

Armour Meat Feeds 

Clear Quill Livestock Mineral 

Blatchford's Products 

Clear Quill Poultry Concentrates 

Fish Meals 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Nopeo A & D Dry Vitamin Products 

Waterloo Hog Feeds 

Servall Stazdry Poultry Litter 

Linseed—Cottonseed—Soybean Meals 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Anderson Chick Boxes and Hatchery 
Supplies 

Western Condensed Buttermilk 


Waterloo Mills Company 
Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


Texan Wins First Prize In 
Standard Brands Contest 


George P. McCarthy, director of feed 
research at Universal Mills, Fort Worth, 
Tex., has been named winner of first prize 
in a nation-wide contest sponsored by Stan- 
dard Brands, Inc., New York, according to 
an announcement by Ray Green, sales man- 
ager of Standard Brands agricultural depart: 
ment. 

The contest, which featured better nutri- 
tion for livestock through the use of vita- 
min D in feeds, brought a $100 savings 
bond to Mr. McCarthy as first prize. 

Second prize, a $50 bond, went to Char- 
lotte Sheridan, Cooperative G.L.F. Ex- 
change, Inc., Ithaca, N. Y., and third prize, 
a $25 bond, to W. D. Springer, W. D. 
Springer & Sons, Indianapolis, Ind. 

Louis H. Schroer, Blish Milling Co., Sey- 
mour, Ind., received fourth prize of $15. 
and A. W. Harbison, Meech & Stoddard, 
Inc., Middletown, Conn., fifth prize of $10 

The following contestants each received 
$5 prizes: 

E. W. Hahn, Marshfield Milling Co., 
Marshfield, Wis.; M. B. Lane, Willson & 
Eaton Co., Amenia, N. Y.; J. Wesley Ne!l- 
son, Cargill, Inc., Minneapolis; C. W. 
Bloomhall, Diamond V Mills, Inc., Cedar 
Rapids, Iowa; R. W. Noland, Noland Feed 
Co., Casper, Wyo.; Mary E. Weinberg, 
Vitality Mills, Inc., Chicago; Noble S. War- 
ren, Nears Food Co., Binghamton, N. Y-: 
Frank D. Lowery, Meridan Grain & Eleva- 
tor Co., Meridan, Miss.; Charles G. Ellis, 
Pratt Food Co., Hammond, Ind.; and Hazel 
Griffin, Uncle Johnny Mills, Houston, Tex. 

Contestants were asked to tell in 50 
words or less how they sell the importance 
of vitamin D in dairy and swine rations. 
The contest was open to feed dealers, feed 
manufacturers, and their employes and en- 
tries were received from all over the coun- 
try, according to Mr. Green. 


Dawe’s Guarantees Vitamin 
Stability in New Product 


Development of vitamin A in dry form 
with guaranteed stability has been an- 
nounced by C. C. Dawe, president of 
Dawe’s Products Co., Chicago, Ill. Mr 
Dawe has revealed that the firm’s new pro- 
duct, Ad-Seal-In, will be marketed unde: 
a money-back guarantee of stated potency. 

According to Mr. Dawe, the potency o! 
vitamin A in the new product will be guar 
anteed for six months and the potency o/ 
its dry vitamin D for a full year. Ad-Seal-In 
is said to be resistant to all temperatures up 
to 160 degrees and thus can be exposed tv 
air and to storage in warm warehouses with: 
out endangering its vitamin potency. 


@ WHELLER BROS., Viola, Wis., hav 
purchased the Roy G. Stubbs feed store a: 
New Lisbon. 


@ JOHNSON & WEILER, West Point, 
Neb., are constructing a new 30,000 bushe! 
elevator. 


@ ANTIGO FLOUR & FEED CO., An- 


tigo, Wis., has installed a new feed mixe: 
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Joins Arcady Staff 


JOHN T. DICKINSON 


John T. Dickinson has been appointed 
assistant purchasing agent for the Arcady 
Farms Milling Co., Chicago, according to 
an announcement by Stuart Nordwall, vice 
president. Mr. Dickinson, who for the past 
10 years was associated with the Maritime 
Milling Co., Buffalo, N. Y., joined Arcady 
Aug. 15. 


Hilltop Laboratories Will 
Conduct School Oct. 6-10 


Hilltop Laboratories, Inc., Minneapolis, 
Minn., will hold its next poultry disease 
school Oct. 6-10, Fred H. Moore, manager 
of the firm, has announced. The short 
course will be directed by Dr. B. F. Kaupp 
and other members of the Hilltop scientific 
research and educational department. 

The five day course will include class- 
room and laboratory work in vaccinating, 
blood testing, post mortems, disease recog- 
nition, and disease control. Enrollment will 
be limited to 40 students and persons inter- 
ested in attending the school should write 
Hilltop Laboratories, 718 N. Washington 
avenue, Minneapolis 1, Minn. 


@ FARMERS ELEVATOR CO., Canova, 
S. D., has begun construction of its new 
$40,000 elevator. 


@ FARMERS SUPPLY, INC., Broadway, 
Va., has been incorporated to deal in feed 
and farm supplies. 


NEW PULLEY BULLETIN 

Eriez Mfg. Co., Erie, Pa., has announced 
the publication of a new eight page two- 
color bulletin describing the firm’s perma- 
nent non-electric magnetic pulley. The fold- 
er describes the operation of the new pulley 
and includes engineering data designed to 
aid customers in selecting the proper units 
for their particular purposes. Copies of the 
bulletin, 501-A, may be obtained by writing 
Eriez Mfg. Co., 2757 E. 12th street, Erie, 
Pa. 
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THE FACT 
STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


are 

MADE STRONGER 
will 

LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


YOUR 


See" 
GUARANTEE 


Vi-tal-ized 


FEED 


Rich in Vitamins 


The 2 big red letters Y-O on every 
bag of Conkeys Y-O Feeds assure 
your customers high vitamin potency, 
full value for their feed dollars, feeds 
of top quality—always. 

That’s why a Conkey franchise is a 
valuable asset to your feed business. 


Write for particulars. 


Conkeys ¥-Q Fereps 
THE G. E. CONKEY CO. 


6761_ Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; Toledo, O. 
Nebraska City, Nebr. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


e FEED JOBBERS e 
CHAMBER OF COMMERCE Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


BUFFALO FEED & SUPPLY CO., INC. 


SPECIALTY HEADQUARTERS 
FOR NEW YORK STATE 


401 Chamber of Commerce 


Buffalo 2, N. Y. 
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Bad 
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ever installed. 


Screw Conveyor Corvoration 
— 


HAMMOKD 
PRODUCTS 


729 Hoffman St. 


THE 
STANDARD 
OF THE 
INDUSTRY 


6 
‘ BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


— The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 

Levusmakes{ree elevator operators. It has saved 
your elevator many vital man hours, cut costs, 
and has increased capacities where- 


Hammond, tnd. 


SWIFTIDE Blended Fish Oil 

BIG CHIEF Meat Scraps 
Brewer's Dried Grains 

Linseed Meal © Malt Sprouts 
. Mill Feeds 

4 CORN OIL MEAL 

L CORN GLUTEN MEAL @ 

CORN GLUTEN FEED 

S SOYBEAN OIL MEAL 

Deutsch & Sickert Co. 

741 N. Milwaukee St., Milwaukee, Wis. 


CABLE ADDRESS “RAYBAR” 


COMPANY 


ESTABLISHED 1927 


Exporters 
Export and Domestic 
Forwarders 


Bourse Buildin 


TIDEWATER GRAIN 


Receivers © Shippers 


Members All Leading Exchanges 


Baltimore 2, Md. 
Philadelphia 6, Pa. Chamber of Commerce 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


for the 


write 


COMPANY 


117 E. Wilson 


FERTILIZER 


FEED TRADE 


UNION SERVICE 


Madison, Wis. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Des Moines, Ia. 


Sexton Wins New Car 


Thanks to the persuasive efforts of Charles 
L. Davidson, mayor of Lithonia, Ga., and 
president of the Stone Mountain Grit Co., 
Tom Sexton of the J. T. Sexton Co., Kan- 
sas City, Mo., is the proud owner of a new 
automobile. On a recent visit to Lithonia 
Mr. Sexton found Mayor Davidson head 
ing a promotion to raise funds for the 
Lithonia City park. The mayor persuaded 
his friend to participate in the event and 
as a result Tom won the 1947 Ford sedan 
with which he is pictured above. 


@ RAVENNA MILLS, Ravenna, Neb. 
has completed construction of its new o! 
fice building. 


@ R. C. DAVIS, Charleston, Mo., has 
completed construction of a new 35,000) 
bushel concrete elevator. 


@ DECKER & GRAHAM, Oakland, Ill., 
have begun reconstruction of their elevator 
which was severely damaged by fire in June. 


OBIN 
SHOSPHATE 
COLLOIDAL PHOSPHATE 


For Mineral Feed Mixing or 
Direct Soil Application as 
Fertilizer 
New Lower Price on Either Grade 


$10.00 Per Ton FOB Mills 


ROBIN JONES PHOSPHATE COMPANY 
NASHVILLE, TENNESSEE 


MINNESOTA 
GIRL FLOUR 


and finest 


MILL FEEDS 


... order today from 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


CARUS MANGANESE 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix 
and sell. Stock Carus Manganese tor those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis. 
‘short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


CORN CUTTER FOR SALE 
3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


DEALERS! New Calf-Teria Nipple Pail sells 
on sight to calf raisers. 11 advantages. Endorsed 
by colleges, feed companies, top dairymen. Write 
for SAMPLE PAIL, full details. John Rhine- 
neste Mfr., 521 W. Berry, Dept. 5, Ft. Wayne 1, 
Indiana. 


HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
plete—75 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 3, Wis. 


Hatching Year "Round — All Popular Breeds 
* * * U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


HAMMER MILL FOR SALE 

Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 

FOR SALE: Feed Mill in County Seat town, 
northeastern Iowa. Money maker, plan to sce 
this mill. Write Box SE 7, The Feed Bag, 
Milwaukee 3, Wisconsin. 


SALESMAN WANTED 

Experienced feed salesman for the state *of 
Wisconsin selling a vitamin pre-mix which has 
been sold to feed mills for 25 years. (commis- 
sion and drawing account) Excellent opportunity 
for the salesman that can qualify. Inquire sales- 
manager, 521 South 3rd Street, Minneapolis, 15, 
Minnesota. 


FEED SALESMEN WANTED 


Large, nationally advertised feed manufacturer 
operating several mills has attractive openings 
for several salesmen with followings, in excel- 
lent, established territories east of Mississippi 
River to Atlantic Coast. Good starting salary, 
expenses and bonus. Give full information in 
first letter, all replies will be held strictly con- 
fidential—our employes know of this ad. Ad- 
dress Box JL 9, The Feed Bag, Milwaukee 3, 
Wisconsin. 


SALESMAN WANTED 
One of the Best Known Lines of Feed Mill 
Equipment has opening for experienced man. 
Illinois Territory. Excellent Earning Possibilities. 
Write your Qualifications. Write Box SE 9, The 
Feed Bag, Milwaukee 3, Wisconsin. 


FOR SALE: one Sprout-Waldron Mill 22”. 
Two 15 H. P. motors, 30 H. P. starter. One 
Sprout-Waldron Mill 22”. Two 20 H. P. motors, 
40 H. P. starter. One Robinson Mill 24”, Two 
20 H. P. motors, 40 H. P. starter. One 22”, and 
one 26” pulley Attrition Mill. Ray R. Fitzgerald, 
Box 188, Janesville, Wis. 


FOR SALE: Used GE 40 H. P. 3 phase, 
3600 RPM motor and compensator. McGown’s 
Supply Store, Hixton, Wisconsin. 


@ ORR & BOWERS, Momence, Ill., have 
purchased the Smith & Hobart Elevator 
business with elevators at Momence, Eld- 
ridge, Edgertown, Illinoi, and Yeager. The 
new owners are Fey Orr and Vincent 
Bowers. 


@ HOOSIER MINERAL FEED CO., 
Greenwood, Ind., is planning to rebuild its 
plant which was destroyed by a $100,000 
fire Aug. 7. 


CHANGE OF NAME 

The Gallarda Grain & Milling Co., Chow- 
chilla, Calif., has been incorporated and is 
now known as the Chowchilla Grain & 
Milling Co., according to an announcement 
by C. E. Shoba, manager. The firm’s mail- 
ing address is P. O. Box 574, Chowchilla, 
Calif. 


COBURN 
SPREADER 


time with an even 4-foot 
spread. Lime your barn. Lf 

floor in 85 seconds. Write Ne BARN 
for Trial Offer Plan. sFtoors 
COBURN MFG. CO., NS 
WHITEWATER 14, WISC. 


Spreads bagged lime, su- 
perphosphate, etc., better, 
easier and in one-tenth the 


Manufacturers of the 
HIRED MAN BAG-HOLDER 


Automatically adjusts to any size bag. Port- 
able 2nd rugged—thousands in use. Send $1.00 
for sample. Retails at $2.25. Regular dealer 
price $1.50. Immediate delivery. 


FOR SALE 
One 22” Robinson Attrition Feed Mill com- 
plete with two 15 H. P. electric motors, elevator 
legs and buckets and electro magnet. Also one 
Clipper fanning mill. Arndt Bros. Co. 2021 
Calumet Drive, Sheboygan, Wisconsin. 
GRIST MILL FOR SALE 
Large building, water power, 3 acres land, 
7 room house, 4 car garage, good business loca- 
tion, Jefferson Co. J. Boltz, Merton, Wis., 
Phone 21W. 


FOR SALE: Rietz Disintegrator No. R-18. 
Direct connected with 75 H. P. motor, 60 cycle, 
3 phase, 220/440 V. in good condition. Imme- 
diate delivery. Iowa Milling Company, Cedar 
Rapids, Iowa. 


FOR SALE 
_ Well established business in southern Wiscon- 
sin, in Chicago milk market area; Feed Mill 
Grain Elevator and Coal Yard, including all 
equipment. Priced to Sell. Write Box SE 5 
The Feed Bag, Milwaukee 3, Wisconsin. 


SITUATION WANTED 
Sales Manager or Supervisor of chain of feed 
stores. Now employed in like capacity. Univer- 
sity graduate. Fully experienced. Write Box SE 
14, The Feed Bag, Milwaukee 3, Wisconsin. 


WANTED: Superintendent to operate large 
modern feed plant located in Southeast, oper- 
ating on continuous system with percentage 
feeders. Prefer man with experience operating 
this type plant. Apply giving full details of 
past experience and reference. Write Box SE 
12, The Feed Bag, Milwaukee 3, Wisconsin. 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., IN@. 


46-48 MARKET ST. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


NOW WH 
TOP SNO 1T 
QUALITY 
WIRE 
WRITE 
OR PHONE = SHELL 


SNOW WHITE (Hen-Pullet-Chick 
in self-selling paper 80s — also Hen- 
Pullet-Chick-Meal-Flour in new cloth 

s. Clean; sterile; no organic odor? 
white; uniform quality. 

EDWARD R. BACON GRAIN 

Sein Agente: White Shell 
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WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


. 


5o 


for Poultry Feed 


MARDEN'WILD CORP. | 


COLUMBIA STRFET-SOMERVILLE, MASS. 
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FEED GRAINS . . . FOR THE FEED TRADE 


MULLIN &DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis Minnesota 


pEVOLD 


VITAMIN A&D Feepinc ol 
1000 A/100 A.O.A.C.D. 
1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


Vilumine frand OILS 


TRADE MARK 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


It’s 
QUALITY FIRST 


Dependable the 


year round. Reliable, economical, chick - tested 


sources of the so essential vitamins 
A and D. 


For all poultry 
and livestock. 


EAGLE ROLLER MILL CO. 


NEW ULM, MINN. 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLO Olt COMPANY 


Division of CHAS. L. HUISKING & CO., INC. 


H. M. LOCKWOOD 


Establishment of the Lockwood Nutrition 
Service, Brookline, Mass., has been an- 
nounced by H. M. Lockwood, Cornell uni- 
versity nutrition graduate and a nutrition 
officer in the army sanitary corps during 
World War II. Mr. Lockwood plans to 
handle vitamin and mineral products, amino 
acids, oyster shell, and other nutrition spe- 
cialties. His firm’s address is 197 Fuller 
street, Brookline 46, Mass. 


Net Sales of $18,549,886 
Reported by Arcady Co. 


In its first annual report since making 
its stock available to the public, 'Arcady 
Farms Milling Co., Chicago, Ill., reported 
net sales of $18,549,886 for the fiscal year 
ending May 31, 1947. This compares with 
net sales of $15,611,700 for the same period 
a year ago. The firm’s net income for 1946- 
47 is listed at $568,181 compared with 
$370,398 for the previous year. 

Arcady was completely recapitalized as 
of May 31, 1947, Wirt D. Walker, company 
president, reported. The firm filed amended 
incorporation papers, formulated new by- 
laws, and eliminated by call, redemption, 
and cancellation its 5 per cent cumulative 
participating preferred shares. An eight for 
one split of the company’s old no par com- 
mon shares into new $5 par value common 
shares was also accomplished. 

Under the present capitalization there is 
authorized 200,000 shares of common stock 
at $5 par value with 150,914 shares out- 
standing, exclusive of 5,686 shares held in 
the treasury. 


HANDLE DAWE'S ACCOUNT 

The Dawe’s Manufacturing Co., Chicago, 
Ill., and its subsidiary, Alaska Fish Oil Ex- 
tractors, Inc., have announced the appoint- 
ment of Robert Archer & Co., Chicago ad- 
vertising agency, to handle the accounts 
effective Aug. 1. Both companies are pro- 
ducers of vitamin products. 
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Paul E. Sprague Promoted 
To New Post by Glidden 


Paul E. Sprague has been appointed as- 
sistant to the president of the Glidden Co., 
Cleveland, Ohio, Dwight P. Joyce, presi- 
dent of the firm, has announced. Mr. 
Sprague has been associated with Glidden 
since 1915 and is also a vice president, di- 
rector, and member of the firm’s executive 
committee. As assistant to the president, he 
will direct operations of the Metals Re- 
fining Co. and Euston lead and naval stores 
divisions in addition to supervising mer- 
chandising in the fine chemicals department 
of the Glidden soya products division. 

Mr. Joyce also announced the election 
of John P. Ruth and Ralph G. Golseth as 
vice presidents of the company. Mr. Ruth 
is a director of the firm and general man- 
ager of its chemical and pigment division. 
Mr. Golseth has served as assistant vice 
president for the past two years and will 
direct activities of the Glidden soya pro- 
ducts and feed mill divisions. C. F. Marsh 
continues as general manager of the feed 
division. 


Six Staff Promotions Made 
By Corn Products Sales 


Six staff promotions at the Corn Products 
Sales Co., New York City, have been an- 
nounced by W. H. Gamble, general sales 
manager of the firm. Heading the list of 
those promoted is W. A. Moore, formerly 
manager of the company’s office at Grand 
Rapids, Mich., who has been transferred to 
New York City as manager of package 
sales. 

Named as assistants to division general 
managers are T. C. Clawson and C. R. 
Storaseli. Mr. Clawson, who has been asso- 
ciated with the firm since 1930, has been 
appointed aide to R. R. Adam, head of the 
midwestern division with headquarters at 
Chicago, Ill. Mr. Storaseli, who has served 
the Corn Products Sales Co. since 1938, 
has been named assistant to J. E. Walz, 
general manager of west coast sales. 

Frank J. Brennan has been appointed to 
head the Corn Products office at Indian- 
apolis, Ind. J. F. Vogler has been named 
to succeed Mr. Brennan as company rep- 
resentative at Cincinnati, Ohio. Claude V. 
Schock has been promoted to manage the 
‘Arkansas-Oklahoma office with headquarters 
at Little Rock. 

@ HOMER FRANKUM, Wellington, Kan., 
has purchased the Farmers Elevator Co. 
NEW SACKING EQUIPMENT 

Exact Weight Scale Co., Columbus, Ohio, 
has announced the development of a new 
type bag holder for its line of sacking 
scales and a new rapid sacking valve. The 
new bag holder is constructed of an alumi- 
num heat treated alloy and incorporates 
stainless steel adjusting screws and nuts. 
The new sacking valve is also of special 
aluminum alloy construction. Descriptive 
literature on the new developments may be 
obtained by writing Exact Weight Scale 
Co., Columbus 8, Ohio. 
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REPAIR 
GRAIN BAGS 
with 


TEHR-GREEZE 


FABRIC CEMENT 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


WHITE—Repairs all types of cloth, 
canvas and leather goods. A tough, 
versatile adhesive with thousands of 
uses in home, repair shop and farm. 

ALL-PURPOSE—Cements wood to 
wood, glass to glass, metal to metal, 
glass to metal and many other com- 
binations. A clear transparent cement. 
WILL NOT FREEZE. 

Write for Trade Prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Ill. 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY Co. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 
American Feed Manutacturers Association 
~The Grain and Feed Dealers National Association 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


#3 


ha 


= % (Higher in Protein) 
& HoYT Co. 


LAKE CITY, MINN. 
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Herman Nagel Co 84 
National Alfalfa Dehydrating & Milling Co. -...121 


GRAIN SORGHUM 
SWEET SUDAN 


/ADVANCE SEED COMPANY 


—— PHOENIX, ARIZONA 


NOW!-Buy SUPERIOR’S-PURE 


Meat and Bone Scraps 
Digester Tankage | 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


VBA 


BURLAP 


PAPER | 
TRUCK COVERS 
TWINES INDIANAPOLIS, IND. 


SOYBEAN MEAL ... MILLFEEDS 
LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


GRAIN COMPANY 
(1023 CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 


Products Corp................- 80 
ationa’ ood Co 83 
National Molasses Co 112 
M. J. Neahr & Co 92 
Nellis Feed Co 109 
Newsome Commission Co 109 
mburgo Co 4 
Arcady Farms Milling Co 2 
Armour & Co 99 Po 
: Northern Milling Co 100 
Atkins & Durbrow, Inc Northru Kin & Co 91 
Atlantic Supply Co 122 Ps € 
Bacon Grain Co 17 Seed Co.” 10s 
. M. Be ° 
Blatchford alf eal Co : 
Borden Co Pay Way Feed Mills 
Brown-Forman Distillers Corp...................--- 36 Prater Pulverizer Co. 74 
Buffalo Feed & Supply Co 115° Premier Peat Moss Corp 111 
Bunge Corp 119 Purina Mills. a 41 
W. W. Burhop & Co 94 
L. Burmeister Co 109 Quaker Oats 40 
Calcium Carbonate Co 18 Robin Jones Phosphate Co 116 
Capital Flour Mills. 116 Russell-Miller Milling Co 26 
Carus Chemical Co 116 Ryde & Co 110 
Central Mills, Inc 24 
Cereal Grading Co 116 Dr. Salsbury Laboratories...............................---- 32 
Chantland Mfg. Co 110 Sargent & Co. 30 
Chase Bag Co 56 Savage, Inc 10 
Herbert K. Clofine 70 Schultz, Baujan & Co 88 
Coburn Mfg. Co 117. Screw Conveyor Corp 116 
Collett-Week-Nibecker, Inc 49 Sea Board Sales Co 120 
Commercial Solvents Corp 75 J. B. Sedberry, Inc 76 
G. E. Conkey Co. 115 Seedburo Equipment Co 102 
Corn Products Sales Co 122 Shearers’ Dried Milk Products. 99 
Shelibuilder Co 96 
Dawe’s Products Co 54 Silmo Chemical Corp 45 
ay 90 Specifide, Inc 93 
Dehydrating Process Co 43 Sperti Foods, Inc 6 
Des Moines Oat Products Co.....................--- 116 Sprout, Waldron & Co 86 
Deutsch & Sickert Co 11 E. R. Squibb & Sons. 97 
Peder Devold Oil Co 118 A. E, Co 96 
Donovan Feed Co. 109 Staley Milling Co 114 
Doughboy Mills 93 A. L. Stanchfield & Co 120 
Doyle & Casselman Co 112 Standard Brands, Inc 28 
E. F. Drew & Co 79 Standard Seed & Feed Co 107 
Dreyer Commission Co 120 Stearns Magnetic Mfg. Co. 89 
Duplex Mill & Mfg. Co. 112 Strong-Scott Mfg. Co 3 
E. I. du Pont de Nemours & Co., Inc 52 § Feed & Grain Co 115 
Superior Packing Co 120 
Eagle Roller Mills. 118 
Electric Steel Elevator. 117. Tennant & Hoyt Co 119 
Elk Valley Alfalfa Mills 42 Tidewater Grain Co 116 
Eriez Mfg. Co 48 Tobacco By-Products Co 81 
Ray Ewing Co 110 
Excelsior Milling Co 118 Ultra-Life Laboratories, Inc 11 
Union Service Co 116 
Feed Supplies, Inc 100 United Feed Products Co 121 
Flambeau Milling Co 106 U. S. Industrial Chemicals, Inc...................... 60 
Franke Grain Co 12 U. S. Sugar Corp 97 
Fredman Bag Co 122 
Fruen Milling Co 108 Val-A Co 119 
Vi-D Co 120 
Gehl Bros. Mfg. Co. 85 Vio-Bin Corp 100 
General Mills, Inc 65 Vitality Mills, Inc 98 
Golden Eagle Milling Co 67 ; 
Gruendler Crusher & Pulverizer Co................. 100 Co 
e 
3 Co +4 Werthan Bag Co 101 
endy Hee Whitmoyer Laboratori 
Hiawatha Grain Co 117 Wickens 
Hilltop Laboratories. 113° Wilber Feed Co 117 
Honeggers’ & Co 113° kK. I. Willis Corp 115 
R. R. Howell Co 114 Wilson & Co., Inc 121 
S. Howes Co., Inc 12 Winthrop Chemical Co 9 
Hubbard Milling Co 13° Wisconsin Agriculturist and Wallace’s Farmer 4 
H. D, Hudson Mfg. Co 20 Wisconsin Certified Seed Producers................ 105 
T. E. Ibberson Co 12 
Iodine Educational Bureau, Inc..................... 4 «@ F. H. GEIGER GRAIN & FEED Co., 
Iowa Pood Co _ 7 Everest, Kan., has installed new grinding 
and seed cleaning equipment. 
acques Seed Co 55 
Good 104 SEBEKA COOPERATIVE CO., Se 
beka, Minn., has installed a new 1% ton 
Max Katz Bag Co 120 feed mixer 
Kellogg Milling Co 8 
Spencer Kellogg & Sons, Inc 68 
Percy Kent Bag Co., Inc zt @ VIRDEN GRAIN CO., Virden, IIl., has 
Ay 199 completed remodeling of its elevator. 
LaBudde Feed & Grain Co 106 OPEN NEW BRANCH OFFICE 
Creameries, Inc... +t Cargill, Inc., Minneapolis, Minn., has 
Leary Grain Co 120 opened a new branch office at San Fran- 
& Go 34 cisco, Calif., Ford M. Ferguson, assistant 
an vice president of the firm, has announced. 
aney Brothers Mill evator Co............. 10 WW; 

ties 95 William F. Drum has been named manager 
Marden-Wild Corp 117. of the new west coast office. He previously 
4 directed grain Operations at the Cargill 
Merchants Creamery Co 96 branch at Washington, D. C. Prior to head- 
Merck ing Cargill’s Washington branch Mr. Drum 
Milwaukee, Feed & Grain Co 108 served at the firm’s branch at St. Louis, 

orton t Co. i 
Mull & Dillon Go Mo., and also as a field representative for 
Murphy Products Co 123 the Cargill Crop Bulletin. 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


DRY VITAMIN 


SAVE MONEY 
with 


SEA-COLL 
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Waller Named Manager Of 
Park Chicago Division 


Philip R. Park, Inc., manufacturers of 
ManAmar, have announced the appoint- 
ment of Wayne M. Waller as manager of 
the firm’s Chicago 
division which com- 
prises all the states 
east of the continent- 
al divide. He 
ceeds Homer B. Park, 
who recently re- 
signed. 

Mr. Waller, who 
assumed his new du- 
ties Aug. 1, will di- 
rect the company’s 
selling and advertis- 

ing activities in the 

Wayne M. Waller Chicago division. He 
formerly served as vice president of a mid- 
western feed firm for several years before 
joining the Park organization about three 
years ago. During World War II he served 
as an air force flight instructor. 


Los Angeles Exchange Now 
in Grain Trade Council 


The Los Angeles Grain Exchange has 
become the 35th member of the National 
Grain Trade Council, R. C. Woodworth, 
Minneapolis, Minn., chairman of the Coun- 
cil, has announced. The California organiza- 
tion joins 34 other exchanges in the .na- 
tional body, which was organized in 1936. 
No member exchange of the National Grain 
Trade Council has ever resigned. 

Stanley Jones, president of the grain ex- 
change of Winnipeg, Canada, will speak at 
the Council’s luncheon to be held Sept. 16 
at St. Louis, Mo., in conjunction with the 
51st annual convention of the Grain & Feed 
Dealers National association, Mr. Wood- 
worth announced. Mr. Jones is expected to 
analyze in detail the effects of rigid govern- 
ment control over the Canadian grain trade. 
Directors of the Council will hold their fall 
meeting at St. Louis, Sept. 17, Mr. Wood- 
worth revealed. 


General Mills Production 
Reaches All-Time High 


General Mills, Inc., Minneapolis, Minn., 
has reported an all-time high in production 
during the 1946-47 business year. The firm’s 
sales during the year totaled $370,932,427 
compared with $298,791,766 the year be- 
fore. 

The company’s earnings totaled $9,236,- 
214 or $3.91 per share of common stock 
compared with $2.91 a year earlier. Total 
earnings the previous year were $7,146,107. 

New facilities now under construction in- 
clude a flour mill at Los Angeles, package 
foods plant at Lodi, Calif., and an organic 
chemical plant at Kankakee, Ill. The main 
offices of General Mills in Minneapolis also 
were remodeled and additions made to the 
firm’s research laboratories during the past 
year, according to Harry A. Bullis, pres- 
ident of the company. 
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FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A & D IN DRY FORM 
BRITISH COLUMBIA PEAT MOSS 


PHONES 262 


J. J. WICKENS_ 


423 PLYMOUTH, MICH. 


Brokers of ... 


QUALITY FEED 


INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 


Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 


Over-all 


ORGANIC 


FERTILIZERS 


For the Fall 


Pure bone meal, and mixed 
fertilizers containing a guar- 
anteed substantial percent- 
age of bone meal and other 
organics. 
For—Flowers— grass — 
shrubbery—evergreens. 
Applied in the Fall, it is 
active in the Spring and car- 
ries through to make luxuri- 
ant vegetation and dark fri- 
able soil—a lasting invest- 
ment with gratifying results. 
Get in touch with our Red 
W dealer in your neighbor- 
hood or, if you do not know 
his name, communicate with 
us directand we willadvise you. 
WILSON & CO 
4100S. Ashland Ave., Chicago, Ill, Dept. 11 


Packers and Producers 
of Red W Brand Feeds and Fertilizer 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 


MILLING CO. 


LAMAR, COLORADO 


ST. LOUIS, MO. 
CHANDLER, ARIZ. 
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pttlantie Means Zuality 


Atlantic Di-Gra-Sol 


Atlantic Feed Booster 
Atlantic Minerals 
Atlantic Feeding Oils 
Atlantic Dry D - Poultry 
Atlantic Dry D - Animal 
Atlantic Liv-A-Meal 
Atlantic Fish Meal 


FEEDING CORN 
SUGAR MOLASSES 


Atlantic Meat Scraps 


“FOR THE FEED YOU NEED” Hydrol adds to the 


palatability of any live 
THE ATLANTIC SUPPLY CO. stock feed mixture— 


31 S. CALVERT ST. BALTIMORE 2, MD. including pellets and 
cubes. 

The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 


CORN PRODUCTS 


SALES COMPANY = 
17 BATTERY PLACE 
NEW YORK 4, N. Y. 


ure we're proud 
though we hate to brag 
—your satistaction is 
IN the bay” 


OA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


FEEDING CORN SUGAR MOLASSES | 


ESTABLISHED 18869 
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Your Customers 
Need Your Help 


Every feed dealer knows the problem that 
mid-west farmers face this fall: bushels and 
bushels of soft corn . . . bushels and bushels 
of unmarketable corn. And the only way to 
use it up is to feed it out on the farm. You 
can be sure that every farmer with a sub- 
standard crop this year wants to s-t-r-e-t-c-h 
that corn as far as he can. It is your job to 
help him do this. Right now is the time to 
help your farmer customers by showing 
them how Murphy’s Concentrates and Mur- 
phy’s Minerals can balance up and fortify 
home grown farm grains and roughage and 
s-t-r-e-t-c-h what corn they have into better 
producing, money-saving rations. Murphy’s 
Concentrates and Minerals will do it. 


suerte 


Make More Money 


Helping Your Customers 


Every time you help one of your farmer 
customers s-t-r-e-t-c-h what corn he has, you 
make a staunch, loyal friend and you make 
money for yourself in extra sales and repeat 
business. Why don’t you start handing out 
those free Murphy sample bags... let your 
customers use Murphy’s Concentrates and 
Minerals in their own feed lot and see how 
mineral-hungry animals prove the need for 
them. Show your customers how it takes 
only a small amount of Murphy’s Concen- 
trates and Murphy’s Minerals to bring them 
many extra dollars in livestock and poultry 
returns. Help s-t-r-e-t-c-h that corn... and 
you will help yourself to more business and 
more sales this fall. 


_ @ MURPHY’S VIG-O-RAY CONCENTRATE for Poultry 
@ MURPHY’S CUT-COST CONCENTRATE for Livestock 
MURPHY’S CALF MEAL pe MINERALS 


PRODUCTS COMPANY 


BURLINGTON, WISCONSIN 


- Copyright Dec., 1943 
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you can offer 
BETTER BAKING... dresses too ! 


Promoted in a big new advertising campaign 


in newspapers, radio, and farm papers ! 


Here is another boost for your King Midas Flour sales: Women 
will want King Midas more than ever in the attractive new 
cotton print sacks. They can make dresses, aprons, drapes, 
children's clothes—while they enjoy better baking with King 
Midas Flour. And they can still get beautiful Marigold pattern 
silverware by using the trade-marks in every sack. 


In a big, stepped-up advertising campaign in newspapers, farm 
papers and over key radio stations, women will be urged to 
“Sew and Save" while they enjoy better baking with enriched 
King Midas Flour. Tie in by displaying King Midas in the colorful 
cotton print sacks—for bigger sales—more profits. 
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